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IlepBoe uspanue
Moemy omuy, komopeiii 6cezda xomei, 4mobbl s HANUCAL KHUZY;
Moeti manme, écezda eHywaswieli MHe, 4mo s CMozy Imo cOenams;

Menanu, eviweduiell 3a MeHs 3amy*c — MO Camblil NPeKpacHulil
nodapox cydvbul 6 Moetl HCUSHU;

U Moemy ColHy [appu, Komopuili, 6e3yc106HO, HANUWEM KHUZU
HAMHO20 JLyduie IMOll, eciu MOoALKO noxceadem.

Bropoe usaanue
Moemy cmapwemy 6pamy @uny, Komopuiil 6¢i0 JICU3Hb

ObL1 HACMOAUUM MYHCHUHOTL.

Tperbe nzaranne

JKueywum 60 6cex yzokax niamnemst 100m, Komopule ObLiu
01a20CKI0HHbL K 9MOU KHUZe 6 mederue yemvlpHadyamu sem. Bawu
dobpble c106a — cKA3damHble TUUHO, NPUCTAHHbLE 2NEKMPOHHBIM
NUCBMOM WU NOMeUjeHHble 6 0102¢ — 00CMABAAIOM MHE O0HY

u3 eeaudaiwux padocmeti JCUsHU.

Ocoboe noceswerue — motl dceHwuHe, Komopds coobuuid, 4mo ama
KHU2d 3dCMABUIA ee CMesMbCs MAK ZPOMKO, 4MO y Hee adi MONOKO
HOCOM NOWLIO.
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At0du 30ecb cHytom myda-ctoda mak 6eicmpo

AOPOTU I'OMA (EE UTPAET AJKYAV TAPAEHA)
B ®UUABME «BOALLIEBHUK CTPAHBI O3» (1939 TOA)
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HAITICAA TIEPBBIA BAPUAHT KHUTY «He 3acTapasitTe MeHs Aymatby B 2000 roay.

K 2002 roay 51 Ha9aA TIOAYYaTh 110 HECKOABKY 2AeKTPOHHBIX ITCEM B TOA OT TeX
YuTaTeAel, KOTOpble (OYeHb BEKAMBO) MHTEPECOBAAWCH, He COOMPAIOCh AU
s1 0OOHOBUTb KHUTY. OHU He KaAOBAAUCDH, a BCETO AUIIb IIBITAAUCH OBITb TIOAE3-
HBIMU. TUTTMYHBIM KOMMEHTapreM ObIA TaKOM: « MHOTTE TIPUMEPEL YCTaPeAL».

B KauecTBe CTaHAAPTHOTO OTBETA 51 OOpAIlaA BHMMAHUE Ha TO, YTO, TOCKOABKY
s HaIIMCAA KHUTY TIPUMEPHO B TO BPEMs, KOTAA TIPOU30IIEA MHTEPHET-B3PhIB,
MHOTHE CaliThl, KOTOPbIE ObIAU MCIIOAB30BAHbl KAK IIPUMEPDI, NCYE3AU K MO-
MeHTYy IyOAuKaunu. Ho 3To He AeAaAO TIpUMepPbl MeHee SICHBIMU, 110AAraA sl.

Haxowret, B 2006 roAy y MeHsI IOSIBUAOCH CUABHOE Steve Kng Steve Krug'®

AYHOE TI0Oy>KAeHNe OOHOBUTDL KHUTY *. Ho, Koraa "‘;,‘;"I &%K’
ME ME

S TIEPEINTDBIBAA €€, YTOOBI BbIICHUTD, YTO K€ CACAY-

_ME

TIO-TIPESKHEMY BEPHO». 51 ACHICTBUTEABHO HE MOT | sesssmss Toie e

€T IBMEHUTDL, MEHA HE TIOKMAAAd MbICAD: «Bce aTo

HaNTU [10YTU HUYETO, YTO CTOMAO Obl MEHSITb. 2000 rog 2006 rog
OAHaKO eCAM U3AaHME HOBOE, TO 4MOo-Mo AOAKHO OTAMYAThcs. [TosTomy s Aoba-
BUA ellle TPY TAABbl, KOTOPBIe He yCTIeA 3apepmmnTh B 2000 ToAy, HavKaA Ha KHOTIKY

«TIOAPEMATD €l11e» U C YAOBOABCTBMEM YKPDBIACS OAESIAOM €I1I€ Hd CEMb ACT.

(ITvicaTh KHUTM MHe HEACTKO, U 51 BCETAA PaA, €CAYM HAXOAUTCS TIOBOA He 3aHIMAThCS
511M. C TOTOBHOCTBIO OTAAM CBO¥T 3A0POBBIN KOPEHHOT 3y0 BMECTO 3TOTO 3aHSITHSL. )

3a4eM JKe Tellepb HAKOHEIl HOBOe M3Aanme? [Ipramn ABe.

* Tlonosuna asmopckozo coHOpapa 3a KHuzy yxodund é Komnanuio, komopas 6osbuie He cyuye-
cmeoednd, U nosmomy nodeomoeka Hoe0z0 UsdaHus o3Haudnd Oisk MeHs HOeblll KonHmpakm —
u ydeoeHue coHOpapd.

[11]

Kynutb KHUry Ha canTte kniga.biz.ua >>>



https://kniga.biz.ua/book/marketing/40/2133/?utm_source=site&utm_medium=pdf&utm_content=2133

NPEAUCNOBUE

Ne 1. laBanTe npu3HaeMcA: KHUra yctapena

B 5TOM He MOXKET OBITb HUKAKUX COMHEHUI: OHA BBITASIAUT HECOBPEMEHHOM.
B KOHIIe KOHIIOB, €11 y’Ke TPUHAALATb ACT, KOTOPble MOSKHO CPaBHUTDL C THI-
cstuenl AeT MHTepHeT-BpeMenu. (Buante? HUKTO yke 1 He TOBOPUT O TAKMX
MOHSATUSIX, KaK «MHTEPHeT-BPeMsi».)

MHorue BeO-CTpaHUIIbI, KOTOPbIE 51 UCIIOAB30BAA KaK IIPHIMEPHI, BPOAE cailTa
cenaropa Oppuna Xatua (Orrin Hatch) Bo Bpemst Bei6opos 2000 roaa, certuac
BBITASIAAT AETICTBUTEABHO CTAPOMOAHO.

Caitt www.orrinhatch.com Caitt www.orrinhatch.com
1999 rop, 2012 rop

Kax Bbl MOTAM O3KHMAATb, CETOAHS CANThI BBITASIAAT OOACE 3aMBICAOBATO.

He Tak AaBHO 51 HauaA OECIIOKOUTHCS, YTO KHUTA B UTOT€ AOCTUTHET IIPeAeAd,

KOTAQ OHA OYAET BBITASIACTb HACMOJILKO YCTAPEBIIIeN, YTO IIepecTaHeT ObITh -

(beKTUBHOI. YBepeH, 4TO 3TOrO IOKA ellle He IIPOU3OIIAO, U BOT I10UYeMy:

B OHa 110-TIpekKHeMy XOPOIIO TIpoAaeTcst (caasa 0ory), 6e3 Kakux-Ano mpu-
3HAKOB CHIDKeHMs cripoca. OHa Aake BOIIAA B pa3psiA HEOOXOAUMBIX AAS

TIPOYTEHMA Ha MHOTX OOY4alOIINX KyPCax, 9eTro 5 COBCEM He OJKUAAA.

B HoBble unTaTeAM U3 CAMBIX PA3HBIX CTPAH IIPOAOAXKAIOT 0OCY’KAATb («TBU-
TUTb») TO, YTO OHU Y3HAAW U3 ITON KHUTH.

B MHe Bce TaK JKe PaCcCKa3blBalOT UCTOPUU BPOAE 3TOM: «Sl AAA KHUTY MoeMy
60ccy, HAACSCh, 9TO OH HAKOHEIT TIOMMET, O ¥eM 51 TOBOPI0. OH AeICTBUTEABHO
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05 3TOM U3JAHUU

[IPOYNTAA €e, a 3aTeM KYIIMA AASl BCEU Hallleil KOMaHABL/KOHTOPbI/KOMIIA-
uun!» (O60KAI0 9Ty UCTOPUIO.)

Jordan Bowman
@ “It doesn't matter hew many times | have to click, as long as
D each click is a mindless unambiguous choice,” - skiug

Startup 500 =50l |
‘ l ' “We dor'l read pages. We scanthem." © sy € a pura

verdade, primeiro analisamos a pagina & vemos se ela vale realmente

a pena ser ida

Expanid

B A10AM BCe TaK JKe TOBOPSIT MHE O TOM, YTO UM YAAAOCh HAT! paboTy OTYACTU
6AaroAapst IPOYTEHUIO 9TOM KHUTHY, UAU K€ O TOM, UYTO OHA IIOBAMSIAA HA UX
BBIOOP Kapbephl ™.

Ho s 3Hato, 4TO B uTOTe (PAKTOP yCTapeBaHUs GYACT YACPIKUBATD AIOACH OT TIPO-
YTEHNA STON KHUTHU, TIOAOOHO TOMY KaK MO CbIH He XO4YeT CMOTPETh CTaphle

‘IepHO—@eABIe (1)I/IZ\I)MI)I7 KaKuMU Obl XOpomrmMn OHM H1 OBIAUL.

be3ycAoBHO, PUIIAO BPeMsl AASL HOBBIX ITPUMEPOB.

Sreve Rrug‘t\\.

MNossnserca [na npoknagku MNonb3osare- Nocnepnuit
iPhone MaplpyToB Nepe- i1 MONOXe ynpsamed,
cTaloT ucnonb3o- 20 neT Gonble  Ha 3emne
BaTb OyMaxHble He OTNPaBASAIT  NPUCOEAUHS-
KapTbl 3/1EKTPOHHbIE eTca K ceTn
nucbMa Facebook

* 4 upessbiuaiino doeoseH U NOAbLEH, HO NPU IMOM GbIHYNCOCH NPUSHAMBCA, MO HeKAs HaAcmb
MeHs écezda dymaem: «baun! 5 nadesacs, umo oHa He HAJymaem 3AHUMAMbCA XUpYpzuell 2o0-
J106H020 MO32d. I mo A Hameopun?»
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NPEAUCNOBUE

N2 2. Mup usmeHuncs

Ecau ckaszath, YTO CUABHO U3MEHUANCH KOMIIbIOTEPH!, VIHTEpHET 1 TO, KaK Mbl
VX UCTIOAB3YeM, TO 3TO OYAET 3By4aTh MATKO. BecbMa MATKO.

AaHAH_Iaq_)T VIBMEHUACA B TPEX U3MEPEHIMAX.

B TexHOAOTHH «TIOACEAM» HA cTepouabl. B 2000 roay Mbl oAb30BaAnCh Bee-
MUPHOI1 IIay TUHON HA AOBOABHO OOABIINX SKPAHAX, C [IOMOIIbIO MBIIIN/CEH-
COPHOM MAHEAN ¥ KAABUATYPbL. V1 A€AAAM MBI 9TO CHASA, 3a94CTYIO 3a CTOAOM.

Terepp MBI IIpUMEHSIEM KpOIIEUHBIE KOMIIbIOTEPbI, KOTOPbIE ITOCTOSIHHO
TackaeM ¢ co0Om. B HUX ecTh (OTO- 1 BUACOKAMEPBI, BOAIICOHbIC KapPThI,
KOTOPBIE TOYHO 3HAIOT, TA€ Mbl HAXOAUMCH, U BCA HAllla KOAAEKLUS KHUT
1 My3BIKU. V1 OHM BCerAa MOAKAIOUEHBI K MHTepHeTy. Aa, KCTaTH, 3TO elle

1 TeAeDOHBL.

Xe, C TIOMOIIIBIO CBOETO «TeAeOHa» 5L MOTY:!

(4 Table for 2, tonlght st 5:00 P8 oo Tt 10 Froat of Check Buck of Check
o Aty s n 0
gl
Lagal S Fanks - Gl .. m
A AL B0 PM T
<T':.1:I“L?l“t.51ie Chestt.. T ‘ @
2 HEST OFF
e — b 28 e
...3a HECKOJIbKO CEKYHA ...0TKyAa YrogHO HaCTpouUTb ...unn pa306paTbCﬂ CO CBO-
3ape3epBupoBaTh MecTa o6orpes cBoero foma 1M GAHKOBCKUM CYETOM,

B pecTtopaHe He NoJib3yACb 6aHKOMaToM

DTO ellie He ACTAIOIINIT aBTOMOOUAD (TI0SIBACHIE KOTOPOTO, Pa3 Y’K MBI O HeM
YIIOMSIHYAM, OBIAO 0GEIIIAHO HAM K STOMY BPeMeHM), HO BIIeUaTASIeT.

B CaMm HMHTepHeT cTaa ayumie. Aake KOTAA s1 TIOAB3YIOCh cBouM 1K, 4ToOb! BbI-
TIOAHUTD BCE, YTO OOBIYHO ACAQI0 OHAAMH (TIOKYIIKY, AGHUPOBAHKE MapIIpy-
TOB, OOIIEHNE C APY3bsIMI, YTeHNe HOBOCTEN M 3aKAIOYeHHe CTABOK B I1apH),
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05 3TOM U3JAHUU

CalIThl, KOTOPBIMU sI TIOAB3YIOCH CeITYac, OKa3blBAIOTCS HAMHOTO Ooaee (hyHK-
LIMOHAABHBIMU 11 YAOOHBIMU, 4eM X IIPEAIIeCTBEHHUKIL.

MBI NPUBBIKAY K TAKWM BelllaM, KaK
ABTOMATUYECKUE TIOACKA3KU U MC-  Goge wmusee =

L e AT S3ETE

MIPaBACHUS, 1 HAC Pa3APaKaeT, €CAU bR s .

TAETE KAl CaT
TPHLIETE 12BN WA TEEHET MAFIaNHD

MBI He MOMCEM OTIAATUTDL IIAPKOBKY
AU OOHOBUTH BOAMTEABCKOE YAO-
CTOBepEeHUEe OHAANH.

B YA0GCTBO NOAB30BaHUsA (MAM 103a0UANTH) CTAAO OCHOBHOU TE€HACHIIMEI.
B 2000 roAy HeMHOTVe 0CO3HABAAW BaYKHOCTD 9TOTO.

Terieps 110 Goabltent yactu 6aaroaapst Ctusy AxxoOcy (1 AkoHataHy ABy)
MIPaKTUYECKU BCE OCO3HAIOT, YTO 3TO CYLIECTBEHHO, AAKE €CAU OHU TTO-TIPeK-
HeMy He BIIOAHE TTOHMMAIOT, YTO JKe 9TO Takoe. A0 HEAABHETO BPEMEHU 3TO
pUKpbBar0Ch TepMunoM User Experience Design (UXD uan mpocto UX)
KaK MIIPMOIL AASI AFOOOTO BUAA ACATEABHOCTH MAM TIPOeCcCrn, KOTOpast CI1o-
COOCTBYET YAYUIIEHUIO BIIEUYATACHUA OT UCIIOAB30BAHNS 1€T0-ANOO.

3aMevaTeAbHO, YTO TeIlepb CUABHBIM aKIIEHT CTABUTCS HA AU3ANHE AASL TIOADL-
30BaTeAst, OAHAKO BCe 3TU HOBble Ipodeccru, CIerMaAn3ali 1 UHCTPY-
MEHTBI, BOZHUKIINE B IIPOLIECCE SBOAIOLUNY, IPUBEAN 3HAUUTECABHOE KOAUYE-

CTBO AIOAEH B HEAOYMEHIE: 9TO K€ M denamu ¢ STUM.

Ha IIPpOTAOKEHNN 3TOW KHUTU sI TIOTOBOPIO 000 BCex 3TUxX TpeX TUITAX TIEPEMEH.

He nonmute MmeHa HenpaBUNbHO...

B atom M3AaHUN €CTb HOBbIE TIPVIMEPDI, HECKOABKO HOBbBIX IIPDUHIINIIOB, d TAKOKe
HEKOTOpPbIE BE€IIM, O KOTOPbIX S IIOIIYyTHO Y3HAA. OAHaKO STO IIO-IIPpEXXHEMY
Ta >Ke CcaMas KHura, Co3aaHHasd C TOU JKe IIEeAbIO: 9TO KHUI'Ad O TOM, KdK A€AATb

TIpeKpacHbie 1 YyAOOHbBIe BeO-CalThI.

U oHa siBAsIeTCSl TAKXKE KHUTOM O Pa3paboTKe BCEro TOTr0, C YeM PUXOAUTCS B3au-
MOAETICTBOBATD AIOASIM: OYAb 9TO MUKPOBOAHOBKA, MOOMABHUK NAN OAaHKOMAT.
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