CopepxxaHue

11
12
14
16
18

20

22
24
26

28
30

32

34

36
38
40
42

44
46

48
50
52
54
56
58

Mpeaucnosue

BBeaeHue

Mpasuno 80/20 (80/20 rule)
JoctynHocTb (Accessibility)
[MpenBapuTenbHbIil OpraHainsep
(Advance oraganizer)

AhhekT «3cTeTnKa—t03abunnuTi»
(Aesthetic-usability effect)
AdbboppaHc (Affordance)
BbipasHusanue (Alignment)
AHTponomopdHas dopma
(Anthropomorphic form)

Apxetunsl (Archetypes)
BbipaBHuBaHue npocTpaHcTs (Area
alignment)

MpeaB3ATOCTb B OTHOLLEHUM
npuenekarenbHocTu (Attractiveness
bias)

MpeaB3ATOCTb B OTHOLLEHUM
«[leTcKoro» nuua (Baby-face bias)
dhchext 6rodpunum (Biophilia effect)
AchchexT cobopa (Cathedral effect)
YaukuHr (Chunking)

Knaccuyeckas npucnocobutensHas
peakuus (Classical conditioning)
CmblkaHue (Closure)

KorHuTtusHbIii gucconanc (Cognitive
dissonance)

Liget (Color)

06was nctopus (Common fate)
CpasHeHue (Comparison)
Moarteepxaenne (Confirmation)
LlenoctHocTb (Consistency)
MocTosHcTBO (Constancy)

60
62
64
66
68
70
72
74

76
78

80
82
84
86
88
90
92
94
9%

98
100

OrpaHn4uTenbHOE yCnoBue
(Constraint)

MpesB3aTOCTb B OTHOLLEHNN KOHTYpa
(Contour bias)

Kontponsb (Control)

Konseprenums (Convergence)
3arpartbl-Bbiroga (Cost-benefit)
3alLyLLeHHOe NPOCTPAHCTBO
(Defensible space)

[ny6uHa nepepaboTkn MHopMaLnm
(Depth of processing)

Paspabotka komuteTom (PaspaboTka
KOMUTETOM)

Jlnunsa snevenus (Desire line)

Linkn paspa6otkn (Development
cycle)

Touka Bxoga (Entry point)

Owwmbkm (Errors)

ekt oxmupaHus (Expectation
effect)

IhheKT BHEeLIHEro BO3AENCTBMS
(Exposure effect)

CreneHb cheiicuama (Face-ism ratio)
3anac npoyHocty (Factor of safety)
Llenb o6patHoit cBa3n (Feedback
loop)

MocnenosatenbHOCTh DMOOHAYYN
(Fibonacci sequence)

OTHoweHne «courypa—toH» (Figure—
ground relationship)

3akon Gurrca (Fitts’ law)

MpuHumn naTu wnanHeix nonok (Five
hat racks)

102

104
106

108
110

112
114
116
118
120
122
124
126
128
130
132

134
136

138

140

142
144

OTHOLLEHNE «rMBKOCTb—03a6UANTH»
(Flexibility-usability tradeoff)
[MpeaynpegutensHocTs (Forgiveness)
®opma cnepfyet 3a yHkumeir (Form
follows function)
®peimuHr-ac ekt (Framing)
3ampu—-6ern—gepucb—crasaiics
(Freeze-Flight-Fight-Forfeit)

Mycop Ha Bxofie — mMycop Ha
BbIxofe (Garbage in — garbage out)
3onotoe oTHowWeHMe (Golden ratio)
HenpepbiBHocTb (Good continuation)
[uarpamma 'yteH6epra (Gutenberg
diagram)

3akoH Xuka (Hick’s law)

Wepapxus (Hierarchy)

Vepapxus notpe6HocTei (Hierarchy
of needs)

fipkocTHoe BbigeneHne (Highlighting)
bos3Hb nycToTbl (Horror vacui)
TAroTeHne K 0X0Te MW BOCMUTAHUIO
(Hunter—nurturer fixations)
[padhnyeckoe npeacrasnexne
(Iconic representation)

[MorpyxeHue (Immersion)

CnenoTta HesHuMaHng (Inattentional
blindness)

A deKTbl MHTepdepeHLmumn
(Interference effects)

[MepesepHyTas nupamnga (Inverted
pyramid)

WTepauus (Iteration)

3akoH nperHaHTHocTh (Law of
pragnanz)
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146
148
150
162
154

156
158

160

162

164

166

168

170

172

174

176

178

180

182

Hacnoenue (Layering)
Pas6opunsocTs (Legibility)
KusHeHHbIn kN (Life cycle)
YCTaHOBNEHWE COOTBETCTBUN
(Mapping)

YmosputensHas mogens (Mental
model)

Mumukpus (Mimicry)
MHemoHu4ecknit npuem (Mnemonic
device)

MogynbHbii npuHumn (Modularity)
lpeaenbHo NPOLABUHYTOE, HO
npuemnemoe (Most advanced yet
acceptable)

9chchekT cpeaHero Tuna nuua (Most
average facial appearance effect)
HopmanbHoe pacnpegenexue
(Normal distribution)

NIH-cuHgpom (Not invented here)
Hapx (Nudge)

«bpntea Okkama» (Ockham’s Razor)
Bbipa6oTka MHCTPYMEHTANbHOIO
ycnosHoro pednekca (Operant
conditioning)

OpneHTaLnoHHas HyBCTBUTENbHOCTb
(Orientation sensitivity)

MocunbHas Harpyska (Performance
load)

Peanusaums B cpaBHeHUM

¢ npegnoyteHnem (Performance
versus preference)

MepcoHaxu (Personas)

184
186
188
190
192
194
196
198
200
202
204
206
208
210
212
214
216
218
220
222
224

226

AhdhekT npeBocxoacTea
n3obpaxenni, NN (Picture
superiority effect, PSE)
Mpanmnur-adpcpekt (Priming)
Metop nocneposatensHoro
packpbiTusa (Progressive disclosure)
Mpono3uumnoHanbHas NNoTHOCTb
(Propositional density)

OTKpbITOE NPOCTPAHCTBO—30HA
yeauHenus (Prospect-refuge)
Cospanne npototuna (Prototyping)
Brusoctb (Proximity)
Yno6o4utaemocTs (Readability)
Y3HaBaHue nyyLue BCNOMUHAHNA
(Recognition over recall)

ekt kpacHoro (Red effect)
136bITo4HOCTL (Redundancy)
Posettckuii kamenb (Rosetta stone)
Mpasuno tpeten (Rule of thirds)
Y00BNETBOPUTENBHOE PELLEHNE
(Satisficing)

MpegnoyTeHmne caBaHHbl (Savanna
preference)

Owwmbka maclutabuposanus (Scaling
fallacy)

Jedbmunt (Scarcity)

Camonogo6ue (Self-similarity)
MosunumoHHbIR acpdekT (Serial
position effects)

®opMupoBaHne NoBeAEHNs
(Shaping)

OTHOLEHNE «curHan—wym» (Signal-
to-noise ratio)

CxoxecTb (Similarity)

228
230
232

234
236

238

240

242

244

246

248
250
252

254

256
258

260
262
264
266
267
268
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®akTop xecTkocTy (Stickiness)
CroputennuHr (Storytelling)
CTpykTypHble hopmbl (Structural
forms)

Cummetpus (Symmetry)
O6HapyxeHue yrposbl (Threat
detection)

TpexmepHas npoekuus (Three-
dimensional projection)
IpeB3STOCTb B OTHOLLEHWN
ocBeLLeHust 06bekToB (Top—down
lighting bias)

«3nosewas gonuHa» (Uncanny
valley)

lMpuHUMN HeonpeaeneHHoCTy
(Uncertainty principle)
PasHomepHas cBazHoCTb (Uniform
connectedness)

ekt Bebnena (Veblen effect)
Bugnmocts (Visibility)
Bn3yanbHO-NpoCTPaHCTBEHHBIN
pesoHaxc (Visuospatial resonance)
ddhahekT hoH Pectopdh (von Restorff
effect)

Babu-cabu (Wabi-sabi)
CooTHOLEHNe 06XBATOB Tanum 1
6eaep (Waist-to-hip ratio)
Cuctema Hasuraumm (Wayfinding)
Camoe cna6oe 3BeHo (Weakest link)
Bbipakaem npu3HaTenbHOCTb
bnarogapHocTu

06 asTOpax

AnchaBnTHbI yKasatenb
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CopepxxaHue

Mo kateropusm

Kak noBnusiTb Ha BocnpunaTune

paspaboTkn?

22 AdbdopaaHc (Affordance)

24 BbipasHuBanue (Alignment)

26 AHTponomopHas gopma
(Anthromorphic Form)

44 CmblkaHue (Closure)

48 Liet (Color)

50 O6was ucropus (Common Fate)

56 LlenocTHocTb (Consistency)

58 MocTosHcTBO (Constancy)

62 [pefB3ATOCTb B OTHOLUEHUN KOHTYpA
(Contour Bias)

88 Crenexb heiicu3ma (Face-ism Ratio)

96 OTHOWeHwne «churypa—poH» (Figure-
Ground Relationship)

100 MpuHUmMn NaTK WasnHeix nonok (Five
Hat Racks)

116 HenpepbiHocTb (Good Continuation)

118  [duarpamma l'yten6epra (Gutenberg
Diagram)

126  fApkocTHoe BbigeneHue (Highlighting)

128  bossHb nycToThbl (Horror Vacui)

132 Tpadhnyeckoe npencrasfeHne
(Iconic Representation)

136  Cnenota HeBHUManus (Inattentional
Blindness)

138  SdpchekTbl MHTEPEPEHLMN
(Interference Effects)

144 3akoH nperHaHTHocTh (Law of
Prognanz)

146  Hacnoenue (Layering)

148  Pas6opunsoctb (Legibility)

152  YcTaHoBmeHne COOTBETCTBUI
(Mapping)

176 OpweHTaunoHHas Y4yBCTBUTENbHOCTb
(Orientation Sensitivity)

186  MNpanmuHr-acpcpext (Priming)

196  Bnusoctb (Proximity)

202  9pcpexT kpacHoro (Red Effect)

224 OTHOWeHNe «curHan-wym» (Signal-
to-Noise Ratio)

236  O6HapyxeHue yrpossl (Threat
Detection)

238  TpexmepHas npoekuus (Three-
Dimensional Projection)

240  [penB3ATOCTb B OTHOLLUEHWM OCBE-
LeHns (Top-Down Lighting Bias)

246  PasHomepHas cBa3HoCTb (Uniform
Connectedness)

250  Buaumocts (Visibility)

252  BuayanbHO-NPOCTPAHCTBEHHBINA

pe3oHaHc (Visuospacial Resonance)

8 VHuBepcanbHble NpuHLUMALI AM3aiHa
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Kak nomo4b oM y4utbea?

16
18

36

86

104
112

122
134
138
140
146
148
154
158

174

178
184
188

198
200

206
220

222
224
228

254

[octynHocTb (Accessibility)
[MpeaBapuTenbHbI OrpaHansep
(Advance Organizer)

Adekt 6rocomnmu (Biophilia
Effect)

ekt cobopa (Cathedral Effect)
Yankuur (Chunking)

Knaccuyeckas npucnoco6utensHas
peakuns (Classical Conditioning)
CpasHeHue (Comparison)

[ny6uHa nepepaboTkn HopMaLnm
(Depth of Processing)

A heKT BHELIHEro BO3AenCcTBms
(Exposure Effect)
[MpenynpegutensHocTs (Forgiveness)
Mycop Ha Bxofie — mMycop Ha
BbIxofie (Garbage In-Garbage Out)
Wepapxus (Hierarchy)

[MorpyxeHue (Immersion)

A dhekTbl MHTEpdepeHLumn
(Interference Effects)

lMepesepHyTas nupamuga (Inverted
Pyramid)

HacnoeHue (Layering)
Pas6opunsocTs (Legibility)
Ymo3zputensHas mogens (Mental
Model)

MHemoHunyeckuit npuem (Mnemonic
Device)

Bbipa60TKa MHCTPYMEHTANBHOTO
ycnoBHoro pedpnekca (Operant
Conditioning)

[MocunbHas Harpyska (Performance
Load)

ekt npeBocxoacTBa N3obpaxe-
Huit (Picture Superiority Effect)
MeTog nocneaoBatenbHOro packpbl-
Tns (Progressive Disclosure)
Yno6ouuTaemoctb (Readability)
Y3HaBaHue nyyLue BOCNOMUHAHNS
(Recognition Over Recall)
Posertckuin kameHb (Rosetta Stone)
Mo3nunoHHbIA adchekT (Serial
Position Effects)

DopMnpoBaHne NoBeaeHns
(Shaping)

OTHOLLEeHNe «curHan-Lym» (Signal-
to-Noise Ratio)

®axTop xecTkocTu (Stickiness)
CroputennuHr (Storytelling)
ekt chon Pectopd (von
Restorff Effect)

Kak yny4LwuTb 03abunntm

npoaykra?

14 Mpasuno 80/20 (80/20 Rule)

16 JocrynHocTb (Accessibility)

20 I hekT «3cTeTNKa—t03a6MANTI>»
(Aesthetic-Usability Effect)

22 AddopaaHc (Affordance)

54 Moarsepxaexue (Confirmation)

56 LlenocTrocTb (Consistency)

60 OrpaHn4nUTeNbHOE YCNOBUE
(Constraint)

64 Koutponb (Control)

68 3atpatbi-Bbiroga (Cost-Benefit)

76 JnHus Bnevenus (Desire Line)

80 Touka Bxopfa (Entry Point)

82 Owwnbku (Errors)

98 3akon dutTca (Fitts’ Law)

104  MpegynpeautenbHocTb (Forgiveness)

110  3ampu-6ern—aepucb—CcaaBaincs
(Freeze-Flight-Fight-Forfeit)

120  3akoH Xuka (Hick’s Law)

122 Wepapxus (Hierarchy)

132 Tpadmyeckoe npeacrasneHue
(Iconic Representation)

134 Morpyxexne (Immersion)

138  JdphekTbl HTEPGIEPEHLNN
(Interference Effects)

140  MepesepHyTas nupamuga (Inverted
Pyramid)

146  Hacnoenue (Layering)

152  YcTaHoBneHwe COOTBETCTBUM
(Mapping)

154 YmosputensHas mogens (Mental
Model)

156 Mumukpus (Mimicry)

170 Hapx (Nudge)

178  MocunbHas Harpyska (Performance
Load)

182  lepcoHaxw (Personas)

188  MeToa nocneaoBaTenbHOr0 packpbi-
Tnsa (Progressive Disclosure)

198  Ypo6ountaemoctb (Readability)

200  Y3HaBaHue JlyyLle BCNOMUHAHUS
(Recognition Over Recall)

224 OTHoweHNe «curHan-wym» (Signal-
to-Noise Ratio)

250  Bugumocts (Visibility)

260  Cucrtema Hasurauum (Wayfinding)
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Kak ycunutb NputaraTesibHoCTb
JunzanHa?

20 AhheKT «3cTeTnKa—t03abUANTI»
(Aesthetic-Usability Effect)

24 BbipasuuBanue (Alignment)

26 AHTponomopdHas gopma
(Anthromorphic Form)

28 Apxetunsi (Archetypes)

30 BbipasHuBanue npoctpaHcTs (Area
Alignment)

32 MMpefB3AaToCTb B OTHOLUEHUM MPUBIIE-
KatenbHocTy (Attractiveness Bias)

34 [pefB3ATOCTb B OTHOLIEHUMN «[eT-
ckoro» nuua (Baby-Face Bias)

42 Knaccuyeckas npucnocobutesibHas
peakums (Classical Conditioning)

46 KorHutusHbIii gucconanc (Cognitive
Dissonance)

48 Liet (Color)

70 3alLLyLLLeHHOe NPOCTPAHCTBO
(Defensible Space)

80 Touka Bxoga (Entry Point)

86 IhheKT BHELIHEro BO3AENCTBMS
(Exposure Effect)

88 Crenexb eiicu3ma (Face-ism Ratio)

94 MocnenosatenbHOCT GUOOHAYYM
(Fibonacci Sequence)

108  OpeimuHr-acpdpekT (Framing)

114 3onotoe otHoweHue (Golden Ratio)

130  TAroTeHue K 0X0Te WK BOCMUTAHMIO
(Hunter-Nurturer Fixations)

156 Mumukpus (Mimicry)

164  3dpchekT cpeanero Tuna nuua (Most
Average Facial Appearance Effect)

174 BblpaboTKa MHCTPYMEHTASIbHOTO
yCnoBHOro pednekca (Operant
Conditioning)

190  MMpono3uuunoHanbHas NAOTHOCTb
(Propositional Density)

192 OTKpbITOE NPOCTPAHCTBO—30HA yeau-
HeHus (Prospect-Refuge)

202 3ddekT kpacHoro (Red Effect)

208  Tlpasuno Tpeten (Rule of Thirds)

212 TlpednoyTeHue caBaHHbI (Savanna
Preference)

216 [Jecouunt (Scarcity)

218  Camonogo6ue (Self-Similarity)

224 OTHOLWeHNe «curHan-wym» (Signal-
to-Noise Ratio)

226 Cxoxectb (Similarity)

228  ®akTop xecTkocTu (Stickiness)

230  Croputennunr (Storytelling)

234 Cummetpus (Symmetry)

240

242

248
256
258

MpeaB3ATOCTb B OTHOLLEHUM
ocBeLLeHns 06bekToB (Top-Down
Lighting Bias)

«3noBeLas gonuHa» (Uncanny
Valley)

AhdhekT Bebnena (Veblen Effect)
Babu-cabu (Wabi-Sabi)
COOTHOLLIEHME 06XBATOB TaNnn 1
6enep (Waist-to-Hip Ratio)

Kak yny4wuTb an3anHepckoe
peLleHune?

14 Mpasuno 80/20 (80/20 Rule)

16 HoctynHocTb (Accessibility)

52 Cpasretue (Comparison)

66 KousepreHums (Convergence)

68 3atpatbi-Bbiroga (Cost-Benefit)

74 PaspaboTtka komutetom (Design by
Committee)

78 Linkn paspa6otku (Development
Cycle)

82 Owwnbku (Errors)

84 ddhchekT oxmpanus (Expectation
Effect)

90 3anac npoyHocTn (Factor of Safety)

92 Llenb obpatHoii cBasn (Feedback
Loop)

102 OTHOLEHME «rMBKOCTb—H03a6UnuTN»
(Flexibility-Usability Tradeoff)

106  ®opma cneayet 3a dyHKumern (Form
Follows Function)

110  3ampu-6ern—-aepucb—Ccaasaics
(Freeze-Flight-Fight-Forfeit)

112 Mycop Ha Bxofe — Mycop Ha
BbIxofe (Garbage In-Garbage Out)

124 Wepapxus notpe6HocTer (Hierarchy
of Needs)

142 Wrepauus (lteration)

150  >Ku3HeHHblit uukn (Life Cycle)

160  MogynbHbiid npuHumMn (Modularity)

162  [penenbHO NPOABUHYTOE, HO NPU-
emnemoe (Most Advanced Yet
Acceptable)

166  HopmanbHoe pacnpegeneHue
(Normal Distribution)

168  NIH-cungpom (Not Invented Here)

172 «bputea Okkama» (Ockham’s Razor)

180  Peanu3auus B CpaBHEHWUU C Npea-
noytennem (Performance Versus
Preference)

182  lepcoHaxw (Personas)

194  Cospganue npototuna (Prototyping)

204  W36biTo4HoCTL (Redundancy)

210  YnoBneTBOPUTENbHOE peLleHrne
(Satisficing)

214 Owwmbka maclutabuposanus (Scaling
Fallacy)

232 CTpykTypHble hopmbl (Structural
Forms)

244 TlpuHUMN HEOMPeSeNeHHOCTH
(Uncertainty Principle)

262  Camoe crna6oe 3BeHo (Weakest Link)
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