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BctynneHune

HAll! IHA HEBEPOSITHO BBIPOC ITPOLIEHT HOBBIX TOBAPOB, 06pe-

YeHHBIX Ha HeyZady Ha peIHKe. Eme 20 et Ha3aJ KapTUHA

6bL1a Oostee GraronpuATHOU. [loueMy ke HOBBIM TOBapam
CTaJIo TaK TPYAHO Ipo6UBaTh cebe Aopory?

[Torrpo6yeM pacCMOTPETD AUANa30H JOCTYITHBIX CETOLHI BO3MOXK-
HOCTEl U C/IeIaTh BIBOJBIL.

CkakeM, B KATETOPUU CYXHX 3aBTPAKOB €CTb JI€CATKU MTOKaTe-
rOpYi U pa3HOBUAHOCTEH, a[peCOBAHHBIX PA3HEIM I'PYIIIIaM IIOTpe-
6uTeneli. BrllTycKaloTCsA CliellUaJbHbIe 3JTaKOBBIE XJIOTbS AJIS TEX,
KTO CJIEIUT 32 CBOUM BECOM, U JISI T€X, KTO HY)XX/JaeTCsA B KJIETYaTKe
[JIS1 IIydIIeHUs THIeBapeHus; s TeX, KOMy HpaBUTCS BKyC GPYK-
TOB, IIOKOJIaZia, MeJa, U U1 TeX, KOMy UHTepecHa popMa poAyKTa
(xJ10TIbs1, 3B€37I0YKH, KOJIEYKHU U T.J.). MOXET i1 B IPUHIIUIIE CY-
I[eCTBOBATh THII CyXHX 3aBTPAKOB, ellle He [IPe/CTaBIeHHbIH cpesu
3TOTO MHOXXECTBA IPEJIOKEHHI?

B KaTeropuu MOJIOYHBIX MPOAYKTOB Ha MOJIKaX Mara3uHOB KOH-
KyPUPYIOT APYT C APyroM GoJiee TOMyCOTHU Pa3HbIX HOTYPTOB. MbI
HaiiZieM 3/1ecb HOTYypThI TPOCTHIE ¥ BAHWIbHBIE, C IPOTEPTHIMU GPYK-
TaMU U C KyCOYKaMH GPYKTOB, IIOHM)XEHHOH XUPHOCTH U BOBCE
06e3:XKMpeHHbIe, a TAKXKE MyCChl. MBICJIMMO JIU AajbHEHNIIEee YBETHU-
JeHHe pa3HooOpasua?

B 106011 pa3BUTOM cTpaHe paboTaeT HECKOIBKO JAECATKOB Tele-
KaHaJIOB, XOTs BCETO ZIeCATh JIET Ha3aZ X YHCJIO PEJKO TIPEBHIIIAIO0
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12 JNaTepanbHblil MapKETUHT

TPU WIU YeThIpe. ECTh i1 Ha 3TOM PBIHKE XOTh KaKoe-TO IIPOCTpaH-
CTBO J1A pocTa?

VI3 fiecsiTH aKITUi 10 CTUMY/IMPOBAHUIO COBITA JIUIITH OfIHA TIPUBO-
[IUT K ITOBBIIIEHUIO cIIpoca 60siee yeM Ha 5%, Torza Kak HECKOJIBKO
JIeT Ha3a/ 3To ObUI MUHUMYM, JZOCTUTABIIMICA MOYTH MPU JIIOO0H
aknuu. [Touemy?

CoBpeMeHHBIH MapKeTHUHT — ZlajJeKo He TO Ke, YTO MapKEeTHHT
1960-x mu 1970-x rT. Ha peiHKe UMeIoTCA TOBapHl A YAOBIETBO-
PeHMS IIpaKTUIECKU 060 nmorpebHocTH. CIIpoc He MPOCTO HaCkI-
IleH — OH TIPeCHIIIEeH.

Ha 60oibIIMHCTBE Pa3BUTHIX PHIHKOB CTPATErHYECKUE OCHOBBI
MapKeTHHTa (T.e. cerMeHTHPOBaHUe, BEIOOP IieJIeBhIX I'PYIIII U I10-
3UIMOHUPOBAHNE) HAYUHAIOT TepATh 3PPEKTUBHOCTD B KAYeCTBE
MexXaHU3MOB GpOpPMHUPOBaHUA KOHKYPEHTHBIX MTPEUMYIIECTB, KOTO-
pbie MOKHO OBLIO GBI pa3BUTh B BO3MOXKHOCTH pacIIrpeHHs OH3Heca
Y HOBBIE TOBapHI.

KoMmmaHum MOTYT Jajblile cerMeHTHPOBATh PHIHOK, UCITOIb3Ys
Bce 6oJIee TOHKYE PasINdysA, HO KOHEYHBIM pe3y/IbTaTOM 3TOT'0 IIPOo-
1[ecca OKa3bIBaIOTCA TaKve MaJleHbKUe PIHKY, YTO UX HEBBITOZHO
0b6CTyKUBaTh. Bee sicHee BHIPUCOBBIBAETCS HEOOXOIUMOCTD B MTPUH-
[IUMTHATBHO HOBOM ITOJXO/IE€ K CO3ZIaHUIO0 OCMBICJIEHHBIX PBIHOYHBIX
npezAokeHu. MBI [OCTUTIM TOTO IOBOPOTHOTO MOMEHTA, KOrja
MapKeTUHT HYXXJAeTcs B PaAUKaJIbHOM IIepeCMOTpPE CUCTEMEI Te-
HepUpOBaHUs nel.

B mocsesiHee BpeMsa MBI MOTJIM HabJIt0/laTh TIOSABIEHE KOHIIET-
11K Or3Heca, BHIpabOTaHHBIX He IIyTeM 6eCKOHEYHOr0 BePTHKAJIb-
HOT'O CETMEHTHUPOBAHUA — METOJUKHU BUEPAIIHETO JHSA, a B X0/
HEKOTOPOT'O MHOT'O TBOPYECKOT'0 IIpoIiecca.

* Kak BO3HMKJIa KOHIIENIUSA 3JJAKOBOTO 6ATOHYMKA, KOTOPHIH
MOXKHO CBECTbh C yTpa BMECTO CyXOro 3aBTpaka C MOJIOKOM?!

» Kaxkoii TBOpUecKuii mpoliecc pUBeJ K Ujee yCTPOoMCTBa cymep-
MapKeTOB MpH 6eH303ampaBOYHBIX CTAHITUAX ?2

! Tlpumepsl: 6aToHYMKKA MIOCaH ¢GupMbl Hero, 3makoBble OaTOHYHKU
¢ HaynHKo# Nutri-Grain.
2 TIpumepsr: Marasunbl Mobil Mart, Cumberland Farms, Repsol (Repshop).
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BcTynneHue 13

* Kakum 06pa3oM yzanoch A0AYMAThCA 0 3aMOPOXKEHHOH TTHI]-
ITbI, KOTOPAst CMOTJIa 3aMEHUTD CBEXKYIO TIUIIITY, AOCTABIAEMYIO
Ha goM'?

* biarogapst KakoMy X0y MBICJIM ObLIa M300peTeHa IIOKOIaAKa
C UTPYIIKOU BHYTpHU>?

* [lo Kakoii crcTeMe TreHepUpoOBaIach uies Horypra, KOTOPBIM
paboTatolas JKeHIIHA MOXET TOJOKUTh B CBOIO CYMOYKY
U CheCTh B oduce B IEPBOI MOJOBUHE JAHA?

Hawnbosee ycrelnHble MapKETHHIOBbIE M€ OCHOBAHBI Ha IIa-
pazurMe, He CBOAAMLIENCST K TOMY, YTOOBI IPOCTO OIMPEAETUTh CBOM
PBIHOK, a TIOTOM ero 6e3 KOHIla CErMEHTUPOBATh UIN MEHSITH I10-
3UIMOHUPOBaHMeE MPOAYKTa. PeasbHble TIPOPHIBLI 6epyT HavaIo
B JIAMePANIbHOM MblULIeHUU ¥ OCHOBAHHOM Ha HEM JIAMepaibHOM
MapkemuHze.

Llesb 5TOM KHUTH — OIPEJENUTh OCHOBHBIE IIOHATHS M chOpPMY-
JINPOBaTh TEOPUIO JIATEPATLHOTO MapKETHUHTa — ITO/IX0/a, IPOTHBO-
TIOJIOXKHOTO BEPTUKAILHOMY MapKeTHUHTY. DaBapz e BoHo, BceMup-
HO M3BECTHBIH CIIEITUATUCT ITO BOMTPOCAM TBOPYECKOTO MBITILIEHUA,
pPEKOMeH/IyeT JlaTepaibHoe (HelrabJ0HHOE) MBIIIEHNE KaK ujie-
aJIbHBIHN c1Tocob BEIpabOTKY HOBBIX Hel. MBI cuMTaeM, 4TO ceivac,
KOT/la KJIacCMYeCKOe MapKeTHHIOBOE MEINUIEHNe paboTaeT yxKe
He TaK YCIeIHO, KaK MMpeXk/e, KOMITaHUSIM O4eHb BayKHO pa3BUBAaTh
HeCTaHZapTHbIE TOAXO/BI K PENIeHN0 3a1a4 MapKeTHHTa.

M&I TOBOPUM He 06 OTKase OT KJIaCCUYeCKOro MapKeTHUHTa, BO-
Bce HeT. CylIeCcTBYIOIIMEe TEOPUU MapPKETUHTA TTO-TIPEKHEMY UTPAIOT
pemraroyio poib. Hamna 3agagya — OpeAioKUTh 60jiee MUPOKUM
B3IV, Ha BO3MOYKHOCTH MapKETUHTOBOI'O MBIIIIEHHS, T03BOJISIO-
MU He OTPAaHUYMBATHCS CTPOTO TOCIEA0BATENBHOMN JTOTHIECKOMH
MIpOIIeAypOoH, Ha KOTOPOi 6a3upyeTcs: COBpEMEHHbIN MapKETHHT.

I TIunna komnaHnuu Casa Tarradellas.

2 Kinder Surprise (komnauus Ferrero).

3 Vorypt Danio xomnaruu Danone (aHaIor Ha POCCHIMCKOM pPHIHKE —
TBOPOXKOK «J[aHrccUMO». — IIpum. ped.)
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14 NaTepanbHblii MapKeTUHT

[IpuHATHE JIATEPAIBHOTO MBILLUIEHHUS B KaYECTBE JOIOTHUTEb-
HOM TU1aTGOPMBI /IS OTKPBITHS HOBBIX MapKETUHTOBBIX U7l T10-
3BOJIUT BaM BHIpPAbaTHIBATh WJIEW COBEPIIEHHO CAMOCTOSITENIBHO,
a He B OTBeT Ha I0)XeJlaHUA NoTpebuTesel, BICKa3aHHbIe MU He-
IIOCPe/ICTBEHHO WIN U3BJIeYeHHble HCcCleZloBaTe/NIAMU U3 AaHHBIX
OIIPOCOB. DTU HOBBIE UZIEU MTOMOTYT KOMIIAHUH JIyYIlle CIIPABUTHCS
C pacTymuM eAMHOOOpa3ueM TOBapOB U MPo6IeMOl I'MIIepKOHKY-
PEHIIH.
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[naBa 1

3BONMIOLUUA PbIHKOB
N PASBUTUE KOHKYPEHLUWUUA
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ocnegHye aecaTiwieTus XX B. ObUIM YAYHBI JJiA OOJBIIH-
CTBA KOMITAHHWH Pa3BUTBIX CTPaH. DTOMY CITIOCOOCTBOBAH
MOJIUTUYECKAs CTaOUIBHOCTD, YCTOHUYUBHIN JeMorpadu-
YeCKUH POCT U YBEJIMUEHUE CPEAHEN TTPOJODKUTETbHOCTY KU3HU.
3HAYUTENBHYIO POJIb 3/IeCh ChITPAJIO U COBEPIIEHCTBOBAHNE MapKe-
TUHTOBBIX MeXaHU3MOB. OT/ie/ibl MapKeTUHTa MOTJIH TPaTUTh O0JTh-
TIvie CyMMBI Ha pa3paboTKy U BhIBeIeHNE Ha PHIHOK HOBBIX TOBAPOB,
TpocBellieHre U UHGOPMUPOBaHEe TIOTPEOUTENIEH C 11eTbIo yOeaUTh
UX cZieIaTh TPOOHYIO TIOKYIIKY, TOBTOPHYIO IMOKYIIKY ¥ 00€CIeYnThb
JIOSUTBHOCTB 110 OTHOIIEHUIO K OpeHzy.
Ho B Hauase XXI B. JOCTUTHYTH ycIlexa cTajuio TpygHee. [Touemy?
Huxe MBI pacCMOTPUM OCHOBHBIE TPUYMHEI 3TOTO.

1.1. KOHUEHTPAL WA B COEPE ANCTPUBYLIUA
TOBAPOB MACCOBOI'O NOTPEBJIEHUA

B 1950-e rr. B CIIIA 1 EBporie auicTpubyIiel ToBapoB MacCcoOBOTO IO-
TpebIeHNs 3aHUMAaJTMCh B OCHOBHOM MeJIKME He3aBUCUMbIe GUPMEIL.
CerozHs B pe3y/sbTaTe MOSIBIEHUA AUCTPUOBIOTOPOB-HOBATOPOB,
Takux Kak Wal-Mart wiu IKEA, a Tak:ke ImpOIeccoB CIUSHUE U T10-
[JIOLeHUH 3TOT Ou3Hec Bce 6ojlee coCpeOTauMBAETCA B pPyKaX I'H-
TFaHTCKUX KOPIIOpaLUii, MHOTHE 13 KOTOPHIX ABJIAIOTCA MEXAYHAPO-
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18 JNaTepanbHblil MapKETUHT

HbIMU. CeTu rumep- U cyriepMapKeToB KOHTPOIUPYIOT 6oee 80%
PO3HUYHOI TOPrOBIU IPOAYKTAMU NUTaHuA. Jpyras cyllecTBeHHas
ZIOJIST PBIHKA MUIEBBIX MPOAYKTOB MPUHAJIEKUT KPYITHBIM ppaH-
Yal3MHIOBBIM CETAM 00IecTBeHHOro muranus — McDonald's, KFCY,
Subway, Domino's Pizza. [Tofjo6Has kapTrHa HabJII0AaeTCs BO BCEX
OTpacIAax.

TakuM o6pa3oM, BJIACTh Mepelnuia OT IPOU3BOJUTENEHN K AUC-
TpubBIOTOpaM. JIUCTPUOBIOTOP PACIOPSKAETCI MECTOM Ha TOJIKax
U pelllaeT, ¢ KAKUMU IIPOU3BOAUTEIAMM COTPYAHUYATD U CKOJIb-
KO MPOCTPaHCTBA KaXJOMY M3 HUX BbiZeaATh. OH B3UMaeT IIaTy
3a JUCTPUOYIIHNIO, KOMHUCCHOHHBIE COOPHI M paKTUUECKU HaBA3bI-
BaeT MMPOM3BOAUTENAM HY>KHbIE MY YCIOBUA MPOAAKU U ITPOMO-
AKIINH.

Hucmpubbiomopesl peazupyiom Ha usMeHeHUs nymem KOHUeHmpauyuu
6usHeca. KaHanwl pacnpedeneHus cocpedomaqusdaiomcs 8 pykax om-
HOoCcumMesibHoO HebObLWO020 HUCIA KOMNAHUU, 06i1adaruux o2pomMHou
8/1acmolio.

1.2. COKPALLEHUE YNCNTA KOHKYPEHTOB
nP OAHOBPEMEHHOM 3HAYUTEJIbHOM
YBEJINYEHUU KOJINYECTBA BPEHAOB

MHoTYe TPOU3BOAUTENU He BhIJIEPXKaIu HaTHCKA TUTaHTOB PO3HUY-
HOIi TOPTOB/IM U JIUO0 MCUE3/IH, T1MO0 ObUIH MOIVIOUIEHBI «aKyTaMU»
cBOel oTpaciau. XoTsa GUPM-IIPOU3BOAUTENEN B pe3yIbTaTe CTAJIO
3HAYUTENbHO MEeHbIle, OHU MPOJOJ/KAIU BBIBOAUTEH HA PHIHOK HO-
BEIE TOPTOBEIE MapKH, IIpUYeM BO Bce OosblieM KosndecTBe. Ta-
6smria 1.1 mokasbeIBaeT poCT YKC/Ia 3apPerMCTPUPOBAHHBIX OPEH/IOB
B TPeX CTpaHax B nmepuog Mmexay 1975 u 2000 1.2

! B Poccuu nipeZicTaBieHa ceThbio «Poctukc-KFC». — ITpum. peo.
2 VICTOYHUK: CTaTHUCTHKA BceMUPHOH opraHu3anyuy HHTe/UIEKTyaabHON
co6erBenHoctr (BOUC), cM. www.wipo.int/ipstats/.
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Ta6bnuua 1.1. 3apernctpupoBaHHble 6peHabl B CLLUA, BenukobputaHum

n fepmaHum ¢ 1975 no 2000 r.

CLIA Benuko6putaHus FepmaHuna
1975 30931 11 440 12828
1995 85557 33 400 21934
2000 109 544 65 649 70 279

YBenuueHue yncia 6peHIOB CBA3AHO C TpeMsA GaKTopaMu:

1.

Heo6x0ArMOCTb aJalITHPOBATh TOBAPHI K CIEIUPHUIECKUM IT0-
TpeOGHOCTAM OIpee/IeHHbIX CETMEHTOB (IPYII IOTpebUTe-
Jleit) u Jake HULI (MasIbIX TPYIII), BEITEKAaBIIAsA U3 CTpaTerui
CErMEHTUPOBAHUS.

YMmeHbllleHWEe YA3BUMOCTH. YeM 6oJiblile Y KOMIIAHUH TOPIO-
BBIX MapOK, TeM TpyZiHee KOHKypeHTaM ee aTakoBaTb. HamMHoro
TpyZHee MPeB30MTH cpa3y MHOTO OPEHZIOB, Ye€M TOJIBKO OZIVH, ZI0-
MUHUPYIOUMHY B JaHHOM KaTteropun. KpoMe Toro, aTomusanus
PBIHKA IIPEIATCTBYET BbIXOJY Ha HUX HOBBIX KOHKYPEHTOB.

. Bonbio# mopTdenb 6peH/IOB YCHINBAET O3UIIUIO IIPOU3BO-

JUTed B IeperoBopax ¢ JUCTpUOBIOTOPOM. BbIcoKas cKuz-
Ka, Ipe/yiaraeMas Ha OguH OpeHJ, KOMIEHCUPYETCs HU3KOU
CKUZKOU Ha Jpyroil.

MHo20HayuoHanbLHbie KOMNAHUU U Kopnopayuu Habuparom cusy. Yepo-
K08 cma’so mMeHble, a 6peH0o8 — 6osbLue.

1.3. COKPALLEHUE XU3HEHHOTIO LIMKJIA MPOAYKTOB

Bpewms npebrIBaHUs Ha PHIHKE HOBBIX TIPOAYKTOB 3HAYUTENBHO CO-
KpaTwiock. [Touemy?

Bo-niepBbIX, KOMIIaHUAM ceifdac CTajo IIpolile BHIBOAUTE Ha PEIHOK
HOBBIE MapKH, 0COOEHHO e€CJIU Y HUX €CTh He3arpyKEHHbIE IIPOU3BO/I-
CTBEHHBbIE MOITHOCTH. OHU MOTYT C MUHUMAaJIbHBIMU U3MEHEHUAMU
TIPOU3BO/ICTBEHHOTO MPOIfecca MEHATh UHTPEIMEHTHI, T0OaBKHU, PyHK-
LMY, AU3alH WIN YIIAKOBKY IIPOAYKTA, IUTAHUPYS OKYIIUTh BCE 3aTpa-
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20 JNaTepanbHblil MapKETUHT

THI Ha pa3paboTKy B Te4eHUeE ITEPBOT'O T'o/a IPOAAXK 1 HAZIEsICh Ha TO,
YTO ellfe HECKOJIBbKO JIET MMPOAYKT OyZIeT 0CTaBaThCsA MPUOBUTBHBIM.

Bo-BTOpHIX, TOTOBHOCTh ITOTpPeOHTE el MPO6OBATh HOBbIE Map-
KU, PeKJIaMy KOTOPBIX OHU BUZAT, pacTeT. OHU JIETKO OTKaXXyTCs
OT TIpeXXHEel MapKy paJy HOBOM, KOTOpas MOHPABUTCSI UM OOJIbIIIE.
Ho, pa3o4yapoBaBLIMCh B 3TOM HOBOM MapKe, OHU CTOJIb )K€ JIETKO
OTKaXXyTCA U OT Hee.

B-TpeThuX, CHUTyaluss Ha MOTPEOUTENbCKUX PBIHKAX IOX0XKa
Ha FOHKY BOOpY)KeHuH. Kakzas HoBas MapKa OTHUMAET MPOJaKu
y cyliecTBytomux. KommaHuu, 6peHAbl KOTOPBIX MOCTPaZasii, Bbl-
HY’K/ZIeHbI TOXKE BBIITYCKAaTh HOBbIE MapKH, TOCKOJIBKY Y HUX HET UHO-
ro croco6a BOCCTaHOBUTH CBOE TIOJIOXKEHME. B OTBET Ha 3TO Apyrue
KOHKYPEHTHI BHIIYCTAT ellle 60jiee HOBBIE MPOAYKTHI, U TaK Jajee
TI0 IIUKJITY.

B rumepMapkeTax HOBble OpeHBI 3aHMMAIOT OOJbIIE MecTa
Ha T0JIKaX, ¥ B pe3y/IbTaTe pa3ropaercs ipocTHas 6oprba. [IporsBo-
JITENN, YTOOBI JTydIlle UCIIOIb30BaTh OTBEAEHHOE UM OTpaHUYEHHOE
IIPOCTPAHCTBO, IEPEXO/AT OT YIIPaBIeHUsA OPeHAaMHU K YIIPABIEHUIO
KaTeTOPUSIMU.

BbIB0OO HA pbIHOK HOBbIX BpeH008 cmaHosumcs Oeuwiesse. CKopocme,
€ KomopoU NoA8AMCA HOBble MAPKU, 8 HACMOALee 8peMs pacmem,
a 8peMs XU3HU HOBbIX MOBAPOB HA PbIHKE COKpALLAemcA.

1.4. AEWIEBJIE 3BAMEHUTDb, YEM NOYUHUTD

ToBaphl JVINTENBHOIO NT0JIb30BAHHUsA CIY»KaT He Tak J0/Iro, Kak IIpe-
*)zge. Eciu yeTpoHcTBO JIoMaeTcs, ero 0OBIYHO MpOIle 3aMEHUTh
aHayoroM 0ojiee HOBOW MOZEJH, YeM IIOYNHUTh. PaccMoTpuM ciie-
Zyrolye MpyuMepBHl.

* HoBbIli J1a3epHBIM MPUHTEP CTOUT IIpuMepHO $180 u MoXKeT
OBITBH JOCTaBJIEH B TeUeHHe OZHOTro JHA. PEMOHT UMeolIerocs
npuHTepa 6yzeT crouTs mouty $120 u 3aiiMeT OKOJIO ABYX He-
Zienb. ECTb 711 IpY 5TOM CMBICT PEMOHTHPOBATh CTaphlil IPUH-
Tep, TeM 6oJiee 9YTO OH MOKET OISTh CIOMAaThCA?
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* HoBas 271eKTpo6pUTBa cTOUT MeHbliie $60, 1 BhI 3abupaeTe ee
cpasy TIoc/ie COBEPIIeHUS TOKYITKU. YTOOB! IOYUHUTD CTapyto
OpUTBY, BaM IpUAETCA 3aIUIaTUTh 0K0J10 $100 1 mogoKAaTh
[Be-TpU Hezeau. B 1060# MacTepcKoil BaM IIOPEKOMEHIYIOT
KYIIUTh HOBYIO ODUTRY.

YacTo zeniesie, ObICTPEE U MPOIIE KYITUTh HOBBIKM TOBAp, Y€M pe-
MOHTHPOBAThH CTApPHIN. B pe3ysibraTe BO3HUKJIA KYJIBTYPa, B KOTOPOH
TOBaphI AJINTETHHOIO MTOIb30BaHUA pacCMaTPUBaIOTCA KaK OJHOpa-
3oBble. Eci, HanpumMep, paHbIlle BUZIEOMarHuTOGOHBI U TEJIEBU30DHI
CJTy>KIIN 110 7—8 JIeT, TO ceifyac uxX MeHAIOT pa3 B 2—3 roza. [13-3a sto-
ro B TOM YHCJIE YCHINBAETCS JTUXOPAZOYHBIN BBIITYCK HOBHHOK.

lMpouecc npou3sodcmea HACMOBKO ShghekmueeH, 4mo 3ameHa u3de-
JIUS cmaHosumcs dewessie e20 peMoHmMaA. 3mo nodcmeaugaem 8binycK
HOBbIX M0BApPO8.

1.5. PEBOJIIOLU A, MPOU3BEAEHHAA NMEPEXOAOM
K LMWOPOBbIM TEXHOJIOTUAM

CeroiHs BCce MOXKHO TIepEeBECTU B HY/IU U €IMHUITBL: 06pasbl, 3BYKH,
rojioc, TEKCT U ZlaHHble. Bce BocmpousBoaumo. [IpaBzaa, MBI TOKa
He yMeeM Ol POBHIBATh 3aTIaX U BKYC, HO 3TO, ITO-BUAUMOMY, JIUIIIb
BOIIPOC BPEMEHH.

LlndpoBbIle TEXHONOTUU TIPUBEU K TIOSBIEHUIO IIEJIOTO CIIEKTPa
HOBBIX TOBapOB: KOMITbIOTEPHI, MHTEPAKTUBHBIE TeMEBU30PHI, KIIK,
1udpoBbIe TeleOHBI, UHTEIUIEKTYaIbHBIE TIOCYZIOMOEYHbIE MAIIIMHBL,
MHKPOBOJTHOBBIE TT€YH, TOCTEPHI U T. 1. TEXHOTIOTMHU PACIIPOCTPAHAIOTCSA
Y Ha CaMbl€ TIPOCThIE TOBAPbI: KHUTH BBIITYCKAIOTCS CO 3BYKOM, a KYKJIbI
pacIeBaroT 110 ZiBa AecATKa Meoguii. CUCTEMBI CITyTHUKOBOT'O TTO3U-
I[MOHHPOBAHYSI TO3BOJIMIN CO3/ATh PS/] HOBBIX YCIYT, TAKUX KaK ITOVCK
YTHAHHBIX aBTOMOOW/IEH, TIPOTIABIIMX JIIOZIEI Y KUBOTHBIX.

Haxkomer, cymiecTByeT HTepHET, 06ecrieunBaroliil IpaKTuye-
CKU OecIulaTHbIe KOHTAKThl MIUIMOHOB JIFOJEl APYyT ¢ Apyrom. Pe-
BOJIIOIYsA, TTpOU3BoAuMasi ViHTepHeToM B chepax nHdpopMaluH, mo-
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22 JNaTepanbHblil MapKETUHT

TPE6JIEHI/IH u KOMMYHI/IKaLIHfI, IIpOAO/IKAETCA; Mbl HAXOAWMCH JIUIIb
Ha Ha4YaJIbHOM €€ 3Tarlle.

Lugpposas 3pa coenana 803MOXHbIM cO30aHue pa0a HO8bIX Mosapos
u ycnye. Pazsumue mexHosnozul ysenudusdaem memn UHHO8AYUU U KosU-
4ecmeo HoBbIX MOBAPO8. VIHMepHem cnocobcmeyem NosBIEHUI HOBbIX
6peH008 U hopm sedeHus bu3Heca.

1.6. POCT YACJIA TOBAPHbIX 3HAKOB U NMATEHTOB

Bce Gostbllie HOBBIX TOBAPOB CO3/IA€TCs /IJIs1 3aMeHBI TOBApOB, COBCEM
HeZIo/Iro IIPOOBIBIINX Ha pEIHKE. [To Mepe cOBEpIIEHCTBOBAHMUS TEX-
HOJIOTUH HOBBIE TOBAPHI IOTIOTHUTENLHO MOJIEPHU3UPYIOTCA. B Teue-
Hue 1990-X IT. KOJIMYECTBO eXKerofHbIX obparieHuii B Bropo mo pe-
THUCTpAIIUM ITATEHTOB U TOPTroBBIX Mapok CIIIA MmoYTH yABOWIOCH!.
CTaHOBUTCA TPYAHO 3aperucTpupoBaTh Ha3BaHMe TOBapa U3 MATH
6ykB (win 60see KOPOTKOe), TOCKOJIbKY OOJNBIIMHCTBO TAKUX CO-
yeTaHUU OYKB y>Ke 3aHATO.

Pocm yucna nameHmos u MOoBApHbIX 3HAKO8 npuegesl K yCu/ieHUK KOH-
KypeHyuu Ha pblHKAxX.

1.7. POCT PABHOOBPA3UA BHYTPU
KATETOPUW/ TOBAPOB

JIro6as Hayraz B3ATas KaTeropysa TOBAPOB CETOAHA HAMHOTO Pa3Ho-
obpasHee, 4eM paHbIle. BOT HEKOTOpbIe IPUMEPHI.

* [loiizuTe B cynmepMapKeT U 3alUIINTe Ha3BaHUA BceX HOTyp-
TOB, KOTOPBIe TaM MOXXHO KyTIUTh, ITOZApa3zeasa UX M0 BKyCy
u pacdacoBke. BeposTHo, B BameM crnucke 6yzer 6osee 50
pPa3HOBUAHOCTEN HOTYypTOB: IIPOCTHIE, CIaJKUe, BAHUIbHEIE,

1 Cwm. Grant, 2002, maBa 2 (1oApoOHbIe BEIXOAHBIE ZaHHBIE BCEX YIIOMU-
HaeMbIX paboT MPUBOAATCA B CIIMCKeE JIUTEPATYPHI B KOHI[E KHUTH).
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€ KycouyKaMu GPYKTOB, C Pa3HBIM BKYCOM, IIOHIPKEHHOH JKUP-
HOCTH, 00e3KMpeHHbIe, HOTYPTOBbIE MYCCHI U T. /1.

* 3amAHUTE B 000 aBTOMOOWIBHBINA KYPHAI M COCIUTANTE,
CKOJIBKO Pa3HbIX TUIIOB (BAPUAHTOB) aBTOMOOWIEHN 1 MapOK TaM
VIIOMUHAETCs: YHUBePCasIbl, MUHU-B3HBL, BHEJOPOXKHUKY, MaJIOIH-
TPaXKKU, AU3eIbHbIE U He I13e/IbHbIe, TPeX-, YeThIpeX- U IATHABEp-
HbIe, ¢ pa3HOM MOIITHOCTBIO ABUTaTesid. B Vcranuu B HacTostiee
BpeMs B ipoziake 6osee 450 Mozgesiel 1 MapOK aBTOMOOIIEH.

* IIpocmoTtpurte «KeThle CTpaHUIIbI» 1 GPOLIIOPEI 10 0Opa3oBa-
HUIO I B3POCJIBIX B BallleM TOPOJIE Y COCTABBTE CITMCOK BCEX
THIIOB KYPCOB s TtoOuTeneii. Ecii HECKOJIBKO JIET Ha3az pej-
JlaTayiich TIaBHBIM 06pa3oM KypChl €BPOIEHCKUX A3BIKOB, PU-
COBaHUA, TAHIEB, MY3bIKA Y HEKOTOPHIX BU/IOB CIIOPTa, TO Ce-
TOZIHA TOTIa/IatoTCs U 6osiee pefikie Pa3sHOBUIHOCTY — TaMII3H,
aKyIyHKTYpa, SIOHCKUI 1 apaOCKUl SI3BIKKM M MHOTO€ JIpyTOe.

B pamkax kaxool kKamez0puu mosapos ux pazHoobpasue 3HayumesnbHO
y8es1u4UI0Ch, d 8bI60p pacwupusca. Pocm yucna pazHosudoHocmel 0o-
CMu2 MOoYKU HACbIUJ@HUS.

1.8. TMNEPOPArMEHTALMA PbIHKOB

B ctpemsienn K guddepeHIManny KOMIaHUY HENPEePhIBHO BBIZEJIS-
IOT Y CO3/]AI0T HOBBIE CETMEHTHI Y HUIIIU, YTO BEJIET K BEICOKOU ¢par-
MEeHTAaIMU PHIHKOB. JIornyecKyUM 3aBeplileHHeM 3TOoro IIpoliecca BU-
IUTCSA PHIHOK C MTOJTHOCTBIO MHAVBUAYAJIU3NPOBAHHBIMU TOBapaMHu
¥ MapKeTUHTOM, CBOMMHU /IJIS KaXKIOTO KOHKPETHOTO TIOTPeOUTENA.
KoMmnaHusaM cTaso OYeHb CJI0KHO HAaXOAUTh PHIHOYHbIE CETMEHTHI,
MO3BOJIAIONINE PACCUUTHIBATh HA BHICOKYIO PEHTAabEeTbHOCTh UHBE-
CTULMHN. BBIYCK Ka)X0ro HOBOT'O TOBapa JIUIIb He3HAYNUTEeIbHO yBe-
JINYUBAET MIPUOBLIb, OIIIyTUMOTO €€ POCTa He MTPOUCXOAUT. IIpuOBLTH
«pa3Ma3bIBaIOTCsI» TI0 PHIHKY BCe Oosiee 1 60jiee TOHKUM CIIOEM.

PoiHKU 6po6,qmc;=l Had madlJlble HUWU, KOmopble MeHee npU6bIﬂbeI.
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1.9. HACbILWEHUE N ®PATMEHTALIMA KAHANIOB
PACMPOCTPAHEHUA PEKJIAMDI

CpeZHUI KUTeNb KPYIIHOI'O TOpoZa eXeAHeBHO II0JydaeT OKOJIO
2000 pexylaMHBIX 1 MUHPOPMAIIMOHHBIX COOOIEHNH, U3 KOTOPHIX
JIVITH HEMHOTHE 33/IeP’KUBAIOTCA B IIAMATH 10 KOHIIA AHA. Pexa-
Me, Kor/ia-To caMoMy 3$GeKTUBHOMY MeXaHU3My CO3aHus OpeH-
/la ¥ IPO/IBMXKEHUS HOBBIX TOBApOB, YyIPOXKAaeT ee COOCTBEHHOE
pa3BuTHe: 4eM ee 6oibllle, TeM MeHbllle BHUMAHUA OHA IIpUBJIe-
kaeT'.

CerozHs OpeH-MeHeKepY, BEIIYCKAIOIeMy Ha PhIHOK HOBYIO
MapKy IOKoJ1a/ia, HEMMPOCTO COOBIUTb 06 TOM COOBITUY TakK, YTO-
651 mHbOpPMaIYA OblIa IPUHATA K CBEJEHUIO MTOTEHI[UAIbHBIMU
nokymnarenaaMu. Enje coBceM HeZlaBHO OH MOT OBl pacCUWUTHIBATD,
YTO IT0CJIe IT0Ka3a peKIaMbl IT0 OrpaHUYeHHOMY YMCILy TeJleKaHaloB,
KOTOpPBIe CMOTPEIO OONBIIMHCTBO HaceleHNUs, IMOKOIAAKy pemar
nonpoboBaTh HECKOJIBKO MIITHOHOB YenoBek. Cefidac TOT, KOro
CITIOCOOHO 3aMHTEPECOBATh MPEJIOKEHUE, MOXKET CMOTPETh JII060M
Y3 CTa TeJeKaHAJIOB, CIyIIATh JIO0YI0 U3 AByXCOT PaJMOCTAHIINM,
YUTATh OO0 U3 THICAYM KYPHAIOB. Y MHOTMX Tesle3puTeiel BJO-
6aBOK ecTb IIPUBBIYKA IIepeKJII0YaThCs Ha APYyroil KaHaa BO BpeMs
PEKJIAMHEIX 11ay3, a KTO-TO BOOOIIe He CMOTPUT TeJIEBU30P — CUIUT
32 KOMIIBIOTEPOM JIU60 OTIPABIAETCA Ky/Zia-HUOYAb 3aHATHCSA CIIOP-
TOM WIH pa3Biedbcs. [[pUBBIYKY COBPEeMEHHOU ayAUTOPUH, Kacalo-
myecs mosb3oBanua CMU, oueHb pasHO0Opa3Hbl, M YTOOBI JOHECTH
710 Hee cBOIO MHQOpMAIIo, KOMIAHUH JOJDKHBI MCIIOIb30BATh CPasy
MHOTI'O HocuTesled U KaHaJIOB paclpoCTpaHeHUs peKIaMbl. OTO MO-
JKeT IIPUBECTH K Ype3MepHBIM 3aTpaTaM Ha peKJIaMy.

1 Ilxex Tpayr u CTuB PUBKMH NPUBOJAAT MHTepecHble AaHHbIE: «K Bo-
CeMHAJIATh roflaM MOJIOZOM OGpuTaHel] TOABEPraeTcs BO3AEHCTBHUIO
140000 TeneBU3MOHHBIX peKJIaMHBIX pOIUKOB. B IlIBenuu cpegHecTa-
TUCTUYECKUI moTpebuTens moaydaeT npubmusurensHo 3000 pexiam-
HBIX OOpaleHuii B ZieHb. 3a 1994 T. 1IeCTh TENEBU3UOHHBIX KaHAIOB
Mazpuga nepezanu B o61el coskHocT 508 533 peKIaMHBIX CIO)KeTax.
Cm. Trout, Rivkin, 1995.
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Kananwl pacnpocmpaHeHus peknamel 0ocmuzarom HacelujeHus. PoiHoY-
Hble cezMeHMbl CMAHoOB8AMCA Mesibye U Mesbde. Cmoumocme UHGop-
MUpOBAHUA 0 HOBOM mosdpe 8o3pdcmadem. /] xopowie2o oxeama ay-
oumopuu Heob6x00uMo npedcmasnsime 6peHO He 8 0OHOM, a 80 MHO2UX
CMU. Kak cnedcmeue, pacmem cmoumocmes 8b1800d HO8020 Mo8apa
HQa pbIHOK.

1.10. YMEHbLUEHUE BO3AENCTBUA HA CO3SHAHME
NMOTPEBUTENA

V3 cKka3aHHOTO B MpeABbIAYIIEM paszeie MOHATHO, KaK MaJjo y pe-
KJIaMo/IaTeJIe IIaHCOB Ha TO, YTOOBI 3aHATH MECTO B CO3HAHUU TIO-
TpebuTeseii. TaKoe YyBCTBO, YTO «MHCCHsI HEBBITTOTHUMA».

[ToTpe6UTENM CTaIN HEBEPOATHO IPUBEPEATUBHIMU ITO OTHOIIIE-
HUIO U K TOBapaM, U K ux pekiaaMme. OHU UTHOPUPYIOT OCHOBHYIO
Maccy pekjaMbl, He CUMTasi, YTO YIyCKalOT YTO-TO BakHoe. OHU
Hay4YHWINCh CMOTPETh U He BUJETh, CIYIIATh U He CJIbIIATD.

3aiirTe B IPUEMHYIO Bpaya U ITOHA0II0faiTe, KaK KTO-HUOY/Ib,
OJKU7Iasi CBOEM ouepesu, MPOCMaTPUBAET JKypHasl. XOTs TAKOMY YH-
TaTEJIIO 110 XOAY Jleia TI0NalaeTcs Ha I/1a3a, HaBepHoe, boJiee 4eTh-
PEX ZIECATKOB PEKJIAMHBIX 00'bsIBlIeHU#, OH (0Ha) IBHO ITPOYUTHIBA-
€T JIUIIb HEMHOTHE U3 HUX. YTOOBI MMPOMYCTUTh PEKIaMy, XBaTaeT
Y TIOJICEKYH/IBI.

[Ipo6iema st peKjaMofaTessl 3aKJHYaeTcs HE TOJbKO
B OTPOMHOM KOJHMYECTBEe KOHKYPHUPYIOIIUX TOBapoOB, MapoK
Y peKJIaMBbl, HO ¥ B TIPUHIUITHATbHOU 3aKPBITOCTH CO3HAHUSA T10-
TpebuTenel 411 KOMMepUYeCcKMX KOMMYHUKaIMi. Mapka, He 00-
Jlazjaroniasi HOBU3HOM WM 0COOBIMY KauecTBaMHu, OyeT TPOUTHO-
pupoBaHa. YToOB! IIPe0/0IeTh TOA00HOE OTHOIIIEHNE, KOMITAHHUU
BKJIIOYAIOT B pEKJIaMy CBOUX IIPOAYKTOB 3asBJIEHUSA O TOM, YTO OHU
«HOBBIE», «yCOBEPIIEHCTBOBAHHbIE», «C HOBBIM BKYCOM», «boJiee
HaTypaJbHbIe» U T./Z. Bce 9TO — TONBITKY MPUBJIeYh BHUMaHUeE
noTpebureneii, «IIpo6UB» HaChIleHNEe CO3HAHUSA C TOMOIIbIO HO-
BU3HBI.
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Mompe6umesnu cmanu npusepednussbimu. OHU 8Ce Yauje uzHoOpUpyom
KoMMepyeckue KoMMyHUKayuu. Moxem 6bimb, eQUHCMBEeHHbIG Nymb
npusneyeHus ux BHUMAHUS — HOBU3HA.

Bb1800: KOHKYpEeHUUA HA PbIHKAX 3HAYUME/IbHO YCUNMUNACh.

CoBpeMeHHBINI MapKeTHHI CIO0KeH KaK HUKOTZAa paHblle. JDTO
He 03HavaeT, YTO paHbllle He OBUIO TPO6IEM, TIPOCTO MPOLIEMBI
CETOZIHS COBEPIIEHHO Apyrue. B HacTosiIlee BpeMs npobieMa 3a-
KJIto4yaeTcs B 60pbbe ¢ Ype3aMepHON pparMeHTanMel, HAChIIeHUEM
Y yparaHoM HOBHHOK, eXXeZJHEBHO ITOSIBJISTIOIINXCS HAa PhIHKAX (CM.
puc. 1.1).

OTU MBICJIU IPUBOJAT HAC K OYEBUJHOMY U TIPSMOMY BBIBOAY:
ecm (1) MHHOBALMY U HOBBIE TOBAPhI COCTABJIAIOT OCHOBY KOHKY-
PEHTHOM cTpaTeruu, a (2) cpeiy HOBBIX TOBAPOB JIMIIb HEOGOIbIIAA
YacThb JOCTUTAET ycIiexa, He OJDKEH JIU CTaTh IPUOPUTETOM ITOMCK
MyTel cO3/laHuA U BEITyCcKa 6oJIee yCIleIHbIX TOBapoB? dakTidecKu
B 9TOM U COCTOUT OZHA W3 IVIABHBIX 33/,a4 JIAMEPAalbHO20 MapKe-
muHed.

Ms1 HauHeM c 3aMbIcia HOBOTo ToBapa. [Iporjecc ero BO3HUKHO-
BeHUs OyZieT MpoaHaJIN3UPOBaH BO BTOPOU IJIaBe.

Pe3tome

WHHOBAYUU — K104 U OCHOBA COBPEMEHHbIX KOHKYPEeHMHbIX cmpame-
2ull. Hosble mosapel 8b1800MCA HA PbIHOK ¢ HeobbluatiHot 6eicmpomol,
HO 3HayumesnibHAs 00/ NONLIMOK mepnum Heyoauy. Ymobsl 8biXume,
abcomnomHo Heobxo0UMO NOHAMb CO8peMeHHbIU UHHOB8AUUOHHbIU Npo-
yecc. Jna 3mozo mMel pazobbem MapkemuH208bil Npoyecc Ha cocmas-
JIAluUe, NPOAaHanu3upyem e2o u onpedesium, Kakozo podd HOBU3HY OH
Moxem obecneyume.
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[naBa 2

CUJIbHDLIE
W CJIABbIE CTOPOHDI
TPAOUUUNOHHOTIO
MAPKETUHIOBOIO
MbILWJIEHUA
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