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NPEAWUCIOBUE

MsI 06a BHIPOCIIU B MUPE, TZe IOMUHUPOBAIN TOPTOBBIE MaPKU TPOU3BOAUTEIEN.
BpeHzibl 6BUTH TIOBCIOAY, UMEHHO OHU OIpPeZesIsUTU KU3HbB JIIoZIel KaK MoTpeOu-
Teneil. OZHAKO CO BpeMeHEM MBI Hayajau 3aMedyaThb M3MeHEHWS B PO3HUYHOH
ToproBie. Bce 6osbllle POZHMYHBIX MarasuHOB HayMHAaIU IpoZaBaTh Private
labels, T.e. ToBaphl MO CBOMMH COOCTBEHHBIMU MapkaMu. OZHOBPEMEHHO HC-
Ye3ay MaJleHbKUEe ceMelHble Mara3suHYMKY, KaK [IPaBIIO, UX IPUOOGPEeTaIn WIN
BBITECHSLT KPYIIHbIE PO3HUYHBIE CETH.

Korzia MbI yYUIKUCh B YHUBEPCUTETE U HAM IMPUXOAWIOCH JKECTKO SKOHOMUTD
Ha BCEM, MbI CTaJM BCE Yallle TIOKYaTh TOBAPHI 10/ COGCTBEHHBIMU MapKaMU
TOPTOBBIX ceTell U OGHAPYKIIM, YTO UX KaYECTBO HA CAMOM /iejie BhIIIE, YEM MBI
oxugany. C Tex TIOp MBI Pery/sipHO pruobpeTaeM TOBaphl MO MapKaMu TOPTo-
BbIX ceTeli. COOCTBEHHBIE MAPKK TOPTOBBIX CETE CTAIM MOCTOSHHO IPUCYTCTBO-
BaTh B ME€peyHe HAIIKUX MOKYIOK, YTO OTPaKalo UX PACTYLIUH yCllex B pa3HbIX
OTpacyisAX — OT MPOAYKTOB IMUTAHUA /0O aBTOMOOWIbHBIX IIWH, OT JIEKAPCTB,
mpoJaBaeMbix 6e3 pellernTa, /0 GUHAHCOBBIX OTEPAIHii, OT OBITOBBIX TOBAPOB /[0
WHCTPYMEHTOB /IS PEMOHTA.

BriocsieACTBUY MBI 3aHANKUCHh HAYKOM U CcTaIu mpodeccopamMu 0 MapKeTHH-
'y, YTO 00sA3BIBAJIO HAC PETYISIPHO MCCIEe0BaTh CUTYyal[HIO0 Ha pHIHKeE. Biaro-
Japsi 3TOMY Mbl OOHAPYKUJIM TPU NOTPsCAOMINX paKTa, Kacalol[UXCs TOBApOB
Mozl cCOOCTBEHHBIMUM MapKaMU TOPTOBHIX ceTell. Bo-mepBhIX, Ha peHOMEH CO6-
CTBEHHBIX MapOK PO3HUYHBIX CETEM MPaKTUYECKHU He obpalnaid BHUMaHUs
HCCJIeZIOBATENU B 06/1aCTH MapKETUHTa. XOTS BO MHOTHX OTPAC/IAX COOCTBEHHEIE
MapKH IPeACTaBISI0T OTPOMHYIO YTPO3Y A KOHKYPUPYIOUIUX ¢ HUMU TPagu-
I[OHHBIX OPEH/IOB, OOJIBIIMHCTBO UCCIeJ0BaTE e IPOJOIKAI0T UTHOPHPOBATh
MapKU PO3HUYHBIX Mara3uHOB. BMeCTO 3TOro CIEIUajiuCThl T0 MapKETHUHTY
mpejjaraioT KOHIEHTPUPOBAThCS MPEUMYIIECTBEHHO Ha TOPTOBBIX MapKax
MPOU3BOJUTENIEMH.
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Bo-BTOpBIX, 4TO ele 6ojee YAUBUTEIHHO: MBI KOHCYJIBTHUPYEM MHOTHE U3
KPYITHEUIINX KOMIIAaHUM — Mpou3BOAUTENeN TOPrOBBIX MapoOK, KOMIAaHUH, KO-
TOPbIe YIPABIAIOTCS JyYIIUMY IpodeccroHaIaMy, OZHAKO MBI 0OHAPYKIIH, YTO
9TU KOMITAHUH Bcerga ObUTM CKJIOHHBI CUCTEMATHYECKU HEZOOLEHUBAThH YTPO3Y
CO CTOPOHBI COOCTBEHHBIX MAapOK TOPTOBBIX ceTel. OpHEeHTUPaMU IS U3BECTHBIX
OGpeH/IOB BCerzia CTAaHOBWIMCH OpeH/IbI IPYTUX MPOU3BOAUTENEH. Bee BHIIVIAAETO
TakK, KaK Oy TO COOCTBEHHBIX MaPOK TOPrOBBIX CETEl B IIPUHIIUIIE HE CYIIECTBYET.
[TosTOMy OBUIO ZOBOJBHO TPYZAHO, IOYTH HEBO3MOXKHO, IOJYIUTH HOAPOOHYIO
nHpOpMAaIuio 06 ycrexax TOBapOB MO/ MapKaMK TOPTOBBIX CeTel Ha pBIHKE, 00
ux KadectBe. HacTpoil y 60JbIIMHCTBA IPOU3BOAUTENIEH TPAJUIIMIOHHBIX OPEHIOB
OBUT TAKUM: COOCTBEHHBIE MapKU TOPTOBBIX CETE — 3TO HEIOJHOIIEHHEIE TIPO-
JOYKTHI, KOTOPBIE TIOTPeOUTESIM ObICTPO HaZoeAaoT. He Hafo paccMaTpuBaTh UX
KaK cepbe3HbIX KOHKYPEHTOB.

MEr obcyxzamy HaBUCIIYIO YIPO3y U YCIIeXHW COOCTBEHHBIX MapOK TOPTOBBIX
ceTel U Torja HavyaaM 3aZlyMbIBAThCSI O TOM, YTOOBI OOOOIIUTE HAIll OIBIT U I03-
HaHUA B 00/1aCTH MapOK PO3HUYHBIX Mara3uHOB U BBHIIYCTUTh KHUTY. V1 IMEHHO B
STOT MOMEHT MBI CZIEJIaJIN CAMOE TIOPAa3UTENIbHO OTKPHITHE (TPeTHii GaKT): HeECMOT-
psI Ha TO, UTO COOCTBEHHBIE MapKU TOPTOBBIX CETell CTaIM OTPacibio, Ie obpala-
IOTCS TPWIUIMOHH IOJUIApOB, HU B OJHOM U3 KPYIHBIX U3/aTebCTB He BBIXOAWIO
HU OZHON KHUTH O COOCTBEHHBIX PO3HHUYHBIX MapKax, HAIMICAHHON OIIBITHBIM
IIPAKTUKOM WX y4eHBIM. MBI HazileeMcsl, 9TO Halla KHUTA 3aTIOJIHUT 3Ty HUIIY.

[Monb3ysick pe3yabraTaMyl HAIIUX WCCI€ZOBAHUM, MUCCIEeOBAaHUN APYTUX aB-
TOPOB, MyOJIUKALUAMU IO TOPTOBJE, HAIIMM OIBITOM KOHCY/JIBTHPOBAHUS, MBI
aHaJIU3UPYeM CTpPaTeruy PO3HUYHBIX MarasvHOB B OTHOLIEHWM COOGCTBEHHBIX
MapoK, a Takke Ipo6IeMBl U 33/]a4l, KOTOPBIE CTOAT NEPe/; IPOU3BOAUTEIAMHU
TPaJUIIVOHHEIX OpPEHZIOB, KeJAUIMMU JaTh JOCTOMHEIM OTHOpP COOCTBEHHBIM
MapKaM TOProBBIX ceTell. MbI mpejjaraeM BIOJHE peajlbHBIE CTPATETUH Jeii-
CTBUIH — KOHKYPHPOBATH C IIOCTABIIUKaMU COOCTBEHHBIX MapOK TOPTOBEBIX CETEM
WM COTPYAHMYATh ¢ HUMU. COOpaHHBIH B Halllel KHUTe 60TaThIH SMIIUPUIECKII
MaTepuaJ 1o pa3HbIM CTpaHaM, PUCYHKH, AMarPaMMBbI, TaOGIUIIBL, TIPAKTUIECKUI
HMHCTPYMeHTapHii II03BOJIAT PYKOBOAUTEISAM OPHEeHTHPOBAThCSA B 3TOU pasiuKab-
HO M3MeHUBIIeHCA CUTyally U IOIy4aTh HOBBIE IIPHUOBUIN.

Hamu mzgen pogwiuck He B ofHO MrHOBeHHe. OHU GOPMUPOBAIUCH U IIepe-
OCMBICJSUIUCH B TeUeHHe TOCIeAHUX JeCSITH JIeT, 0COOEHHO Ha OCHOBE pe3yJIbTa-
TOB Halled paboTh B KOHCAJITHUHTE U B XOZ€ MpernojaBaHusd Ha ceMUHapax AJsd
BBICIIIETO PYKOBOZCTBA IT0 BCEMY MUPY. DTO IO3BOJIMJIO HaM JIyYllle TIOHATDb CTPa-
TErMH PO3HUYHBIX Mara3vuHOB B OTHOIIEHUU COOCTBEHHBIX MapOK, OLIEHUTH 3d-
($EeKTUBHOCTD Pa3lINYHBIX KOHTPCTpaTeruii, KOTOphle pa3pabaThBAIOT IIPOK3BO-
JAUTENN TPaZULINOHHEIX 6peHoB. Ho MBI ¢ camMoro Havyasa XOTUM NpeAyTpeanuThb
YUTATENA: UCTOYHUKOB CHJIBI COOCTBEHHBIX MapOK TOPTOBHIX CETEH MHOTO, OHU
TIOSIBJITIOTCS TIOCTOSTHHO U TTIOZ0OHBI MHOTOTOJIOBOM 'Mpe U3 rpeyeckoit Mudo-
Jloruy. 3a JOJTHE TOABl PabOTHI ¢ MIPOU3BOAUTENIMU OPEHAOB MBI XOPOIIIO ybe-
JWINCH, IYTO HEeT eJUHCTBEHHO BEpHOTO pelleHus.
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Henb3a gaTh oAWH-eIMHCTBEHHBIM OTBET Ha BOIIPOC O TOM, KaK pelUTh IIpo-
6y1eMBI ITPOM3BOAUTENIEN TOBAPOB C TOPTOBEIMHU MapKaMH, BO3HUKAOIINE HM3-3a
COOCTBEHHBIX MapOK PO3HHYHBIX ceTell. UTo ObI HU MOBOPIJIM KOHCY/IBTAHTH U
T'ypy B 00JIaCTH MapKeTHHIa, HET TAKOr0 BoJe6HOro cpecTBa. Ho ectu yiopHO
paboTaTh U MOCTOSHHO MPWIATaTh YCHINSA, TO C YTPO30i MapOK TOPTOBBIX CeTeH
MOXXHO CIIpaBUThCA. I 3TOr0 HYXKHO: U3MEHUTH CBOM HACTPOH, HaJTaXXKUBAThb
3¢ deKTUBHBIE MAPTHEPCKKE OTHOLIEHUsA, MpeJjaraTh OJecTsiiie WHHOBAIUH,
60poThCA U3bUpaTeNIbHO, KOHKYPUPOBATS I10 IieHe, IIOCTOSHHO COBEPIIEHCTBOBATh
Ka4ecTBO, IIPUAYMBIBATh KpEaTUBHbBIE MAPKETUHIOBEIE CTPATETUU. A IoYeMy OB
U HeT? BpeHz-MeHe/pxep HaLUX JHeN HaXOAUTCA B XOpolleil koMnaHuu. Beap u
Tepkynec youn I'vugpy He Bose6HOIM Mysieli: KOTAa ero IepBOHAYaIbHBIA TOAX0]
He cpaboTas, OH U3MEHWI CBOE OTHOIIEHHE K MpobiieMe, YIIOPHO TPYAWICS, pas-
paboTaJ mocie0BaTeNbHYI0, HOBATOPCKYIO CTPATETHIO U €M CTBOBAJI COBMECTHO
C ITapTHEPOM.
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BNATOLAPHOCTH

JTa KHUTA — pe3y/IbTaT JOJTON OJUCCEN MO U3MEHUYUBHIM BOZAM PO3HUYIHOM
TOPTOBJI, IPOU3BOAUTENEH TPAAUIIMOHHBIX OPEH/IOB, COGCTBEHHBIX MapoOK TOP-
TOBBIX ceTell. HaM o4yeHb MOBE3JI0, M B HAIllEM IyTEIIECTBUU MBI CMOIJIM TIOJIO-
KUTBCA Ha HaZlekHble MasfAku. MHoOrve Hallu KOJUIery, KOMIIaHUM, C KOTOPBIMU
MBI paboTasy, CIENUAIUCTHI M0 MapKETHUHTY BHECTH CBOW BKJIAJ, B CO3ZaHUE
3TOM KHUTH.

BbI BhIpaKaeM OTPOMHYIO O1aroZilapHOCTh BCEH MapKETHMHTOBOM HAayKe 3a Te
WJied, KOTOphble ObUTM BBICKA3aHBI O COOCTBEHHBIX MapKaX TOPTOBBIX ceTeil. Oco-
6eHHO ITeHHBIM OBLT BKJIA/] HAIITMX KOJUIET, cpeau KoTophix Kycym AinaBaau (Japt-
myT Kosiemk), Bob Brartoepr (CeBepo-3amaaubiii yauBepcuret), CTuB Bepmkecce
(YauBepcuret KeiinrrayHa), [Ipagun Yunrarynra (Hukarckuii yausepcurer), Ja-
Hua1 KopereH (JIoHZOHCKAs IKoIa 6usHeca), Bapbapa JlempcHatizep (YHUBEpCH-
TeT Dpasmyca), Bproc Xapzau (JloHzoHCKas mKosa 6usHeca), YKan-Hoams Kandepep
(Beicias mkosia 6usHeca, Iapmk), umun Kotiep (CeBepo-3amnafHbIii YHUBEPCH-
TeT), JloH Jleman (YuuBepcuteT Komym6un), Kamr Pauran (FapBapAackuii yHUBED-
curtet), Jly CrepH (CeBepo-3anaznsiii yHusepcuret), Haaup TaBacconu (JIoHzoH-
cKas mkosa 6usHeca) u Haydens Burkaccum (JIOHZOHCKAs MIKOJIA GU3HECA).

MbI ocobeHHO 6JaroZiapHBI HAIIUM KOJUIETaM, KOTOpbIE CTaJM HalTUMH aK-
TUBHBIMU WHTEJUIEKTYaJTbHBIMHA MAPTHEPAMU B TOPAYUX CIOPAX W AWCKYCCUSX.
Katpun T'mineHc (YHuBepcureT Dpa3Mmyca) obsnazaeT peHOMeHaTbHbIMU MTO3Ha-
HUSIMHU B PO3HUYHOM Toprosyie. OHa mmojasa HaM OTPOMHO€E MHOXKECTBO BaKHBIX
nzel, KoOTopble OKa3aay 3HaUMTEeIbHO BIMAHNE Ha coZiep:KaHUe JaHHOM KHUTHU.
Maphuk Jlekumne (YauepcureT Twibbypra) u Jiusa Illup (YuuBepcureT Muc-
Cypu) OBLTM HaAITUMM MTOCTOSTHHBIMM MapTHEpPaMH B PA3JIMYHBIX MPOEKTaX IO
HCCIeZIOBaHUIO OpeHMHTa, COOCTBEHHBIX MapOK TOPTOBLIX ceTel, cObITa. ITopa-
3UTebHA UX CIIOCOOHOCTh 0OHAPYKUBATH C/1abble MeCcTa B Halllel apryMeHTaIlu
U TIpeAjIaraTh pa3yMHbIe albTepHAaTUBEL. HaM BhITIasa YeCTh TECHO COTPYAHUYATD
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14 PRIVATE LABELS

¢ Unre TelickeHc (YHuBepcuteT Twibbypra) BO MHOTHX IIPOEKTaxX IO HCCIEZO-
BaHUIO MapKeTHHIOBBIX KaHAJIOB M COOCTBEHHBIX MapoOK TOProBhIX ceTeil. OHa
1eZ[po Aeauiach ¢ HAMU CBOUMU UJeAMHU.

OTa KHUTa OYeHb MHOTO BHIMTpaja 61arofaps TOMY, YTO MbI COTPYAHUYAIN
¢ GrecTAnMMY 06pa30BATENbHBIMU YUPEXIEHUAMU: 3TO JIOHZOHCKAA IIKOJIa
6usHeca, YuuBepcurer CeBepHoii Kaponuubl B Yeilnen-Xwul U YHUBEPCUTET
Tunpbypra. PeKTopsl oTHUX yHUBepcUuTeToB — Jlaypa Taiicon (JIOHAOHCKas IIIKO-
na 6usHeca), Ctus JxoyHc u Jymac [llexendopa (YuuBepcutet CeBepHoii Ka-
posuHbl) u Teo ®epxasuten (YHuBepcuteT THibOypra) — MpeAoCTaBIIA HaM BCe
pecypchl, HeOOXOAUMBIe I MOATOTOBKY 3TOM KHUTH. MBI OYeHb MHOT'OMY Ha-
YYWINCH B IIpoliecce MIpeno/jaBaHus IpoTrpaMM I PyKOBOJCTBA BHICIIETO 3B€HA
B 3TUX YHHUBEPCUTETaX U IIPU B3aUMOZAEUCTBUU C KOJUIETaMU 10 QpaKyIbTeTy.

Ora KHMra HUKOrZa OBl HE TOSBUIACH HA CBET, €C/IU Obl HE TECHOE COTPYZAHU-
YeCTBO C OIPOMHBIM KOJMYeCTBOM KOMIIaHUM. B TeyeHMe [0ATroro BpeMeH! MBI
paboTany ¢ MHOTrOYHCJIEHHBIMY GUpMaMU, IPOBEPSASI HALTIN WeU Ha NMPaKTHUKe.
Ocobyto moazep:kky HaM okaswsiBanmu komnanuu Adidas, Ahold, Akzo Nobel,
Auchan, Danone, Dow Chemical, Foodworld, GfK, Goodyear, Holcim, John-
son & Johnson, Kraft, Nestlé, Philip Morris, Procter & Gamble, Reckitt Benckiser,
Sara Lee, Tetra Pak, TNS, Unilever.

Mkr! 61arogapyuM pyKOBOAWTEIEH, KOTOPBIE TIPeJOCTABIIN HaM HHQPOpMAIUIo U
KOHCYJIBTAITUIO IT0 KOHKPETHBIM BompocaM, — 3To Tomac bak (GfK), /xkepom Bortr
(Danone), Man Kpyk (Tesco), Puuapz IT'epbept (Europanel), Kpuctodpep Hu (Inter-
national Association of Department Stores), Ken Jlazapyc (Cape Union Mart),
Ibxyaur ITyiir6o (Apli), Kapen Cmur (IRI). [ox IToaman (Nestlé, GviBIIMil cOTPyA-
HUK P&G) cTas HacTOSIIUM IIPOBHUALIEM B 06J1aCTH COOCTBEHHBIX MapOK TOPTOBBIX
ceTeli: OH ObUI OZHUM U3 [IEPBHIX PYKOBOAUTENEH BEICIIEro 3BeHa, KOTOPHIE BO3/a-
JIU IOJDKHOEe COOCTBEHHBIM MapKaM PO3HHYHBIX CeTel, IlepecTaB pacCMaTpUBaTh
WX TIPOCTO KAaK JeLIeBKYy, HEeAOCTOMHYI0 BHUMaHuA. be3 mopzepxku Anmbdpena
Juca u Jluka Banbcrapa (corpyauukoB GfK) ata kHura He 6bputa OBl HammMcaHa.

Kupcten Cangbepr u [Kynus DM U3 U3ZaTelbCcTBa [apBapACKOM IIKOIbI 613-
Heca IIOCTOSHHO U € SHTY3Ma3MOM IIOMOTaIM HaM € caMoro Hayasua. Mel olleHmWIn
UX B BBICIIEHN cTeleHM IMpakTUyecKuil moxxof. [Tomomts Jleiisu XaTToH, 3UHaTa
[Motbsa, Ananza I1. Paman, Capet Yusep, Jleciu XKetitiue u3 kommnanuu HBSP tak-
JKe CHIrpasia KJIIOUeBYIO POJb B M3ZaHWUU 3TOH KHUTU. Mbl 6marozapum Codu
JIvHTypHu U Axwiy BeHkuTauasama 3a ux 6;1ecTAIIyi0 paboTy B HaIIUX HCCIEI0-
BaTeJIbCKUX TpoeKTaX. Mbl BhIpakaeM CBOIO Oi1arogapHocTh Xaiiau BaH Je bophe,
Ibxanert Xamw, fiemun Peaman, Maprapet Yosuice, Chto3un Ecyzasaa-Cropober.

V1 HakoHel], MBI XOTUM IT0OIaroZlapuTh BCeX PYKOBOAUTENEH, KOTOPHIE YIIOp-
HO TPYZAATCSA KaKJbli IeHb — U B TOPIOBBIX, U B IPOM3BO/ICTBEHHBIX OpraHu3a-
I[UAX, TBITAACh CO3ZaBaTh COOCTBEHHBIE MapKU WK nobexxaaTs gyxue. Eciu ata
KHUTa MOKaXeTcs UM I0JIe3HOM, TO 3HAUUT, BCe HalllM YCUINA He HalpacHBHL.

Hupmanwvsa Kymap,
SAn-Beneduxm CmuHkamn
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YacTtb T

CTPATETAW PO3HUYHbBIX MATA3HOB
B OTHOLIERWW COBCTBEHHBIX MAPOK
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JONORON

B CTPAHAX C PA3BMTOW 3KOHOMMKON srogu XOpOIIO 3HAIOT BE BEIH:
CJIMIIIKOM MHOTO Pa3HBIX OPEH/IOB U CIMIIKOM MHOTO Mara3uHoB. Ho HecMoTps
Ha 3TO, BCerzla HalZieTcss MeCTO /s HOBOM YCITeNTHOUW TOProBOM MapKHU WU JJIs
ellle OZIHOM ycIlelHOW PO3HUYHOM ceTU. 3a nocieAHue 20 JeT Mbl CTalIu CBUe-
TEJISIMU TIOSABJIEHUSA HOBBIX OPEHIOB-UKOH U YCIIENTHBIX PO3HUYHBIX CETEH, KOTO-
pBIE B 3TOT IEPUO/, MO0 BIEPBBIE BO3HUKIIH, TNO0 OOUINCH TOCIIOACTBYIOIIETO
mostoxkeHusi. K HUM oTHocATca Amazon.com, eBay, Nespresso, Old Navy, Red Bull,
Starbucks, Tchibo, Trade Joe’s, Victoria’s Secret, Zara. Korja Ha ppIHOK BBIXOJUT
HOBBII TOBap WIH TOABJSETCS HOBBIM MarasvH, MPU IMOCTOSHHOM POCTE YHCIIa
OpEeHZIOB ¥ Mara3mHOB ycIleXa MOXKHO JJOOUTHCS, JIUIIb MPEAJIOKHUB TOKYIATe M
HeYTO 0COOEHHOe U BOCTpeOOBaHHOE, OTIMYAOIeecs HEM3MEHHO BBICOKUM Ka-
yecTBOM. Ilepesl COOCTBEHHBIMM MapKaMU PO3HUYHBIX CETeH CTOUT CJIOXKHBIN
BOIIPOC — MOTYT JIU OHU IPEAJIOKUTh IOKYIaTeN0 HEYTO YHUKATbHOE, KOTJa
BOKDYT CTOJIBKO Pa3HBIX OPEHAOB?

[Tpobiema TOMCKa YHUKAIBHBIX TPEIOKEHUH [jisi COBCTBEHHBIX MapoOK PO3-
HUYHBIX CeTeH yCyryOiseTcs TeM, YTO B HAlM JAHU OOJBITMHCTBO PO3HUYHBIX
MarasvHOB He MTPOCTO UMEIOT eIMHYIO MapKy MarasuHa (Hampumep, Staples win
Walgreens), a yrpaBisioT MyJIETHOPEH/IOBBIMU MTOPTdENIMU COOCTBEHHBIX MapOoK.
Hampumep, ceth Wal-Mart mpejjiaraeT medeHbe C IIOKOJIAZHON KPOIIKOH TIOZ
Joporoit Mmapkoi Sam’s Choice u ogHOBpeMeHHO oA 6Oosee AemieBoit Great
Value, peanuayeT MHOT'O [pyTHX TOBAPOB IO/ COOCTBEHHBIMU MapKaMu (JieKap-
cTBa oA Mapko¥ Equate, mpoziaBaemeie 6e3 pelienTa Bpaya, Wik KOpM IS cCObaK
Ol'Roy). IIpu HaIMYUU TAKOrO MYJIBTUOPEHZOBOTrO NOPTQEs PO3HUYHbIE KOM-
MMaHWU JOJDKHBI TIPUAYMBIBATh OTpaBAaHUeE CYIIECTBOBAHUIO KaXKAOH U3 CBOUX
MapoK. DTO O3HAYaeT, YTO B OTHOIIEHUN KaXKJOM MapKH PO3HUYHbBIE KOMITAaHUU
JOJDKHBI pa3paboTaTh OOIIIYIO CTPATETHIO, TOTPEOUTENBCKOE TIPEIOKEHHE, TOHATD
KaKye 3ajlauyd IIPU3BaH peInTh AaHHBIN Openz. Korga Bce 910 YeTko cdhopmy-
JIUPOBAHO, MOXKHO MIPUHATH PElIeHNs TAKTHYECKOT'O XapaKTepa — O OpeHJVHTE,
1IeHo0Opa30BaHUM, KAaTErOPUSAX TOBApOB, KayecTBe, pa3paboTKe MPOAYKTOB,
yImakoBKe, pa3MelleHWM Ha IMOJKax MarasuHa, pekjaMe U TOJUTH-
Ke TIPO/IBMKEHUS.
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OG6BIYHO Ka)KJBIN OTENBHO B3ATHIM 6peH/l pO3HUYHOTO Mara3uHa IpuHa/jIe-
’KUT K OJHOMY U3 YeTHIpeX OOLINX TUIIOB IOTPeOUTeNbCKUX NpeAIOXKeHNH, U B
3aBHCUMOCTH OT TUIIA OHU OYAyT KOHKypHUPOBAaTh C PA3HBIMU OpeHAaMU IIPOU3-
BOZAUWTENEN U C APYTUMU TOPTOBEIMU MapKaMu. MEI BEIAETISAEM CIeAYIONIUE TUIIBL:
HeMapKUPOBAaHHBIE TOBAPHI, 6PEHIBI-UMUTATOPH, BEICOKOKJIACCHBIE (IIpeMUab-
Hble) PO3HUYHBIE MapKU U NHHOBALIMOHHBIE NTpeIoKeHus. B Tab. I mpuBogasr-
Csl pa3IuyvA MeXAy 3THUMU TUIIAMU PO3HUYHBIX MapoK II0 pasHOOOPa3HBIM
CTpaTeruyeckuM U TaKTUYeCKUM H3MepeHUsAM. PasymeeTcs, cO BpeMeHeM THUII
MOTPe6GUTENBCKOTO TIPeAIOKEHI MOXKET U3MEHUThCA. KpoMe Toro, paszeneHue
Ha TUIBI He YeTKOe, OHU IepeceKaloTCss, MMEIOT MECTO MOTPaHUYHBIE CITydau.
Ho zannas cxema nosie3Ha, IOCKOJIbKY IIO3BOJIAET TOHATH CTPATETUH POZHUYHBIX
Mara3wHOB B OTHOLIEHWU Ka)KJOTO OTAENbHO B3ATOTO OpeHza. TpaJuIMOHHEIE
CTpaTeruy PO3HUYHBIX Mara3uHOB II0 OTHOIIEHUIO K COOCTBEHHBIM MapKaM — He-
MapKUPOBaHHbBIE TOBApPHl U OPEH/BI-UMUTATOPHL. A CTpaTErny BEICOKOKJIACCHBIX
MapOK PO3HUYHBIX MarasuHOB ¥ MapOK MHHOBAIIMOHHBIX NTPEAJIOKEeHUH PO3HUY-
Hble GUPMBI IPUHSIN CPaBHUTEIBHO HeJaBHO. B miaBax 2-5 Mbl o6CcyauM posb
KaXKZIOT'O THIIA COOCTBEHHBIX MAPOK JJIST CTPATETMH PO3HUYHOTO MarasuHa OTAeNb-
HO U BCeX BMecCTe.

CobcTBEHHBIE MAapKH — JIUIIb HHCTPYMEHT, II03BOJIAIOIINN PO3HUYHOMY Ma-
rasyHy JOCTUYb CBOUX CTpaTerMyecKUX Ilejieli: 3aBOeBaTh OIpe/ieIeHHYIO JOJII0
PBIHKA U B UTOT'€ MOBBICUTHh NPUOBUIBHOCTh. HO posib COGCTBEHHBIX MapoOK TOP-
TOBOM CETH B MOBHIIEHUU NPUOBUIBHOCTU HE CBOAUTCA K TAKOMY IIPOCTOMY
CTpaTeruyecKoMy MHCTPYMEHTY, KaK IOBBILIIEHUE 0NN COOCTBEHHBIX MapOK
B aCCOPTHMEHTE A0 MaKCHMaJTbHO BO3MOXKHOTO YPOBHS, XOTSI GOJBIIMHCTBO
PO3HUYHBIX MarasyHOB cleflyeT UMeHHO 3Tol cTpareruu. Ha ocHOBaHUU peasb-
HBIX IaHHBIX MBI IIOKa3bIBa€M, YTO eCJIU IIPU/IAaBaTh CIUIIKOM OOJIbIIOe 3HAYeHHE
COOCTBEHHBIM MapKaM, TO 3TO MOXKET IPUBECTH K COKPAIleHUIO IIPUOBUIBHOCTHI
PO3HUYHOU CETH.
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[naBa 1

TPAJWLNOHHBIE BPEH]IbI
Mo HATUCKOM MAPOK TOPFOBbIX CETEW

EXerofHblii COBOKYNHbII 06bemM npojax ToBapoB
noJ Mapkamu TOProBbix CeTeii B Mupe JocTur 1 TpUANMOHA AONNapoB.

JBAZILIATBIV BEK CTAJI BEKOM BPEH/IOB — TOPTOBBIX MapOK ITPOU3BOAUTENIEM.
Ecmu B XIXB. moTpebuTen npruobpeTanu Ge3bIMAHHBIE TOBAPHI, TIPOU3BOANMEBIE
MeCTHHIMU pabprKaMy, a ypOBeHb KaueCTBa TaKUX TOBAPOB He ObUI CTAOMIBHEBIM,
TO B XX B. OHHU IIOCTEIIEHHO IIepeXOAIIN Ha MapOYHble TOBAaPhl MUPOBBIX IIPOU3-
BOZIUTEJIEN — 3TOT CHUCOK BO3IVIABJIAIOT TOBaphl Kommauuii Coca-Cola, Disney,
Johnnie Walker, Johnson & Johnson, Kraft, Levi’s, Procter & Gamble, Nestlé, Uni-
lever. Utobe1 06ecniednTh 3GPEKTUBHYIO PEKIaMy CBOUX MPOAYKTOB, TIPOU3BOAM-
TeJIN 3TUX TOPrOBBIX MAapOK IOJb30BAJIMCH IIEPBBIMU CPeJCTBAMU MacCOBOM WH-
dopmarum — razetamu, aQUIIHBIMU TyMOAMHU, Paguo; MO3Hee MPUOEH K yC-
JIyraM TeJIeBUJEHNUA, a B KOHIle Beka — VIHTepHeTa. BpeHzi ObLT MpH3BaH JOHECTH
[0 TIOKyIaTeslel Uel0 «yMHOTO IMIONMHIAa» — TOPIOBBIE MapKH 3aCIy)KUBAIOT
ZI0BepUs, BOIUIOUIAIOT IIOCTOSTHHBIN BBICOKUM YPOBEHDb KaueCTBA W HEIIPEPHIBHOE
COBEpILEHCTBOBAHNUE, M BCE 3TO MIPU BIIOJHE JOCTYIIHAIX leHax. CHavYaia MoKyIa-
TeJIM IPUOOPETANIU TOBAPHI MO/ TOPTOBEIMU MapKaMU IIPOU3BOAUTENEH KaK CHM-
BOJIBI KayecTBa U JI0CTaTKa, MapKa Oblla 3HAaKOM TOBapa, 3aCTyKUBAOIIETo JOBe-
pusA. BnocyieACTBUM 5TH MapKy CTaIN MTOKYIaTh KaK CHMBOJIBL yCTpeMIEHUH, KaK
ompesie/ieHHBle 00pa3kl, KaK MOKA3aTey CTWIS U YPOBHS JKU3HU.
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ToBaps! 110/ TOPrOBBIMU MapKaMU IPOU3BOJUTENEN JOXOAWIN O TIOKYIaTes s
Yepe3 KOMIaHUH OMTOBOM M PO3HUYHOM Toproeiu. B XX B. po3HUYHBIE Mara3u-
HBI OBUTH MPEUMYIIECTBEHHO HEOOIBIIUMU, OCOOEHHO 10 CPaBHEHUIO C UX TOC-
TaBUIMKAMU, KPYITHBIMUA KOMIAHUAME. JTO [T03BOJISIIO MIPOU3BOAUTEISIM Mapod-
HOUM MPOAYKIUM IMOJYy4aTh MAaKCUMYM BBHITOJ, OT IIPOJA’XW KadyeCTBEHHBIX
HOBATOPCKUX TOBAapOB U YMEJIOTO UCIONb30BAHUSA PEKJIAMEI B CPEACTBaX Macco-
BOI mHpopMauuu. B pesynbraTe OHU MOJTYyYWIU BIACTh HaJ KaHAJIaMU COBITA.
[Ipou3BOAUTENU TOJIB30BANUCH 3TOM BJIACTHIO B OTHOLIEHUSX C PO3HUYHBIMU
TOPTOBBIMU GUPMaMU: PO3HUYHBIE Mara3uHbl ObLUTH BHIHYXKAEHbI IPUHUMATD X
TOBaphI 110 HA3HAYEHHOM I1[€He U Ha 33J]aHHBIX YCIOBUAX MAPKETUHTOBOM ITOJIH-
Tuku'. OGBIYHO Y PO3HUYHBIX Mara3uHOB MPOCTO He OBUIO BEIOOpa — OHU MOTIU
WM TPUHATH 3TU TOBapHhl, WIN OTKA3aThCA.

POCT BAUAHWUA POSHUYHBIX MATA3UHOB U UX TOPTOBbIX MAPOK

B 1970-€ rT. nosoxXeHue CcTajao MEHATHCS, XOTA U MeZJIEHHO, — PO3HUYHBIE TOD-
roBble GUPMBI MIPUCTYIWIN K CO3ZaHUI0 HAI[MOHAJbHBIX CETEM, a HEKOTOPhIE
ToproBele ¢upmbel — Ahold, Carrefour mwiu Metro — fake Havaau SKCIIAHCUIO
Ha MeXAYHapOJHBIN PHIHOK. B 3TO BpeMs Habupasl CiTy Mpollece KOHCOMUAAINHI
OTpacji PO3HUYHOU TOPIOBJH: M3 OTPACTH HEOOJNBIINX CEMEHHBIX MarasnHOB
OHa TpeBpamasach B OTPACiHb KOMIAHUU MHPOBOTO YPOBHA. BOXHOB/IEHHbIE
MIPUMEPOM ITMOHEPOB, PO3HUYHBIE Mara3uHbl, TOPTyIOlIye GpacoBaHHBLIMU IIOTPE-
6urenbckuMu ToBapamu (®PIIT) — Aldi, Auchan, Costco, Lidl, Makro, Tesco,
Wal-Mart, — B KOHIle BeKa OZUH 3a APYTUM C TOTOBHOCTBIO IOT'PY>KaKCh B BO-
ZIOBOPOT MUPOBOT'O pPBhIHKA.

Po3HMYHble KOMNaHWK CTanu KpynHee KOMNaHWA-npou3BoauTenen

B pesyibraTe pocTa ¥ YKPYIHEHHS PO3HUYHBIX CeTel M3MeHWICST 6GajaHC CHI
MEX/Jy IIPOU3BOAUTENAMU TPAAUIMOHHBIX OPEHJOB M PO3HUYHBIMU CETSMH.
Eciu 25 et Hazaz psSAoM C KPYITHBIMU TTPOU3BOAUTENAMHU PpacoBaHHBIX IMOTpeE-
OGUTENbCKUX TOBAPOB MX KJIMEHTHI, pO3HUYHBIE MarasuHbI, Ka3aJHuChb IIPOCTO
KPOIIIEYHBIMH, TO ceiiyac pO3HUYHbIE KOMITAHUY CTAIN KpyITHee KOMIaHUN-TIPO-
U3BOAUTENEH. DTO JaeT UM OOJIbIIOe MPEUMYIIECTBO, 1 OHU MOTYT AUKTOBAaTh
CBOU YCJIOBUSA TOCTaBINUKaM (Tabs. 1.1)2.

CMerieHrie 6ajaHca CWI IPOUCXOAUT HE TOJBKO B OTpPaciv (pacoBaHHBIX IIO-
TPeOUTENBbCKUX TOBAPOB, BE/Ib KPYITHEHIITHE PO3ZHUYHBIE TOPTOBbIE KOMITAHUN MUDPa
peaNr3yioT 3HAUUTEeIbHbIE 00BEMBI POAYKIIMY APYTHUX KaTteropuit. CaMblii ApKuii
mpumMep — KoMnanus Wal-Mart, B KOTOPO COBOKYIIHBIM 06eM MUPOBBIX TTPOJAXK
TOBapOB, He MPUHAZIEXKAIINX K KaTeropuu pacoBaHHBIX TOTPEOUTEBCKIUX, TIPEBHI-
maet 150 muipz gosui. ToBapsl, He OTHOCAIIHECS K GacOBaHHBIM IIOTPEOUTETBCKUM,
COCTaBJISAIOT 3HAYUTEIBHYIO /IONI0 B 00IIeM O6beMe IPOAaK M APYTHUX TMIAHTOB
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Tabnuua 1.1.  Pazmep po3HUYHBIX ceTeli U KOMNaHWIA-NpoM3BoAMUTENEN

PO3HWYHBIE CETW NPOU3BOAUTENN
06wuit 06bem Rona O6vem npopax 06bem
Komnauua npopax, C06CTBEHHbIX oA coGcTBen- npopax, Komnauua
Mmnpa ponn. Mapok cetn,% HBIMIA MapKami, mnpa ponn.
mnpa ponn.
Wal-Mart 316 40 126 75 Nestlé
Carrefour 94 25 24 69 Altria
Metro Group 73 35 26 57 P&G
Tesco 71 50 36 51 Johnson & Johnson
Kroger 61 24 15 50 Unilever
Royal Ahold 56 48 27 33 PepsiCo
Costco 53 10 5 26 Tyson Foods
Target 53 32 17 23 Coca-Cola
Rewe 51 25 13 20 Sara Lee
Aldi 43 95 41 18 L'Oréal
Schwarz Group 43 65 28 18 Japan Tobacco
ITM (Intermarché) 4 34 14 17 Danone

McmoyHuK: paHHble areHTcTBa M+M Planet Retail 3a 2005r.; peituHr Fortune Global 500 (Fortune. 24.07.2006
113-120); pacyeTbl 1 OLEHKN aBTOPOB.

PO3HUYHO TOPTroBIH. K HUM OTHOCATCS aMepuKaHckue ceTH Target (38 miipz f0511.)
u Costco (18 mipz mosun.), Hemenkue Metro (32 wipz gosun.) 1 Rewe (10 mupz aost.),
smoHckue [to-Yokado (18 mpz zost.) u AEON (20 mutpz fosut.), GpaHily3cKue Cy-
nepmapkethl Carrefour (6 mupg mosmn.), Auchan (17 mupa gomn.) u Intermarché
(10 mupz, pomn.), 6puraHckas cetb Tesco (11 mipg moswr.)s.

Ha MUpOBO¥ ypOBEHD BHIILIN CIIENNATU3UPOBAHHbIE DO3HUYHBIE Mara3uHbI
Benetton, Best Buy, Fnac, H&M, Home Depot, IKEA, Virgin Superstores, Zara.
dTuM dupMaM yAanoch 3aHATb IMOOANbHBINM CerMEHT Ha ¢pparMeHTHPOBAaHHOM
pbIHKe, TZie, KaK Ka3ajJoCh, TOCIIOACTBOBATN UCKIIOUYUTENIHHO MeCTHBIE BKYCHI.
K npumepy, urpymku koMmmnanuu Toys «R» Us MOTYT yZIOBIETBOPUTDH YHUBEPCAJb-
HYIO TOTPeOHOCTH «BCE MaMBbI XOTAT MOKYTIATD /JIs1 CBOUX JIeTel BCE TOMBKO CaMoe
JIydiiee: BBICOKOKaYeCTBEHHbIE TOBAPHI M UTPYIIKH, CIIOCOOCTBYIOIIE 00YIEHHIO,
WUTPYIIIKH, KOTOPBIe OYyAAT BOOOpakeHUe, UTPYIIKHM, KOTOPHIMU IIPOCTO BECEJIO
urpaTh». Cefiyac 3Ta KOMIIaHUs MIpeBpaTUIach B TMTaHTa 0OIeill CTOMMOCTBIO
11 miapz gomn., y Hee 1600 marasusos B 30 crpanax®. Komnanusa a¢pdeKTUBHO
HCITOJIb3YET CBOU 3HAHUA O MAPKETHHTE, TOPTOBBIX ONlepalluAX U MepYaHAai3uH-
re B pa3HBIX CTpaHAaxX, U 3TO JaeT ee prinasamM BO BCEM MUPE HEOCIIOPHUMOE
KOHKYPEHTHOE TIPEUMYIIIECTBO.

MapKku ToproBbix ceTeii pacTyT GbicTpee, Yem TpaaULMOHHbIE GpeHAbl

ToBapsI IO MAapKaM¥ TOPTOBBIX CETEN IMOSBWIKCH TIOBOJIBHO Z1aBHO. bosee 100 sret
MIpeJIaraT MOKyMaTelsAM TOBaphl MOJA COOCTBEHHBIMM MapKaMU IepBas po3-
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HuyHasa ceTb A&P (kode Eight O’Clock Breakfast Coffee) u anmuiickuii yHUBep-
mar Marks & Spencer (Mapka St. Michael). Ho, HecMOTpsI Ha 3TU UCKJIIOYEHUA,
cOOGCTBEHHBIE MapKU TOPIOBBIX CeTel BCerza CYUTANIUCh 6eHBIMU POACTBEHHU-
KaMu OpeHZ0B GUPM-TIPOU3BOAUTENIEN, IOTOMY YTO 3aHHUMAJK CTOJb MAayio
JIOJII0 OOIIero peIHKA, YTO Ka3aJoCh, YTO UM BpsJ JM Koraa-HUGYAb yaacTcs
JOOUTbCA 3HAYMMOTrO MoNoXkeHus. [loaTomy, Korza B 1970-e IT. JoJs pHIHKA,
3aHMMaeMas MapKaMU TOPrOBBIX ceTelf, HeOXXHJaHHO BEIpocia (M HEYKJIOHHO
IIPOZIOJDKAET PacTh), GUPMbI — IIPOU3BOAUTENHN TPAJUIIMOHHBIX OPEH/IOB OKa3a-
JIUCh K 3TOMY He roToBBl. OCOOEHHO IOpakaroT mpuMepsl B [epmaHuy, cTpaHe
C caMoOi pa3BUTOM SKOHOMUKOM B EBporie: 701 cOOCTBEHHBIX MapOK TOPTOBBIX
ceTell 3a TMOcCAefHUE TPU JecATUIeTHSA Bbipocyaa ¢ 12 g0 34%. IloTpscato-
MUY pe3ysbrart!

JloJ1s1 COGCTBEHHBIX MAPOK PO3HUYHBIX ceTel (MCHOIb3YIOTC TEPMUHBI «4aCT-
Hble MapKu», «COOCTBEHHbIE MapKH», «MapK1 PO3HUYHBIX Mara3uHoOB» U «MapKH,
IpUHAIeXAITHe JUCTPUOBI0OTOpaM») 3HAYUTETBHO BEIPOC/IA U HA IPYTUX PHIHKAX.
Ceifuac ToBaphI o COOCTBEHHBIMU MapKaMH TOPTOBBIX CeTel cocTaBiaioT 20%
MIPOZIAYK aMEPUKAHCKUX CYyIIePMapKeTOB U KPYITHBIX TOPTOBBIX GUPM, 3HAUUTEb-
HYIO ZOJIO MIPOJaX KPYIHBIX YHUBEPMAroB, KPYIHBIX Y MEJKUX CIIelaTu3upo-
BaHHBIX MarasvHOB MU KPYIVIOCYTOYHBIX MarasvHOB TOBAapOB IIOBCEJHEBHOTO
crpoca’.

Ecnu BHUMAaTenbHO NMpoaHanu3upoBarh Tabsi. 1.1, B KOTOpOH IpUBeJeHBI
JIJaHHBIE O JI0JIe POAAK TOBAPOB IO COOCTBEHHBIMU MapKaMU /I JBeHaAIlaTH
CaMBIX KPYITHBIX PO3HUYHBIX GUPM MHUpPa, TO MOXKHO CZEJIaTh BEIBOJ, YTO TOBAPhHI
IO/l TOPTOBBIMY MapKaMH GUPM-TIPOU3BOJUTENEH KAET TevaabHoe U 6e3pafiocT-
Hoe Oyxyuee. 3a HCKIOUYeHUEM KoMmaHuu COstco, 0 COOCTBEHHBIX MapoK
MepeYnCIEHHBIX B TabIHIle PO3HUYHBIX ceTel mpeBbImaeT 20% — CTOJIBKO CO-
CTaBJIAIOT IPOAAXKHM TOBAPOB IIOZ MapKaMM PO3HUYHBIX CeTell B 06IeM obbeme
mpozax B CIIIA. B oTpaciu pO3HUYHOH TOPTOBIU aKTUBHO HJET IIPOIlecC KOHCO-
JUZAIUN, U KaK CJIeJCTBUE 3TU TOPTOBble GPUPMBI MUPOBOTO YPOBHSA PacTyT
OBICTpEe, YeM PHIHOK B LIEJIOM.

Bosee Toro, mpakTUyecKy Kaxaas TOProsas KOMIIAHUA, KpPyITHasA WIN MeJKasd,
CTPeMUTCS ZOOUTHCS YBeJIMYeHNA IIPOAAYK TOBAPOB I10/] COOCTBEHHBIMU MapKaMHU.
Hanpuwmep, aBcTpanuiickas ceTb cyniepMapkeroB Coles 06bsABMIIA O HAMEPEHUAX
B OrmrpkaiinieM OyZAyIneM YBEJTHMYUTD JI0JII0 TOBAPOB 10/, COGCTBEHHEIMU MapKaMU
B ToBapoobopoTe ¢ 13 10 30%°%. Kpome TOTO, B PO3HUYHOM TOPTOBJIE BO3HUKIU
HOBBIE MOZeH, HallpuMep kecTkue AuckayHTepbl Aldi u Lidl. 3T marasunset
OpPHEHTHPOBAHHBI MTPEUMYIIECTBEHHO HA MPOAAXXY TOBAPOB IO/ COOCTBEHHBIMU
MapKaMH, a TOBapOB I10/; MapKaMU IIPOU3BOAUTeNeH cTpeMaATcs n3berars. B CIIA
OBICTPO pasBuBaloIyecs Toproebie kommanuu Whole Foods u Trader Joe’s Tak-
K€ COCpeZoTOYEHH B OCHOBHOM Ha COOCTBEHHBIX Mapkax. Jlyr Payx, mpe3uzgeHT
kommnanuu Trader Joe’s, 80% TOBapoB KOTOPOW BBIITyCKAETCSA O COOCTBEHHBIMU
MapKaMU, 110 TOBOAY CO3ZaHHUSI KOMIIaHUEel COOCTBEHHBIX IPOAYKTOB CKa3al:
«MbI MOmIH OB CAMU PaCIOPsDKAThCA CBOEH CyAbO0M»’.
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MapK#u TOPTOBBIX CETeH MPOZI0/DKAIM aKTUBHO PACTH U B Havasie XXIB. B tabm. 1.2
IIpUBE/IEHBI JAHHBIE, KOTOPHIE [TOKA3bIBAIOT, YTO 00111as 1011 COOCTBEHHBIX MapOK
TOPIrOBEIX CeTell B oTpaciu GacoBAHHBIX MTOTPeGUTENBCKUX TOBAPOB BHIPACTET
¢ 14 o 22%. [To Mepe KOHCONMHMJAIMU JOXOZOB PO3HUYHBIMHU dupMaMu OyayT
pacTH y»Ke 0CTaTOYHO Pa3BUThIe PEIHKY TOBAPOB 1107 MapKaMU TOPrOBBIX ceTel
B ABcTpanuu u Okeanuu (oxkuzaeTcs pocT Gosee yeM Ha 50%), CeBepHOM
Awmepuke (6onee yem Ha 35%) u 3amazHoi EBpome (BeipacTyT Ha 50%). [ons
COOCTBEHHBIX MapoOK TOPIOBBIX CeTell Ha 3TUX PBIHKAX YacTO PACTET IIPU OJHO-
BPEMEHHOM CHIDKEHUU IIPOAAXKYU TOBAPOB IO TPAAULIMOHHEIMY 6peHaMu GupM-
npousBoguTeneii. K npumepy, B CIIIA B 2005T. 06BbeM Ipozgax yKcyca IOz Map-
KaMU TOPrOBBIX ceTell BEIpoc Ha 2%, a komnaHua Heinz okasanach Ha BTOPOM
MeCTe U ee MPOAaKM TOBAapOB JaHHON KaTeropwu CHU3WINCh Ha 10%.

B AmoHuu 1 cTpaHax ¢ pa3BUBAIOLIENc SKOHOMUKOM OKUZAeTCs ObICTPBI pOCT
ZI0JI TOBApOB IO/, MapKaMH TOProBBIX GUPM, XOTS OH HAYHeTCs ¢ 6osee HU3KOH
rcxonHoH nosuimu. OTHOIIeHNe TOTpebuTesell K MapKaM TOPrOBBIX CeTell B 3THX
PErroHax yxe MoJoKUTebHOe®, Tak KaK B CTPaHaX C Pa3BUBAIOLIEHC SKOHOMUKOH
HabrozaeTcs 6oyee aKTUBHBIN 9KOHOMUYECKU POCT, TO U MPOAAXKK TOBAPOB II0],
MapKaM{ TOPTOBBIX CeTeil MOTYT JOCTUTHYTb JECATKOB MUUTUAPAOB ZOJIAPOB.
Ckopee Bcero, aTa TeHZAeHIMA coxpaHuTca U nocie 2010r. B nocneayrolee neca-
TWIeTHe II0 Mepe aKTUBHOI'O OCBOEHUA HOBBIX MeXIYHaPOAHBIX PHIHKOB PO3HUY-
HBIMM KOMITAaHMAMH MHPOBOI'O YPOBHA CTpaHBl C pasBUBalollelicd S5KOHOMHUKON
CTaHYT OCHOBHEIM IT0JIeM 60s1 MEX/y TOBapaMU II0J, MapKaMU TOPTOBBIX CeTell U
TOBapaMU o/, TPAZAULIMOHHBIMY OpeHgaMu GUPM-TIPOM3BOUTENEH.

Ta6nuua 1.2.  [lona ToBapoB NoA MapKamu TOProBbiX ceTeit
B OTPACM acoBaHHbIX NOTPEGUTENBCKUX TOBAPOB,% NPOAAX

2000r. 2010r. (nporxo3)
B mupe 14 22
3anagHaa Espona 20 30
LlenTpanbHas u BoctouHas EBpona 1 7
(CeBepHan Amepuka 20 27
NatuHckaa Amepuka 3 9
Asctpanua u Asua 15 22
finoHuna 2 10
Kutaii 0,1 3
{0xHan Adpuka 6 14

WcmouHuk: http://www.planetretail.net.

Co6¢TBEHHDIE MapPKKN TOProsbix ceTeit NPOHUKNN noBcloay

MOo:XHO C YBEpEHHOCTBIO IIpe/icKa3aTh, KaKye BUZbI TOBApOB OYAYT JIydllle BCETO
IIPOZIaBaThCA MOZ COOCTBEHHBIMU MapKaMU TOPrOBBIX CeTel: cpeir IIPO/0BOJIb-
CTBEHHBIX TOBAPOB — MOJIOKO, SiIa U xJ1eb, a cpeAy XO3AUCTBEHHBIX — MaKeThl
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JUIs YIIaKOBKH MIPOAYKTOB U AJIT MycOpa, TapeJiKy M YalllKu, TyajeTHas Gymara.
OfHaKO KPYITHBIE, Pa3BUThIE TOPIOBBIE KOMIIAHUM CMOIJIUA pa3paboTaTh 3aciy-
JKUBaloIMe JoBepys cOOCTBEHHbIE MapKU JJIT TOBAPOB JjaXKe TeX KaTEerophi, B
KOTOPBIX paHbIlle MOTPEOUTETN OYEHb HEOXOTHO OTKAa3bIBAJUCh OT JIIOOMMBIX
TpaJUIIMOHHBIX OpEHZIOB. B Hallln JHW MapKu PO3HUYHBIX MarasvHOB IPUCYT-
CTBYIOT B 95% KaTeropuii moTpeburenbckux ToBapos®. K Haubosee 6picTpopac-
TYI[AM KaTErOPUSIM TOBApOB IMMOJA COOCTBEHHBIMM MapKaM{ TOPIOBBIX CeTel
OTHOCATCS TyOHAast TOMa/Ia, YBIKHSIOIINE CPEACTBA JJIA JINIA, AeTCKOe TuTaHue”,
Jlaske OTITOBBIH Mara3uH C KJIyOHOU cucTeMo# ckuzok Costco, KOTOPBIH CIely-
aMM3UpyeTCcs Ha MacCOBOM MPOAYKIIUM, pa3pabaThiBaeT JUHUIO KOCMETHYECKUX
MIPOAYKTOB 10/ COGCTBEHHOM MapKOii.

Bce ckazaHHOeE BBIIIIE MOXXET BBECTH YUTATENA B 3a0/Iy:KAeHNe, U OH PEIINT,
YTO TIOZ COOCTBEHHBIMU MapKaMK TOPTOBBIX CETel BBIMYCKAIOTCSI TOJBKO (aco-
BaHHEBIE MMOTPeOUTETBCKHE TOBAPH U 6akasess. Ho 3To HeBepHO. Jly4Iire B CBOel
KaTeropuyd pO3HUYHBIE M ONTOBBIE MarasuHsl — Best Buy, Boots, Decathlon,
Federated, Gap, IKEA, Home Depot, Lowe’s, Office Depot, Staples, Target, Toys
«R» Us, Victoria’s Secret, Zara — NpoAaIOT 3HAYUTEIbHYIO OO0 TOBApOB IOJ
COOCTBEHHBIMH MapKaMM, a B HEKOTODPBIX CAydYasX HCKIIOUYUTETHHO TOBAapPHI
COOGCTBEHHBIX MapOK. YMC/IO TAKMX PO3ZHUYHBIX U OMITOBBIX GHPM, O4apOBAHHBIX
ujeel pazpaborarh COOGCTBEHHBIE MapKHU /ISl TOBAPOB, MPOJO/DKAET PACTH, pac-
TET U MepeyeHb TOBapoB. MBI pacCMOTPUM TPH MPUMEpPA U3 PA3HbIX 00JacTeM.

Odexcda — ONVH U3 CaMbIX KPYITHBIX CEKTOPOB TOBAPOB IO COOCTBEHHBIMU
MapKaMu TOPTOBBIX ceTeii. COGCTBEHHBIE MapKU PO3HUYHBIX Mara3uHOB ceifdac
cocTaBisAOT 45% o6Inero obbemMa mpogax mpeaMeToB oaexasl B CIIIA, 3a He-
CKOJIBKO JIeT 3TOT IToKa3aTesb Belpoc Ha 10%. B Takux kaTeropusax ToBapoB, Kak
JKEHCKHE FOOKHU U JIeTCKast OJe)X/a, I0JI TOBAPOB MO COOCTBEHHBIMU MapKaMU
PO3HHYHBIX Mara3uHoB IpeBbIIaeT 65%!!. OT4acTu 3T0 06yCIOBIEHO I'POMKUM
ycrmexoM, KoToporo Aobwnuck Gap, H&M, The Limited, Zara — 3Tu Mara3uHsl
TOPTYIOT MCKJIIOUUTENBHO TOBapaMH I0Z COOCTBEHHBIMM MapKaMu. B OTBeT Ha
npezjioKeHNe 3TUX CIelIMaJUu3MPOBAHHBIX MarasuHOB YHMBepPMAaru BBHICIIETO
ksacca, HarpuMep Bloomingdale’s u Macy’s, Takke cTapaloTcs YBEIUIUTD IIPO-
IIEHT TIPOZAAXK TOBApOB 10/, COOCTBEHHBIMU MapKaMH.

MozkeT moKa3aThCs, YTO TaKasg KaTeropus TOBApOB, KaK KHU2U, He BIIOJHE
MOAXOUT /ISl TIPOJaKU TI0J, COOCTBEHHBIMM MapKaMu MaraswuHoB. Ho ceTb
MarasuHoB Barnes & Noble k 2008T. miaHUpyeT AOBECTH 00 TOBAPOB TOJ
cobcTBeHHBIMH MapKamu Ao 10-12% o6iero o6bema npoaak. CHavasa KOM-
manus Barnes & Noble nmy6iukoBaia moji CBoeil MapKoil M3BeCTHbIE KHUTH, a
3aTeM Iepelnuia K BBITYCKY 60TraTo WLIIOCTPUPOBAHHBIX, TOJAPOYHBIX, IIHUPO-
KOQOpPMAaTHBIX M3JaHUM MO CaZIOBOACTBY, KYTMHApUU U O0GOPMJIEHHUIO ZOMa.
B 2002 r. koMnaHus OTKa3ajach OT MOMY/ISIPHON cepuu y4eOHBIX MOCOOUit
CliffsNotes (koTopyto BhIITycKaeT uszaTenbcTBo John Wiley) u Hauana uzgaBaTh
cobeTBeHHyIO ceprio SparkNotes, Ha3HAaUMB Ha W3JaHUA STOUW CepuM IleHy Ha
JoJutap MeHblie, yeM s usganuii cepuu CliffsNotes. B 2003 1. cepus kiaccu-
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yeckoil sinuteparypsl Barnes & Noble, B koTopo# BeIxoawmM «[IpuKIOYeHUA
Tekb6eppu PuHHA» B «Mobu [[MK», ObUIa paclIMpeHa U cTaja BKJIYaThb W3-
JIaHUS B TBEPABIX U MATKUX 00JI0XKKaX. DTa CepUs NMpeBpaTwiach B HEMOCPEC-
TBEHHOTO KOHKYPEHTa CEpPUM COBpeMeHHOU nuTepatypbl Modern Library usza-
TenbcTBa Random House u cepuu kimaccuyeckux kHuUr Penguin Classics
u3zareabcTBa Pearson?.

ObacTb uHAHCO8bLX ONepayull KaXKeTC YeM-TO JaJIeKUM OT MUPa PO3HUYHOM
TOPTOBJIY, HO U B 3TOU OTpacyiv B U300WINH IIPe/ICTaBIeHEl COOCTBEeHHBIE MapKU
PO3HUYHBIX U ONTOBEIX ¢UpM. K mpumMepy, pbIHOK KpPeJUTHBIX KapT oz cobc-
TBEHHBIMU MapKaMU TOPTOBBIX CeTel MepernosHeH. PO3HUYHEBIM CETSM II03BOJIS-
IOT TpeAjiaraTh KpeAUTHbIE KapThI 107 COOCTBEHHOM MapKOW MarasuHa GpUpMbI
General Electric, Wells Fargo, Citibank, Bank One; camu oHu ympaBisaioT BceMU
KPeAUTHBIMU OIlepaluiMU JJA 3TUX MarasuHoB. ®HHAHCOBBIE CyliepMapKeThl
tumna Fidelity u Charles Schwab npeaaratot nokynarenam GpoHABI, yipaBiseMbie
TpeTbell CTOPOHOH, HO B TO XK€ BpeMs IIPOJAIOT MHBECTOpPAaM CBOU COOCTBEH-
Hble GOH/BI.

B pe3synbraTe ycrexa TOBapoB M0/, COOCTBEHHBIMU MapKaMU TOPTOBBIX CeTei
BO BCEM MUpE U B Pa3HBIX OTPAC/ISIX MUPOBBIE MPOAAKU TOBAPOB MO/, COOCTBEH-
HBIMM MapKaMU TOPIOBBIX CeTell ceffyac MPUOIIDKAIOTCA K II0Ka3aTeNo 00UH
MPULIUOH 00L1apo8. DTOT GAKT HENb3 UTHOPUPOBATH.

MAPKU TOPTOBbIX CETEN MPEOBPAXAIOTCA

Zlo HEKOTOPHIX TIOP CJIOBOCOYETAHHE «TOBAPhl YaCTHBIX MAapOK (PO3HUYHBIX Ce-
Teli)» OOBIYHO BBHI3BIBAJIO B BOOOpaXEHHWU TAaKOH 0Opas: Ha CaMbIX HIDKHUX
MOJIKaX CyrepMapKeTa JIEXXUT OeJast yrakoBKa 6e3 M3bICKOB, Ha HeW GOJbITUMU
YepHBIMU GyKBaMU HAIMCAHO «TyaleTHas Oymara», «hpacoib» WIN «CTUPATbHBIN
MTOPOIIOK». TaKye TOBaphl CYUTAIUCE JENIEBOM M HU3KOCOPTHOI 3aMeHO 4ero-To
HacTosmero'®. Ho BpeMeHa M3MEHWINCh.

KOHKVpEHTOCHO(OﬁHOE Kaye(TBO MapoOK PO3HUYHbIX ceTei

B marasuHax ellle BCTpedaroTcs HU3KOKaueCcTBeHHbIe TOBAPHI, BhIIIyCKaeMble Mo/
MapKO} pO3HUYHOH CeTH, HO HY>KHO IIPU3HAaTh, YTO Ka4eCTBO MapOK PO3HUYHBIX
ceTell 3HauuTesbHO Bo3pocio. JXKypHan Consumer Reports B cBoeM peUTHHre
TIOMeCTWJI MIOKoJMaZHoe MopoxkeHoe Winn-Dixie Bwilie MopoxkeHOro Breyers,
cTUpabHBIHM mopolnok Sam’s Choice cetn Wal-Mart Beinie 3HameHuToro Tide, a
kapTodesbHbIe YUIICH ceTU Kroger cuesl HAMHOTO BKyCcHee, YeM YMIICHI ITHPOKO
u3BecTHBIX Mapok Ruffles u Pringles. B 2005T. Ha TPOBOAUMOM €KETOJHO KOH-
kypce Wine Oscars B AHIIMU BUHO Premier Cru (Mapka po3HUYHOU ceTu Tesco)
CTOUMOCTBIO He bosiee 15 GYHTOB CTEPIUHIOB 3a OYTHUIKY OBUTO Ha3BAHO JIYYIIUM
nIaMIIaHCKMM BHMHOM B KaTeropuu HeMapouHBIX BUH. Ilo pesynbraTam cienbix
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TECTOB OHO MOGWIO 3HaMeHUThIe Mapku Tattingen u Lanson, CTOMMOCTb KOTOPBIX
B /[Ba pasa BHIIIE.

B l'epmaHuy 6BUIO TPOBEAEHO UCCIEAOBAHUE, B X0/e KOTOPOro 50 KaTeropui
MOTPe6GUTENTBCKUX TOBAPOB CPABHUBAJIUCH IT0 TEXHIUYECKUM XapaKTEPUCTUKAM U
o KavyecTBy'4. Boylee 4eM B TOJIOBUHE KAaTETOPUI TOBApHI 10, MapKOH PO3HUY-
HBIX CETeM, OTHOCAIIUXCS K KJIaccy AUCKOHTHBIX (Hampumep, Aldi, Lidl), mo ka-
YeCcTBY OKa3bIBaJIMCh HUYYTh He Xy)Ke TOBApOB II0/] TOPrOBOI MapKoii IPOU3BO-
JUTeNIs1, a THOTZA U ITpeBoCcXoAwIn ux. IIpoaykTel nuTanus Excellent rommanackoi
cetu cyrepmapkeToB Albert Heijn, muiieBsie monypabpukarhl Select amepukaH-
CKOH ceTH cymepMapkeToB Safeway, IpPOAYKTH NMUTAHUA U HEKOTODPHIE BUZABI
6rITOBOI TIpoAyKIMK Sam’s Choice cetn Wal-Mart, ToBapsl Mapku Royal Request
B cymepMapkeTax Vons IpeZCTaBUTENN PO3ZHUYHOM TOPTOBIU OTHECTH K BBICO-
KOKa4eCTBEHHBIM TOBapaM. A MOTpeOUTeNn BCe MEHbIIe M MEHBIIE PUCKYIOT,
npuobpeTas 3TU TOBApHl, BeJb Jake ceThb Kroger BBIILIA K IOKyHATENAM C JIO-
3yHroM: «[lonpobyliTe, ecy BaM He IOHPABUTCH, BB TOJNYINTe OeCIUIATHO TOBAp
HalMOHATHHOU MapKu!»

Ho posHUYHEBIE CETH, HE OCTAHABINBASACH HAa IOCTUTHYTOM, TIPOJO/DKAIOT CTABUTh
mepez cob6oil HOBBIE LU B TUIaHe KadecTBa. B 2003 1. Teppu JIaHATPEH, UCITOTHU-
TeJIbHBIN upekTop (w1aBa) komnanum Federated, koTopoli mprHazexaT yHUBep-
maru Bloomingdale u Macy’s, ckazait: «Mbl MOXKEM MPOAABATh B HALTMX Mara3uHax
o7 cOOCTBEHHOM MapKOU JlaXke caMble BBICOKOKJIACCHBIE, CAMbIe BBICOKOKAYeCT-
BeHHBIE, caMble Joporue ToBapel». UM Bot yuHusa Hotel Collection mog mapkoit
Charter Club (co6cTBeHHOCTb ceTr Macy’s) BKJIIOUaeT ofiesia mo 1350 gosut. u
HaBOJIOUKH 1o 275 gosun.'® Kommanus Gap BbIBeJia Ha PHIHOK MapKy MKUHCOB
«1969», KOTOpHIE B /jBa pa3a JOpoxe, YeM OOJIBIIMHCTBO Mozeneil Gap; ceTb Ma-
rasuHoB The Limited BeITycTHIa CBOIO MOZENb /PKUHCOB ITOJ, MApKOH Seven?, u
aTa MoJesb KOHKypupyeT ¢ mxkuHcamu Calvin Klein, Diesel, Hugo Boss?®.

YactHaa mapka — 310 6peHp

BpeHsg — cMbica Haiuied poiu Kak noTpebuteneii. Mbl mpuobpeTaemM TOBaphl
OTIpeZie/IeHHOW TOPTrOBOM MapK, IOTOMY YTO OHU TapaHTUPYIOT KadyeCcTBO U
OZIHOBPEMEHHO J]aI0T HEKOTOPOE SMOIMOHAIBLHOE YAOBIETBOPeHe. EC/Iu MpOAyKT
He TIPUHAJJIEXUT K TOMY WIM UHOMY OpeHZy, ero IpUBJIeKaTeIbHOCTD IS I10-
KymaTess cHrkaeTcs. OIHaKO CJIOBO «OpeH/» He 03HAYaeT, YTO 3TO JA0KeH ObITh
HCKJTIOUUTENbHO OpeHs GUPMBI-TPOU3BOJUTENSA, 3TO MOXET OBITh OpEHJ] TOTO
WIX UHOTO PO3HUYHOTO MarasuHa. VIMEHHO TakK IIPOU3OIILIO B TOCIESHEE /ECs-
TWIETHE: POZHUYHBIE CETH CTATU KPYITHEE, OHU KOHTPOJUPYIOT MHOTOE, CBSI3aH-
HO€ C TOProBJIei, MO3TOMY UX OpeHZBI CTanu 6osiee U3BECTHBIMH U PACIpOCTpa-
HEHHBIMU, a 3HAYUT, U OOJiee YCIIEIIHbIMY, YTO OOecnedYnBaeT HEOOXOAUMBI
00'beM MHBECTHULIMHM B pa3paboTKy W IPOABIKeHUE OpeHZOB. POZHUYHBIE CEeTU
ceifyac TO3UIMOHUPYIOT CBOM MapKK KaK HACTOsIINe OGpeH/bl, KOTOPhIe CTAHO-
BATCS OoJyee IpKUMHM, Gosilee SMOITMOHAIBHO OKpAIleHHBIMU. DT GpeHJHl yxKe
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He MOAYMHAIOTCA IIPOCTHIM IPUHIUIIAM (YHKIIHNOHATBHOCTH, KOTOPHIE JOMHUHU-
poBau Ipu pa3paboTke MapOK PO3HUYHBIX CeTel JecsThb JeT Ha3az.

[IpeAcTaBbTe M3AMHYIO CTEKIAHHYIO OYTBUIOUKY CHAPXKU C DJIeTaHTHBIM JIeH-
6sioM (HEXKHBINM MOJIOZIONM MeCSI]) — TaK BHIVIAUT TOBap oA Mapkoi Harvest
Moon Texacckoii cetu H-E-B, 4To B KOpHe oT/IM4YaeTcs OT TPAAUIIMOHHBIX IIpeJ-
CTaBJIEHWH O TOBapax IOZ MapKaMU PO3HUYHBIX ceTeil. PAAoM ¢ 3Toi 6yThLIOU-
KOH OBOIIHbIe KOHCcepBhl Del Monte BHIIIAAAT felieBKOH!.

Po3nuyHas ceTb Decathlon, B koTopyto BxoauT 331 MarasuH CIIOPTUBHOI'O
o6opyZIoBaHYsA, TOJIYIAET A0X0/ OT IPOoZAaX B pasmepe 3,5 mipa Aosut.’® Ceitvac
ZI0JI1 TOBApOB IIOZ MapKaMU CETHU B TOBapoobopoTe mpeBbimaer 50%, a ABe-
HaJIlaTh JIeT Ha3aj Ha 3TH TOBaphl Impuxoamioch 33% Toprosoro oboporal’.
Kommnanus Decathlon pa3paborana ceMb cOOCTBEHHBIX MapOK, pacCUUTaHHBIX
Ha MOII[HOE 3MOIIMOHANbHOE BO3ZelcTBUe. Ves aTUX 6peHi0B TakoBa: «Mel
caMU CTPacTHO yBJleKaeMcs CIIOPTOM U, pa3pabaTrhiBas 3T MapKH, TOCTApaInuch
OTpasuTh OTHOIIEHHEe K CIIOPTY HallWX IOKylaTeseli». B ocHOBe KOHIeNIUU
KaXkZ]0l Tako! SMOIIMOHANBHO 3apAKeHHON MapKU JIeXXUT ollpe/ie/iIeHHasA CTU-
xus. Hampumep, mapka Tribord mocssieHa Bogie — 3TO TOBaphl AJA AaliBUH-
ra, IapycHoOro cropra, BuHAcepduHra; mMapka Quechua npeznasHadeHa and
3aHATHUHN TOPHBIMU BUAAMHU CIIOPTa — TOPHBIE JIBDKHU, CKajoJa3aHue, TOpHbIe
IIOXOABI. Bce 3TO yacTHBIE MapKU CaMOro MarasvHa, U C UX IIOMOILUBIO CeTb
Decathlon ycrenrHo KOHKypUPYeT ¢ MOCTaBITUKAMU JPYTUX OpEeHI0B, HAITpUMep
¢ Nike.

Moxkanyii, JyqmyM npuMepoM OyZeT IIBeJCKas TOProBas PO3HUYHASA CETh
IKEA, mpogatomias Mebenb ¥ TOBaphl i AoMa. J[isT MHOTHUX Jiofel MarasuH
CTaJI HACTOAIIMM HAaCTaBHUKOM B TOM, YTO KacaeTCA WX CTWIA XU3HU, €C/IU He
camoii xu3HU. B cpesgHeM B flenb B MarasuHbl IKEA mpuxozaT 1,1 MJIH yesoBex,
¥ OOJBIIMHCTBO U3 HUX CUYUTAIOT IOCelleHWe MarasuHa pa3BjledeHHeM, a He
PYTHHHO# 06s13aHHOCTBIO. B Marasuns! IKEA soau UAyT IeleHanpaBieHHo U He
CTECHSIOTCS TOPAYO MPOSBIATH MOKYNATETbCKYIO JOSIBHOCTh. «IKEA 0cBO6OXK-
JlaeT MeHs, 51 CTAaHOBJIIOCh TEM, KEM XOUy OBITh», — 3aMeYaeT OAWH PyMBIHCKUH
IIOKyTIaTeslb. A BOT 4TO FOBOPAT aMepUKaHCKUe IoKymnarenau: «[lonoBrHa Belel
B MoeM zioMe u3 marasuHa IKEA, xoTa zo 6mpkaiiniero Mara3uHa IIecTb 4acoB
e3abl». [Ipy TaKoi JIOSUIBHOCTH HEYAUBUTENIBHO, YTO HOpMa PUOBUIN B Marasu-
Hax IKEA cocrabisieT 10%, 3TO OZWH U3 JYUIIUX PE3YIBTATOB Cpeau MebeTbHBIX
MarasvHOB U BhIIle, YeM y aMepUKaHCKUX KOHKypeHToB Pier 1 (5%) u Target
(8%). OgHaxko y cetu IKEA mpu 3TOM OCTaeTCsl 3HAYUTENbHBIN IIOTEHIIUA POCTA.
Tenepanbhbiil gupektop IKEA AHzepc [lanrbBUT TOBOPUT, YTO M3BECTHOCTD OpEH-
Jla KOMIIAaHUM HAaMHOT'O TIPEBOCXOJUT ee pa3mepniZ.

VIHUIIaTUBEI [0 CO3ZaHUIO ITOTPeOUTETBCKON CTOMMOCTH IIPYU ITOMOIIY MapoK
PO3HUYHBIX ceTell IIPOABIAIOT He TOJIbKO aMeprKaHCKUe U eBpoIlelickyie KoMIIa-
HUU. YOeAUTENbHBINM IPUMED Ha 3apOXKAAoLIeMcs PEIHKe — IoyKHOadpUKaHCKas
po3nuyHas ceTb Cape Union Mart, Topryiolas ToBapamu 711 aKTUBHOT'O OTZbIXA.
Y xommanuu ects uinainsl B FOAP, BorcBane u Hamubuu, 80% o6beMa mpoaask
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MIPUXOAUTCS Ha cobcTBeHHBle Mapku cetu. CeTh Cape Union Mart paspaborana
MPOAYMAHHYIO JUHUIO U3 TpeX COOCTBEHHBIX MApPOK, MpeAHa3HAYEeHHBIX JJIS
Pa3HBIX CETMEHTOB phiHKa: K-Way — mpecTIbKHas MapKa CIIelofeXabl U 060py-
nmoBanus, Old Khaki — MozHast KOJUTEKIIHS OAI€XK /b, CTUJIM30BaHHOH 1Mo/l pabouyro,
Cape Union — 0CHOBHO#1 6peH/, TOBaphbl BLICOKOT'O KaYeCTBa, HO He TIOAXOASIINE
JUJIST TIyTeNIeCTBUH.

Cetb Cape Union Mart 3Ha4UTeIbHO MTOBHIIIAET IIOTPEOUTENTHCKYIO CTOUMOCTD
COOCTBEHHBIX MapoK, Aejfas YAWBUTEIbHBIM ITPOIECC COBEPIIEHUS MOKYIIOK.
O6opyZoBaHuE MOXKHO HCIBITaTh Ha CIEIMAJbHOM CTeHe /i CKaJoJja3aHud,
yCTaHOBJIEHHOW BHYTPH IIOMEIEHU, U B Telepe. B 06yBHOM OT/iesie Ha 3aJHEM
IUTaHe TI0 KaMHSM JKYPUYUT HACTOAIIME 12-MeTpOBBIM BOJOMAa/, KOTOPHIH obpa-
3yeT $oH. 3BYK TeKyllel BOAbI YCIOKAWBaeT U MPOOY:KAaeT BOCIOMHHAHHUA O
MOX0JaX C MaJaTKOU, O GYIIYIOIIUX peKaX, a 3TO MOAYEPKUBAET OCHOBHYIO TEMY
bercTBa OT cTpeccoB. Be30TKa3HO AEUCTBYIOT HA MOKyIaTeaeld KOMHAThI, UMU-
TUPYIOIIME pa3Hble TIOTOJHbIE YCIOBUA: OJHA TpeJHAa3HAYeHA JJIA UCIBITAHUA
BOZIOHENIPOHUIIAEMOM OJIEXKIbI IO/ IOXKAEM, a ApyTras — [Jisl IPOBEPKU OZEXK b
U 00yBU B DKCTPEMaJIbHO XOJOAHBIX YCIOBUAX (MOpO3HAas M BeTpeHas Ioroja
mpu —15 °C). Jlupektop no ausaiiny komnaHuu Cape Union Mart Ken Jlazapyc
TOBOPHT, YTO B Mara3uHe «IpeAjiaraloTcs BHICOKOKaYeCTBEHHBIE TOBaphl coOC-
TBEHHBIX MapoOK 110 YMEPEHHBIM II€HaM, a IPOIeCC COBEPINEHUS MOKYIIOK MBI
JenaeM SpKUM U 3allOMHHAIOIIUMCS; Oarozaps 3ToMy coueTaHHIo ceTb Cape
Union Mart cMoryia co3aTh YCIIENIHYI0 MO/IEb PO3HUYHOM TOProBiu, Gosee
VCIIEIIHYIO ITO CPaBHEHUIO C APYTUMHU MarasuHaMu, IPOJAIOITUMU COIIOCTABUMBIE
TOBaphI 110l TOPTOBHIMU MapkKaMu GUPM-TIPOHU3BOAUTETE»2L,

MAPKMW PO3HWUYHbIX CETEA NONYYAKT NPU3HAHWE BOMbLIMHCTBA

[MokymaTenu He MOIJIM HE 3aMETHUTh, KaK NMPeoOpaswinch cOOGCTBEHHbIE MapKHU
PO3HUYHBIX MarasmHOB. YCOBEPIIEHCTBOBAB CBOU OPEHABI, PO3HUYHBIE CETH
cieany uxX MpUeMIEMbIMU A GOJBIIUX TPYII NoTpebuTenei: 2 /3 moKymnare-
Jiell 80 8CeM MUpe CUMTAIOT COOCTBEHHbIE MapK{ CyNMEPMapKETOB JOCTOMHOMN
aIbTEPHATHUBOM APYTYM MapKaM?2,

lokynka ToBapoB noj mapKkamu TOProBbIX ceTeil Kak «yMHbIi LWONUHI»

[MoTpebureny Bce 4alle HAMEPEHHO CTPEMATCS MpUO6GPeTaTh MMEHHO TOBAapPHI
o/, COGCTBEHHBIMM MapKaMU TOPTOBBIX CETEH, UTO BIIOJIHE COIVIACYeTCS C UX
MIOJIOXKUTENBHBIM OTHOLIEHHEM K 3THUM ToBapam. B 2001r. 45% mokymnaresnei
OGBUIM TOTOBHI MEpPENTH Ha TOBAaphl MOJ MapKaMKM PO3HUYHBIX MarasMHOB, a B
1996r. aTOT mokasaTesnb cocTaBaawl 31%. IToutu 70% mokynaTeseli, KOTOpbIe
JIeNIaloT MTOKYIIKY IS BCEH CceMbH, IOXKeJaly, YTOOB aCCOPTUMEHT TOBApOB IO
MapKaMU TOPIOBBIX CeTel ObLI TAKHUM JKe IIMPOKKM, KaK aCCOPTUMEHT TOBApOB
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TpaZULMOHHBIX 6peHZOB. A 54% moKymaTeseil TOBOPAT, YTO OHU IUTAaHUPYIOT
npuobpeTaTh OOJIbIE TOBAPOB IO MapKaMU PO3HUYHBIX TOPIOBBIX CeTei?.

YuuTeiBasA Takoe M3MeHeHMe NOKyIaTeIbCKUX YCTaHOBOK, HEYAUBUTEIBHO,
YTO MpaKTUYeCKU Kaxkzasn ceMbs B CIIA, Berukobpuranuu u lepMaHuy mpuo6-
peTaeT ToBaphl 07 MapKaMU TOPIOBBIX ceTell. HekoTophle U3 3TUX U3MeHeHU!
B IIOKYIIATeJIbCKOM MTOBEJEHUU OKa3aJauch OYeHb TOHKUMHU. K IIpuMepy, paHblie
HMOTpe6GUTeNN HEOXOTHO MOKYIIAIH OZEXK/IY T10J, MapKaMHU CyllepMapKeToB. 3a IATh
JeT paboTsl B Bemkob6puTanum ceth Asda 1obwiack, 4To KKl TpeTuii 6pu-
TaHel] Tellepb IIOKyIlaeT OZeXJy B CyllepMapKeTax — paHbllle II0Ka3aTeslb CO-
cTaBisu1 8%?4. Biarogaps 3ToMy KOMIIaHUSA CMOIVIA CTaTh KPYITHENIIUM PO3HUY-
HBIM MarasuHoOM ofex/bl B Bpuranuu. OcTajsuch 1o3aju BpeMeHa, Korja
coOGCTBEHHBIE MapKK PO3HUYHBIX Mara3uHOB BHIIVIAZENU «TaJKUMU YTATaMU» 110
CpaBHEHMIO C 60jiee MUKApHBIMU U pa3peKIaMAPOBAHHEIMU COIIEPHUKAMU — TO-
BapaMU TPaAUIIMOHHBLIX 6peHIOB?.

PaHbIle TOBapH! I0Z COOCTBEHHBIMU MapKaMU TOPrOBEIX ceTeil B OCHOBHOM
OBLIY IpeAHA3HAYEHH! AJIs MaloobecneueHHBIX KaTeropruil HaceneHus. U xo-
TA U cerofHs OGeAHble JIOAU Yallle, 4YeM JPYTHE KATErOPUU IOTPeOUTeNeH,
MOKYMalOT TOBAaphl MOJA PO3HUYHBIMH MapKaMH, MOXHO 3aMeTUTb, YTO 3THU
TOBapHl IPUOOPETAIOT U BIIOJIHE COCTOATEIbHBIE IOTPEOUTENN?S. PacTeT Yuc-
JIO JIOZiel, KOTOPHle CUYUTAIOT «yMHBIM IIOIWHIOM» IIOKYIIKY TOBapOB IOZ
MapKaMH{ PO3HUYHBIX CETEN COMOCTaBUMOrO (110 06IIeMy MHEHHIO) KayecTBa
mo 60siee HU3KKUM IleHaM BMeCTO TOT'O, YTOOBI IIO3BOJIATH cebst 06A1paTh mMpo-
HU3BOAUTEAM, YbH MapOYHble TOBAPHI IPOAAIOTCA 110 pa3AyThIM leHaM. HeMIiel
Ha3bIBAIOT 3TY TEHAEHIIUIO «OJIeCTAIIasA IPUKUMHUCTOCTb» (OBITH MPHUIKHUMUC-
TBEIM — 3TO «BJIECK»).

Ho Takoro poza yMHBIN IIONUHT He OrpaHU4YMBaeTcss GacoBaHHBIMU ITOTpe-
6uTENbCKUMU TOBapaMu. Tonbko B TepmaHuy MarasuHbl Aldi exxerogHo npogaioT
MOTPeOUTENBCKUX TOBAPOB IUTEIFHOTO IOIb30BaHUsA 60Iee 4eM Ha 6 MJIpZ, JOJLT.,
Y 3TO OJWH U3 BeJYIIUX PACHpPOCTPAHUTENEH KOMITBIOTEPOB U TIOXOAHOTO 060-
pyZoBaHuA?. HeMelkuii po3HUYHBIN Mara3uH 3JeKTPOHUKU Saturn B KayecTBe
cJIoTaHa BBIIBUHYJ JIO3YHT «Geiz ist Geil» («DKOHOMUTH COBJIA3HUTETHHO»), a
ecJI BBECTH ITOT CJIOTAaH B CTPOKY 3aIlpoca B IOKCKOBOH cucreMe Google, To
CHCTeMa B OTBET HAXOAUT 739 THIC. CCBUIOK?. JINCKOHTHEIN PO3HUYHBIM Mara3uH
anekTpoHuku Media Markt Bei6pasn cioran «Ich bin doch nicht blod» («f xe He
uanot»). lazera Financial Times OTMeYaeT, YTO B TOPTOBJIE MOAHOMN OAEXKI0M
«ILIOTIMHT CETOZAHS — 3TO BOIUIOIIEHWE YMHOTO MOTPeOUTENbCTBA... BO3HUKIIO
YTO-TO BPOJie COPEBHOBAHMsA, KOI/Zja Te, KTO HE MOXKET HalTH Bellpb ¢ 6osiee BhI-
TOZHBIM COOTHOIIIEHUEM IIeHBl U KauecTBa, [I0IaZlaloT B OTCTAOIIME»>,

OdTa TeHAEeHINs, KOrZa IpruobpeTeHre TOBAPOB 110/, COOCTBEHHBIMHI MapKaMU
PO3HUYHBIX CETel IpeBpaIlaeTcss B YMHBIN IOMUHT, HAGMIOAAeTCs U B TOProBJIe
MoZHOM ofex 0. CeTH, mofobHbIe Target (mpezAaraeT CBOIO KOJUIEKIIUIO OZeX-
abl Mizrahi) u Zara, paboTtaioT Ha $eHOMEH «IIOCTIEeAHSS MOZA IO JOCTYITHOM
1eHe». Jlaxke AUCKOHTHBIN ruraHT Wal-Mart nosy4aet 60JIbIIre BEITOABI OT 3TOH

Kynutb kHUry Ha camte kniga.biz.ua >>>



https://kniga.biz.ua/book/marketing/20/5601/?utm_source=site&utm_medium=pdf&utm_content=5601

32 PRIVATE LABELS

TeHAEHIINH, XOTS U B MeHbIlell cTerieHu, yeM Target, OCKoOIbKY ¥ 18% mokyta-
Tenelt Wal-Mart rooBo¥ 0X0/ ceMbH TpeBbIinaeT 70 Thic. 7030

B pesynbraTe cO6CTBEHHbBIE MAaPKH TOPTOBBIX CETEH IMOMYYMIN MIUPOKOe MPH-
3HaAHHE: Tellepb 3TH TOBAPHI IOKYIAIOT JIFOAH, ABHXUMBIE Y€M-TO GOJIBIINM, YEM
MIPOCTO JKeJaHWe dKOHOMUTH. IIOKyIaTeslM TOBapoOB II0J MapKaMU TOPTOBHIX
ceTeli 06HaPYKUBAIOTCA BO BCEX COLMANBHBIX CJIOSIX HaceIeHUs U AJIA BCeX Ka-
TEropuii TOBapoB. DTO B MEPBYIO OYepelb BAYMYHUBHIE MOKYIAaTeNH, KOTOPHIE
COITOCTABJIAIOT TOBAPHI MO MapKamMu GpUpM-IIPOU3BOAUTENEH U POSHUYHBIX Ma-
rasvHOB; HA 3THUX IOKYyIaTelel CIoXKHee BO3IeHCTBOBATh Yepe3 peKIaMy, U OHU
TOPAATCS CBOEH CIIOCOGHOCTHIO CAMOCTOSITENBHO IIPUHUMATD PEIIeHus ",

Ycnex MapoK TOProsbiX ceTen He ropopur 00 5KOHOMUYECKOM Cnajge

XOTs 0711 TOBApOB IO, MapKaMU TOPTOBBIX CETEHM BO BCEX CTpaHAaX C Pa3BUTOH
SKOHOMUKOH 3HAYMTEIBHO BhIpocia 3a nmocyieguue 20-30 JieT, TpaeKTOPUS 3TOTO
pocCTa He TpeACcTaBisgeT coboii MpsAMYyIo ITMHUI0. Ha060poT, 4acTo BBICKa3bIBaIaCh
TOYKA 3PeHMs, YTO IIOKYyIIKA TOBApOB IO/ MapKaM{ TOPTOBBHIX CeTell O0OBIYHO
aKTUBU3UPYeTCs B IEPUOABI SKOHOMUYeCKoro craza. IIpodeccop us T'apBapaa
ZxoH Kyama yrBeprkgan: «OObIYHO B IIEpPHUOAHI, KOTZIa SKOHOMUKA 60JIbHA, JIIOAU
HaYMHAIOT MOKyIaTh OOJbIIE TOBAPOB MOZA MapKaMU TOPTOBBIX GUPM, a Korga
SKOHOMHKA YKpeIUIIeTCs, 9Ta TeHAEHLUs CHOBa WJET Ha caz»*2. B i ypHase
Economist oTMe4aeTcs, YTO B TEUEHUE UIUTENBHOIO BpeMeHU MOTPeOUTeNN pac-
CMaTPUBAJIM TOBAPHI 110/, MapKaMU TOPIOBHIX CeTel KaK «/IelleByl0, HO HHU3KO-
COPTHYIO 3aMeHy 4Yero-TO HACTOSIIIEro: B ITepUOABI SKOHOMUYECKOIO CIiaja Io-
KynaTelu UX CMeTaloT, a KaK TOJIBbKO DKOHOMHKA BBI3ZOPABIMBAET, UX CHOBA
mepecTarmT 6paTh B pacueT»>>. HeMellkuil exxeHeeNbHBIN XKypHal Stern muca:
«YeM TpyaHee BpeMeHa, TeM 6osbiie mpoiBetaeT Aldi»*4. Takum 06pa3oM, OIBIT
IIPOILIBIX JIET HABOAWI Ha MBICTh, YTO ITOKYIIKAa TOBAPOB IO/ MapKaMU TOPrOBBIX
ceTeil — 5TO IMPU3HAK SKOHOMMYECKOTO YIaZKa.

CucreMaTndeckoe ucciaefoBaHue JaHHbX 1o CIIIA, Benmukobpuranuu, T'ep-
MaHUM U Belbruu 3a HECKOJBKO JECATWIETUN B CAMOM Jejie OKA3bIBaeT, YTO
JI0JIs1 TOBApPOB IO/ MapKaMU TOPTOBBIX CETEM pacTeT BO BpeMs S3KOHOMUYECKUX
CITaZIOB ¥ YMEHBIIIAETCSA B IEPUOABI SKOHOMUYECKOTO pocTa®®. OZHAKO 3TU U3Me-
HEHUs HOCAT aCUMMeTPHYHBIHN xapakTep. Jloss ToBapoB 07 MapKaMU TOPrOBBIX
ceTell BO BpeMs SKOHOMHYECKOTO CIaZia [eHCTBUTENbHO pacTeT OBICTPO U B
6OJBIIOM 4YHCJIE CEKTOPOB, HO B IOC/IEAYIOIYI0 a3y SKOHOMUYECKOrO LKA
OHa He TaZaeT /0 MpeXXHero ypoBHA. Ha caMoM zene YUCTHIH NPUPOCT [0
TOBapOB 10/ COOCTBEHHBIMU MapKaMU TOPTOBBIX CETell He ypaBHOBEUIMBAETCS
TIOJTHOCTBIO €€ YHMCTHIM COKpallleHHeM B MePUOJ SKOHOMHYECKOTo pocTa. YacTh
[IpUpoOCTa ZOJNU TOBApPOB IO MapKaM{ TOPIOBBIX ceTell, UMeBIIero MecToO B
MepHO/ CIIa/Ia, 0CMaemcs Heu3MeHHoll, 9TO CBA3aHO ¢ 0O0yyeHueM MOTpeOUTeNei.
B nepuoz cnaza moTpebUTeNN y3HAIOT, KaK YIY4IIWIOCh KAYeCTBO TOBAPOB 107
MapKaMU TOPIOBHIX CETel, M 3HAUYUTETbHOE YHCIIO IOKyIIaTelel 0CTaloTCsa Bep-
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HBIMU TOBapaM I10/] MapKaMH TOProBbIX CETeH Jaxke B MEPHUOJ, KOIZa HET HEOO-
XOZUMOCTH 3KOHOMUTH. COOCTBEHHBIE MapK{ TOPTOBBIX CETeH IIPOJOLKAIOT
yBEePEeHHO JABUTraThCcA BIlepe/, Ha HOBBIM BUTOK I[UKJAa 3KOHOMUHYECKO-
r'o PasBUTHA.

Ot noanbHoOCTU 6peHnaM I1p0|/|3BOI.1I/ITEJ'Ie|7|
K JI0ANbHOCTU onpeaeneHHoOMY marasuHy

Bce 6ombire moTpebuTenell IpUHUMAIOT TOBAPHI [10/] MApKaMH TOPTOBHIX CeTel
Y OTKAa3BIBAIOTCS OT XOPOIIO M3BECTHBIX TOPTOBHIX MapoK MpousBoguTeseii. Vc-
clefioBaHue obpasa JKU3HU B AMEpHKe TIoKa3ao, 4To B 19751, 66% mokymnaTenei
B Bo3pacTe 20-29 jieT yTBepX[aad, YTO NPEAIIOYUTAIOT IIOKYIaTh XOPOIIO M3-
BeCcTHBIE Mapky, a B 2000T. Tak ropopwiu yxxe 59% mokynareneii®s. Ho 6oiee
VAUBUTENBHO, YTO YUCJIO TAaKUX IOTPeOUTENEN cpey Joel B Bo3pacTte 60-69 et
CHU3WIOCH 33 3TOT nepuoz ¢ 86 10 59%. B xoze Apyroro ucciefoBaHus MoTpe-
6utenbckoro moBeseHus B CIIIA (0XBaTHIBAJIO He CBSI3aHHBIE MEXAY COOOH Ka-
TErOpUU TOBApOB — Oakajies, ofeXK/Ja, UTPYIIKH U IOTPEOUTEThCKAs IEKTPO-
HUKa) OBUTO BBIABJIEHO, UTO 3a 15 JIET B JecATH U3 IATHAALIATA KaTerOpUii TO-
BapOB, BKJIIOUEHHBIX B HCCIeJOBaHue, TOKYIIATeNN IIOCTEIEHHO CTAHOBIINCH BCe
MeHee JIOSUTbHBIMU TI0 OTHOIIEHUIO K TPaAUIIMOHHBIM OpeHAaM?.

OpHaKo 3TO He 03HAYAET, YTO IOKyIaTeNbCKas JIOSUIBHOCTD YIIUIA B IPOILIOE,
KaK 4acTO JelaloT BHIBOA HA OCHOBAHWM 3TUX JAaHHBIX. [loTpe6GuUTENnN MOIyT
TIPOSIBJIATH JIOSTBHOCTD U IIPOSIBJIIIOT €€, HO 3TO He 06513aTeNlbHO JOIKHA OBITh
JIOSTBHOCTBD JIMIID IO OTHOIIEHUIO K TOPrOBBIM MapKaM Ipou3BoAUTeNel. Bee
6osblie TOTpebuTeNel MPOABIIAIOT JOSUIBHOCTD B IIEPBYIO OYepeZb [0 OTHOIIe-
HUIO K OTZAeNbHBIM MaradmHam. Marasuasl Whole Foods B CIIIA, De Bijenkorf
B Huzepnangax, Marks & Spencer B Benukobputanuu, Auchan Bo ®paHnuu,
El Corte Inglés B Vicnanuu, Delhaize B Benbruu, Loblaws B Kanaze, Aldi B
'epMaHUM CTAHOBATCSA NIPeMeTOM aKTHUBHBIX IIPOSBIEHUHN JOAIBHOCTH CO CTO-
POHBI 6OBLINX TPYII MOKyTIaTeNel. V1 B pe3ysibTare, eCIU HaZlo 3aMEHUTD KpaH
Ha KyXHe, O0JBIIMHCTBO IIOKYIIaTesel B IIepBYIO odepelb AyMaioT O Jujepe B
obsacTu po3HUYHOMN Toprosau Home Depot u JUnIs IOTOM O KOMITAHUSAX — Be-
AYIUIUX TIPOU3BOAUTENAX TOBAPOB U3BECTHBIX TOPIOBHIX MapoOK, Halpumep
American Standard wiu Kohler. Het, moTpeburenu He ctanu 6ojee «BeTPEHBI-
MU» B CBOUX MPUCTPACTHUAX. [IpOCTO Temephb MOKYMAaTeau cOOMI0AAI0T BEPHOCTh
He OTZeJbHBIM TOPTOBBIM MapKaM IIPOU3BOAUTENEN, a KOMIIAHUAM PO3HUYHON
TOproeiu. V1 co6cTBEHHBIE MapKH PO3HUYHBIX Mara3uHoB, OyAy4Yu CBUAETENb-
CTBOM YHUKQJIBHOCTU TOTO WIM MHOTO Mara3mHa, IIOMOTalOT CO3/aTh Y IOKY-
maTteseil KejaHue OBITh BePHBIM MarasuHy U IOCTOSHHO IOJJepP>XUBATh
9TO JKeJIaHUe.

Vzydaa mOKyNaTeabCKyIo JIOSJIBHOCTh IO OTHOIIEHUIO K TOPrOBBIM MapKaM
MIPOU3BOAUTENIEN U CPABHUBASA €€ C TIOKYIIaTeNIbCKOH JIOSUIBHOCTHIO IO OTHOILEHHUTO
K OIpeZie/ieHHBIM MarasuHaM /I I[eJIOTO psZia TOBapoB U Ha IIpUMepe IoTpe-

Kynutb kHUry Ha camte kniga.biz.ua >>>



https://kniga.biz.ua/book/marketing/20/5601/?utm_source=site&utm_medium=pdf&utm_content=5601

34 PRIVATE LABELS

GuTeseli, JKUBYIIUX HA YeThIpeX KOHTUHEHTaX, Mbl OOHAPYXWIH ClIeAylollee:
OKOJIO TpeTU IOoTpebuTeseii cobI0aloT BEPHOCTh ONpeeeHHOMY MarasuHy,
[TOJIOBHMHA TIOKyTIaTejiell BEPHBI OIpeJeIEHHBIM TOPrOBBIM MapKaM IIPOH3BOU-
TeJIel, a OCTaBIINecsa KoJebmoTesass,

OJHaKo 0 KaTErOPHUAM TOBapOB OOHAPYKUBAIOTCSA 3HAYUTEIbHbIE Pa3TUYHUs.
B cdepe TOBapoOB A TUIHON TMTHEHBI JIOSTHHOCTD OTNpe/ieIEHHBIM MarasuHam
MeHbIIle, YeM B TaKMX KaTErOpUsX, KaK TOBAapHI AJI JoMa, MPOAYKTH TUTaHU,
HanmUTKU. MapKeTHMHTOBas MOJUTHKA IO OTHOIIEHWIO K TOBapam /i JUYHOMN
TUTYMEHbI B OOJIbIIEH CTelleHW ONMpaeTcs Ha XapaKTEPHBIM UMUK, U B PE3YJIb-
Tare MOKYIaTey BEIOUPAIOT OIpe/ie/IEHHbIE TOBAPhl KOHKPETHBIX OPEH/IOB.

ATAKA HA TOPFOBbIE MAPKI NPOM3BOAMTENEN

Vtak, IOKymaTeIy HOMOKUTENPHO OTPearnpoBaId Ha BCe IpeIIECTBYIONIe pas-
paboTKM B chepe TOProBHIX MAPOK PO3HUYHBIX GUPM. DTO CTABUT POU3BOJUTEEH
TOPTOBBIX MapOK B KpaifHe 3aTpyAHUTETBHOE MOTIOXKEHNE: OHU JIO/DKHEI YBETMIUTh
TIPUOBUTBHOCTD CBOUX OPEHZIOB M I0OMBATHCA UX OBICTPOTO U 3HAYUTETBHOTO POCTA.
B ompoce AC Nielsen yiiutb 29% aMepHUKaHCKHUX [TOTPeOUTENEl COIACHINCh C TEM,
YTO BBICOKAs IleHa Ha TOBAaphl TPAJULIMOHHBIX OPEHJOB ONpaBJaHHa, a 16% BbIpa-
3WIN YBEPEHHOCTD, YTO TOPrOBble MapKU PO3HIUYHBIX MAara3muHOB I10 KAYeCTBY YCTY-
[IAIOT TOPT'OBBIM MapKaM Ipou3BoauTenei®. MapKu pO3HUYHBIX Mara3uHoB, KaKeT-
cs1, 6oJIbIE He BBI3BIBAIOT ACCOLIMAIIVIA ¢ O€THOCTBIO Y HU3KUM COLMATBHBIM ITOJIO-
JKEHHeM: JiuIb 6% moTpebuTesieli 3asBIIN, YTO OHU UCIIBITHIBAIOT JUCKOMQOPT,
€CJIM KTO-TO BUZIUT B MX /IOME TOBaphl C MapKaMU PO3HUYHBIX MarasuHoB.

Ecu paHblile KOHCOMUAALINA CPeJCTB MacCOBOM MHPOPMAIMH IIpH GpparMeHTH-
POBaHHOM COCTOSTHUH ceTell cObITa co3ZiaBasia 6yarolpuaTHEIE YCIOBUA I 3aPOXK-
JIEHUSI TOPTOBBIX MapOK IIPOU3BOAUTENIEN U CIIOCOOCTBOBANIA MX IIOABEMY, TO TElEPh
TIOJIOXKEHVe MHOe: MeJuaKaHaIbl Pa3pO3HEHHI, a CeTH COBITAa KOHCOMUANPOBAHEL
Temnepb NPOM3BOAUTEISIM HAMHOT'O CJIOKHEE 06pallaThCs HAMPSMYIO K TOTPeOUTeIIM
yepe3 cpeZicTBA MacCOBOM MHGOPMAIMH, Ja K CTOUT 3TO HAMHOTO JJOPOXKE.

B To )xe BpeMsa JocTymn K 6Gosibliieli 4acTH TOKYyIaTenei cefiyac B 000
CTpaHe KOHTPOJIVPYeTCs HeOOIbUION IPYIIION pO3HUYHEIX GrpM. CeroHs NMeH-
HO OHH, a He TOJIbKO TeJIeBHUZEHNe, KaK paHbllle, CTAIN HACTOSAIIMMU KaHAJIaMU
MacCOBOM KOMMYHHUKALIUU C TOTpebuTensiMu. [IoMUMO TOTO, UTO UX COGCTBEHHEIE
MapKH CO3ZaI0T peayIbHyI0 YI'PO3y TOPTOBEIM MapKaM IIPOU3BOAUTENEN, PO3HUY-
Hble KOMITAaHUY CETOAHS 06/1aZ]atoT JOCTaTOYHBIM MOTYIIIECTBOM, YTOOHI TIOTy4aTh
3HAUUTENIBbHYIO JOJI0 IPUOBUIN S5KOHOMUYECKOH CHCTEMEL B I[EJIOM.

MpubbINb NepexoauT K pO3HUYHBIM Pupmam

ViccnenoBanue kommnanuu Boston Consulting Group HaIIsIZAHO TTOKa3bIBaeT, KAKOE
nepepacripe/iejieHrie TpUOBUTH TOCAEAYyeT 32 POCTOM PBIHKA TOBApOB MO cobC-
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TBEHHBIMU MapKaMU TOPTOBBIX ceTell U KOHCOMUAANNell po3HUYHOM TOProBIu B
aMeprKaHCKoU bakanelHo! oTpaciu®. B 1996-2003 rr. 101 pO3HUYHBIX GUPM
B 00meM o6beMe TPUOBLUTH (MTPOU3BOAUTENEH W PO3HUYHBIX GHUPM) BBIPOCA
Ha 5%, a ux o713 B 06uyell npubsLiu 8 IKoHOMUUecKOll cucmeme TipeBrIciia 50%.
3a 3TOT Mmepuoz obIas KamuTaau3anus phiHKa TPOU3BOAUTE el BhIpocia Ha 4%,
a unzaekc S&P 500 Beipoc Ha 19%. B 1982-20001T. B 6pUTaHCKOI OTpaciu IIpo-
M3BO/ICTBA IPOJYKTOB MMUTAHUA ZI0JI COOCTBEHHBIX MapOK TOPTOBBIX CeTell yBe-
muawiack ¢ 25 10 45%, a fons npubsUIM PO3HUYHBIX KOMITAHUH BEIpocia ¢ 18
o 38%, HO OJHOBPEMEHHO IO/ IPUOBUIM TIPOU3BOAUTENIEH B 06IIeM oOBbeMe
mpuOBUIEN B OTpaciu coKkpaTmwiack Ha 20%*.

Byayiiee HeceT IpOU3BOAUTENAM GOJbIIIE HOBBIX TPOGIEM, 0COOEHHO €CITU B
CIIIA 6yayT HabMIOAATHCS Te YK€ TeHJEHINH, YTo U B EBporie, r7ie prIHKM MapoK
TOPT'OBBIX ceTel ObUIN TPAAUIIMIOHHO OoJiee pa3BUTHL. HecMOTps Ha HCKYIIEHHOCTh
posHuuHbIX koMmmaHui CIIA, amepukaHCKUN PBHIHOK MapoK TOPrOBBIX ceTei
mepecTasn ObITh BeAYIIUM, XOTS OOJIBIIMHCTBO MEHEIKePOB aMePUKAHCKUX PU-
TeliJIEpOB YBEPEHHI B €T0 IePBEHCTBe. UTOOBI MPOMLIIOCTPUPOBATH 3TO YTBEPXK-
JeHue, Ha puc. 1.1 MBI U306pas3Iv CUTYaIUIO C COOCTBEHHBIMU MapKaMU TOp-
roBeix ceTeil B 31 cTpaHe. Ha rpaduke moka3aHoO COOTHOIIEHHE PeabHOlL 10U
COOCTBEHHBIX MapoOK TOPTOBBIX CETE€ M WX [OJIH, NPOZHO3UPYeMOU UCXOAS U3
COCTOSIHUS 3KOHOMUKU CTpaHbl. Eciu cTpaHa Ha rpaduke pacrioyioyKeHa BhIIIe
[AVarOHAJIBHOM JIMHUY, 3TO YKa3bIBaeT HA TO, YTO AeHCTBUTETbHAS [0 cobc-
TBEHHBIX MapOK TOPTOBBIX CETEH B OTOH CTpaHe gbllle MPOTHO3UpyeMoii*2. I1o-
JIOXKEHYE HIDKE IUaroHaId TOBOPUT O (JIabBIX yeIexax: peasbHas 0 COOCTBEH-
HBIX MapOK TOPTOBHIX CETEH Hudxce TIPOTHO3UPYEMOI.

I'paduk nokaseiBaet, uto B CIIIA cobcTBEHHBIE MapKU TOPTOBBIX CETeH Z00U-
JIVCh MEHBINEro yclexa, 4eM 3TO IPOIHO3UPOBAJIOCh UCXOAA U3 SKOHOMUYECKUX
xapakTepuctuk. [Touemy?* OzuH u3 daxTopoB — orpoMHas teppuropus CIIA
Y BBICOKOPA3BUTAS SKOHOMHUKA. DTO Bcerga ObUTO BRITOLHO JI IPOU3BOAUTENEH
TPaJUILIMOHHBIX OpPEHZOB, KOTOPHIE NMPU MOMOIIYN PEKJIaMbl B HAI[MOHATbHBIX
CpeAcTBax MaccoBoi MHGOPMAIMK MOTJIM PaCIPOCTPAHATh HHPOPMAIUIO O CBO-
eli MPOAYKINY Cpe/iy OueHb ITMPOKOY ayAUTOPUN. Beb BO3HUKHOBEHME KPYITHBIX
PO3HUYHBIX CceTel, UMEIOUUX MarasuHel II0 BCell CTpaHe, — 3TO OTHOCUTEIHHO
HeZlaBHee sBjeHMe. Jla)ke B HaIIM JHU MHOI'HE aMEePHUKAHCKUe CeTH CylepMap-
KETOB U aNTeK OCTAIOTCS PerMOHaJbHBEIMU. II0TOMY KOHIleHTparusa GUpM pos-
HUYHOU Topros;iu B CIIIA HaMHOTO MeHbIIle, YeM BO MHOTUX JAPYTUX PA3BUTHIX
crpaHax. K mpumepy, o61as Aoss peIHKA MATH BEeAYIIUX PO3HUYHBIX GUPM,
TOPrymomux 6akaneliHbiMu ToBapamu, B CIIIA coctaBiser menee 30%, a B I'ep-
MaHu# 68%. Biarozaps 3ToMy MpOU3BOAUTENN TPAAULIMOHHBIX OPEH/IOB UMEIOT
3HAYUTENbHBIE IPENMYIeCTBa, OHU MOT'YT OXBaTUTh pa3Hble KaTeropuu IoTpe-
6uTesneli (HampuMep, C TTOMOIIbIO PEKJIaMbl) M TEM CaMbIM A0OUTbCA dddek-
Ta Macuraba.

Bonee Toro, B CIIIA pO3HUYHBIM MapKaM yZesyIoCh MeHbIlle BHUMAaHUs CO
CTOPOHH PYKOBOZCTBa, yeM B EBpome. [IpUYynHaMU TakKoro HeBHUMaHUA
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