KOPOTKO O KHUT'E

CTouT nn ymnTaTthb 3TY KHUTY

B Hauane Ka)KAOM KHUTU IIPUHATO TUCATh, O YeM OHa. XOTS
MHOI'Mie YNTAaTEAU IIPOITYCKAIOT 3TOT PA3AeA, 1 He OyAy HapyIlaTb
TPAAUIIUIO.

HTak, o ueMm kHmra ¢ ECAM KOPOTKO, OHA O MTPOAAKAX YCAYT.
TouHee, 0 IpopasKe NPOPECCUOHAABHBIX YCAYT KOPIIOPATUB-
HBIM KAMeHTaM. M s, Kak BCeraa, AeAato aKIleHT Ha CBOeM AUYHOM
OIIBITE B IPOAATKAX.

Kak mpaBuAO, IpU YT€HUU KHUT 110 OM3HECY OAHUM AFOASIM
He XBaTaeT 3MOIUH, a ADyI'M — I'OTOBBIX UHCTPYMeHTOB. OueHb
CAOJKHO IIepeAaTh IMOIIUHU C IIOMOIIBIO TeKCTa. A OObEeAUHUTD
9MOILIMM U MHCTPYMEHTHI ellle CAOKHee. MIHoraa ObIBaeT Tak,
4YTO KHUTA He IIOLIAA. B TaKOM cAayuyae OTAOJKUTE ee M BO3bMUTE
B PYKH CIIyCTSI HECKOABKO MeCSIIEB, KOrAa OypeTe «TOAOAHBIMEY .

A elle yeAOBeK, IPOYUTAB OUEPEAHYIO KHUT'Y, AeAdeT Bbl-
BOA, IIOHPABUAACh UAM He IIOHPABUAACH. TaKUM YUTATEASIM pe-
KOMEHAYIO AyMaTb OOAee IIPAarMaTUYHO. AyUllle CIIPOCUTE CeOs:
«YTO 51 TOAYYUA U3 3TOM KHUTHU ? KaKre 3HaHUS CMOT'Y BHEAPUTH
B CBOIO paboTy?» Hurasg OM3HeC-KHUTH, HAAO AyMaTh UMEHHO
TaK, a He NHave.

Ecam He XOTUTe MEeHATh YKOPEHUBIINECS IPUBBIYKY U 110-
IIpe>kKHeMY XOTUTe CKa3aTh, IOHPaBUAACH KHUT'A UAU HET, — BOT
BaM COBET: HEIIOHPABUBIIMNECS CTPAHUIIBI PBUTE O€35Kar0CT-
HO, YTOOBI OOABIIIE HUKOTAQ He CMOTAM UX IPOYUTATh. A TO, 4TO
OCTAHeTCH, IONOAHUT KOIIUAKY BAlllUX 3HAHUM, IOATOAKHET
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Mpofaxu HeBUAMMOrO

K pa3MBIIIAeHUAM. ECAM TOCAe TaKOU NPOLeAyPHl OCTAaHETCI
XOTs1 ObI OAHA CTPaHUIla (KpoMe COAepP>KaHUusI KHUTHU, KOHEUHO),
3HAUYUT, BBl HE 3PS MOTPATUAU CBOU A€HBI'Y U BpeMsd. A 1 UHO-
TAQ BCETO AWIIL OAHO HHTEPEeCHOE IPEANOJKEHNE HAXOJKY B Ka-
KOM-ANOO0 KHUTE U PAAYIOCH.

KoneuHOo, yuTaTeAb MOKET CKa3aTh, YTO HY KHbIE HABBIKU
MO>KHO IIPHUOOPECTU Yepe3 ONLIT, TOABKO OIIBIT OYEHb AOPOTO
Oepert. U 3anioMHUTE: HE OBIBAET OAHOU OOABITION KHUTH O TIPO-
A@Kax, KOTopas 000 BCeM PacCKa’keT U BceMy HayuuT. [Toromy
UTO HU IIOKYTIaTEeAB, HU IIPOAABEL] He 3HAIOT, UTO CAYUUTCI 4epe3
HECKOABKO CeKYyHA. [Tpopa>ku — 3TO ICUXOAOTHUS, @ ICUXOAO-
IS — 3TO YeAOBEYEeCKUM MO3T. A MO3I — caMas Hen3y4yeHHas
0OAACTb OpraHu3Ma.

[ToaToMy NOCTOHHO UnMTaNTe. YUTaUuTe KHUTU Ha Pa3HbIe
TeMbL. VIHOTAQ OAHY U TY JK€ MBICAB MBI IIOAHEE U TAYOJKE MOJKEM
BOCIIPUHAITH Uepe3 pa3Hble KHUTH.

[TpugarHoro yTeHus, KoArera!

KoMy byneTt nonesHa KHUra

AaHHas KHUTA IIpeAHa3HauYeHa AAS IIPOAABIIOB, KOTOPhIe
3aHMMAIOTCA IPOAAKAMHU IIPOMECCUOHANBHBIX YCAYT.

HanomHIo0, npoeccrnoHarbHBIE YCAYTH — 3TO T€ ACAOBBIE
YCAYTH, KOTOPBIEe OKa3bIBAIOT KOMIIAHUAM-3aKa3unKaM. [TosTo-
My B KHUTe aKI[eHT AeAaeTcsd Ha b2b-cektop'. OTKpOO BaM elle

! b2b (anra. business-to-business) — 6yKBaArbHO 03HaUaeT «OU3HEC AT OU3Heca.
B 3TOM ceKTOpe MOCTaBIIUKY IPOAAIOT CBOM TOBAPHI U YCAYTH He KOHEYHBIM
PSAAOBBIM IIOKYTIATEASIM, @ KOMIIAHUAM. Te B AAAbHENIIIEM IPOAAIOT AMOO TAKUM
>Ke KOMIIaHUSM, AMO0 KOHeUHHIM norpebureasam. Ecan Bkparue, b2b — aTo
TOBApHI M YCAYTH AN OM3HECA.
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KopoTko o kHure

OAHY TalHy. KoMIlaHnH, OKa3bIBaroIe yCAYTH, KaK IIPAaBUAO,
3aHUMAIOTCS M KOPHOPaTUBHLIMU (b2b-ceKTop), U pO3HUYHBI-
mu (b2c-cekTop!) mpoaa>kamMu. Ecam Ke Ballla AesITeAbHOCTD
CBSI3@Ha C IPOAAKeHN YCAYT TOABKO B CeKTOpe b2c, TakKe He
IIPOXOAUTE MUMO. I TAyOOKO yOe>KAeH: B AFOOOM KHUTe MOJKHO
OOHApPY’KUTB XOTs OBl OAHY UHTepecHYIO naeto. Ecan 10 —20 %
3HAHUM OKAKYTCSA A BAC HOBBIMUY, 3HAUUT, BAllla UHBECTUIUA
ompaBpasa ceods.

YacTo CrleluaAnCThl, KOTOPble IIPUBBIKAU IIPOAABATH TOBA-
PBL, IIPUXOASA B KOMIIAHHUIO, OKA3BbIBAIOITYIO IPO(EeCCUOHAABHBIE
YCAYTH, AUOO He MOT'YT aAQIITUPOBATHCS K IIPOAAKAM YCAYT, ALOO
DOATO PA3roHAI0TCs. [ TpOAA KM YCAYT KaXKyTCSA OOAEE CAOSKHBIMY,
OAHAKO 2TO 3aHSATUE HeceT B ceOe HeKMH 1IapM, APaliB U Aa Ke
poMaHTHKY. [IpopaBaTh yCAYTH He CAOJKHee, YeM TOBAPHL, Hy K-
HO TOABKO 3HaTh Kak! baaropapsi 3Tol KHUTe MOJKHO CyIIleCTBeH-
HO YBEAUYUTH CBOU AMYHBIE IIDOAAYKU B CAydae, €CAU BEI pea-
AU3yeTe:

v/ (puHAHCOBBIE, CTPAXOBbIe, THBECTUIIMOHHbBIE
11 OAHKOBCKHE YCAYTH;

v/ KOHCAaATUHTOBBIE, TDEHUHTOBEIE
1 00pa3oBaTeAbHBIE YCAYTH;

v/ AEBEAOIIEPCKUE YCAYTH U YCAYTH B chepe
HEeABUKHUMOCTY;

v/ IOpUANYECKIE, aYAUTOPCKIE U OyXrarTepcKue
YCAYTH;

! b2c (anra. business-to-customer) — nepeBOAUTCS KaK «OU3HEC AN IIOTPEOUTEAS Y.
B 3TOM cekTOpe KOMIIAaHUM 3aHUMAaIOTCS IPOAAYKEU TOBAPOB M YCAYT KOHEUHBIM
NOTpeOUTeASAM, TO eCTh YaCTHBIM KAMeHTaM. HanpruMep, IpOAYKTOBBIN Mara3ut —
aTo 1opupudeckas pupma (ckaxkeM, OOO «Ilynkun u K°») u aTa KoMIaHus
0OCAY’KHBaeT HaCeAeHHUe.
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Mpofaxu HeBUAMMOTrO

v/ YCAYTH 110 OPTaHU3AI[UY TTPA3AHUKOB,
MEepPOIIPUATHUH;

v MEAMIIMHCKYE U O3A0POBUTEABHBIE YCAYTH;

v/ TPaHCIOPTHBIE U AOTUCTUYECKHUE YCAYTH;

v TOCTUHUYHBIE U TYPUCTUYECKUE YCAYTH;

v TeAEKOMMYHUKAIIMOHHBIE YCAYTH;

v uHPOPMAIMOHHBIE YCAYTH;

v’ moaurpaUIECcKue YCAYTH;

v untepHet- u IT-ycayry;

v/ IepeBOAUECKHUE YCAYTH;

v PEKPYTHUHTOBHIE YCAYTH;

v/ MapKEeTHUHTOBBIE YCAYTH;

v KAUHWHTOBBIE YCAYTH;

v/ [IOYTOBBIE YCAYTH;

v’ OXpaHHbIE YCAYTH;

v/ ApyTHie BUABI TPOECCUOHAABHBIX YCAYT.

KOHEYHO, B OAHOUM KHUTE CAOJKHO PaccKasaTh O IIPOAaKe

BCEX BUAOB YCAYT. Ad ¥ YU TaTeAb MOJKET CKa3aTh, YTO Y HEro CIie-
nuduyeckui OM3HEC U Te UAM MHBIE TEXHOAOTUH He PaboTaroT.
B 9TO# KHUTE MBI OGCYAUM OCHOBHBIE MOMEHTHI IIPOAAIKHU YCAYT
B hopMaTe «4To, IoYeMy 1 Kak». M 51, KaK BCEraa, oCTaparCh

IPUAEPKUBATHCS IIPUHITUIIA «MEHBIIIE BOABI, OOABIIIE KOHKPET-
HBIX IIDUMEPOBY», He YIIYCKas IIPU 3TOM Ba’KHBIX MBICAEM.
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O MPOOAXE YCJIYT

Mup npogax HeBUAMMOro

OO0palllarm AM BBI KOTAQ-HUOYAB BHUMAHUE Ha TO, 9TO, ECAN
CIIDOCHUTBH y IIPOAABIIOB YCAYT, Y4eM OHU 3aHUMAIOTCS, OHU HU-
KOTAQ He CTaHyT U3AMIIHE YTOUHSATE (OyXTraATepCcKre, KAMHUH-
TOBBIE YCAYTH U T. A.). [IpoAaBIIEI TOBAPOB — T€ OTBETAT, YTO
IIPOAAIOT @BTOMOOUAY, MeOeAb, MeTaAAOUEePEeIUIY U IIPp. A BOT
CIIEIJMAAUCT B OOAACTH YCAYT, CKOpee BCcero, cKakeT: « MEI 3a-
HUMaeMCsI FOPUANIECKUMU YCAYTaMu» UAU « PaboTato B KOHCAA-
THUHTOBOY KOMIIAHWM» U T. II. [ToueMy Tak IPOUCXOAUT ¢

Bo-nepBBIX, UM TPYAHO OO'BSCHUTH, Y4eM UMEHHO OHU 3a-
HUMaIoTcs. [ToToMy 4TO B OTBET Cpa3y MOJKHO YCABIIIATE YTO-TO
BpoAe: «A 3aueM 3T0? Takune yCAyru BOOOIIle BOCTPeOOBAHEL ¢ »

Bo-BTOpHBIX, OHU BCETAQ AOOABAIIOT POMaHTU3Ma B CBOIO
cepy peareabHocTU. OOpaTUTE BHUMAHME: IIPU IPOAAYKE TO-
Bapa CerMeHT, KaK IIPaBUAO, OTPaHUUYeH, KAUEHTHI OAHHU U Te JKe,
Aa M OOIIAeIbCsa TOABKO C 3aKyIIIUKaMU. A BOT IIPU IPOAAIKE
YCAYT Ka’KABIU pa3 BCTPEYaroTCs HOBBIE IPOEKTHI, UHTEPECHBIE
HMAEU U Yallle IPUXOAUTCS O0IIaThCA C TOII-MeHeA)KepaMu. EcTb
I'A€ IIPOSIBUTHL TBOPYECTBO!

Ecam BaM Bce 3TO 3HAKOMO, AOOPO ITOKAAOBATh B MUP IIPO-
AA’K HEBUAUMOTO!

[MpeacTaBbTe, UTO BB CUAWTE B pecTopaHe, 3aKa3aAr yalley-
Ky KOo(pe 1 unTaeTe TASHIEeBBIN J)KypHaA. [lepea BaMu OTKPBITHIN
HOyTOyK. CTaHAQPTHASA AEAOBas peAaKcaliys. B 3To BpeMs 3BOHUT
MOOUABHBIN TeaedoH. U TyT cTon! PaccMoTpuM cUTyaIuio.
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Mpofaxu HeBUAMMOTrO

v PecTopas He IIPOAAA BaM T'OTOBBINM KOe — OH
OKa3aA YCAYTY IO IPUTOTOBAEHUIO Kode.

v' V13paTeABCTBO He IIPOAAAO BaM CBOM )KypHaA — OHO
OKa3aAr0 UHMOPMAIJUOHHYIO YCAYTY.

v OnepaTop MOOUABHOM CBSI3HU He IIPOAAA
SIM-kapTy — OH OKa3aA yCAYTY CBSA3H.

HaeM panbliie.

v IHTepHeT-TIpoBafiAep MPEAOCTaBUA BaM YCAYTY
noAb3oBaHUg Wi-Fi.

v «Supexce» uan Google mpepoCcTaBUAY CBOM Opaysep
U IIOUCKOBYIO CUCTEMY.

v’ Bbl HaBepHSIKa He 3aAyMbIBAETECH O TOM, UTO AO
Balllero NpuUxoAa IoMellleHre yOpara KAMHHUHTOBAs
KOMIIaHUS, ApYyTasi KOMIIaHUS IPOKU3BeAa
CaHUTApPHOEe OOCAY’KHUBAHUE, a OIIAATUTH
KO(e KapTou BB MOJKETE DAAropaps YCAyTraM,
IPEAOCTaBACHHBIM OAHKOM, U T. A.

OrassHUTECHh BOKPYT. BBl YBUAUTE TaKMe 3HaKOMble OpeH-
bl Kak BTB, Coepbauk, «SIaaekc», «buaatiay, «Meradou», MTC,
«Pocroccrpax», «M3Bectusa», « MakKAOHAABAC», «PocTeareKoM»
uT. A. Bce oHU OKa3bIBAIOT YCAYTH.

HHTepecHO, 4YTO B pa3BUTHIX CTPAHAX MUPA AOAS YCAYT B Ba-
AOBOM BHYTPEHHEM IIPOAYKTE COCTaBASeT OT 2/3 A0 3/4. DKOHO-
MHCTHI YTBEPKAAIOT: UeM AyUllle pa3BUTa cpepa yCAYT B CTpa-
He, TeM OHa Ooraye. V3y4asd pedTUHTY KPYIHENIINX MUPOBBIX
KOMIIaHUH, B TOI-10 MOKHO OOHAPY>KUTh UHBECTUITMOHHYIO
komnanuto Berkshire Hathaway, 6aak JPMorgan Chase, ICBC,
HSBC u MHOTHE ApYTHE, Ubs IPUOBIAL COCTABASIET HECKOABKO
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0 npopaxe ycnyr

MHUAAUAPAOB AOAAAPOB B TOA. ['To Bepcuu Brand Finance, KoTophbiit
CIIeIIMaAM3UPYETCS Ha OIleHKe CTOMMOCTU OPeHAOB, B 2014 ropy
caMBIU pAoporoi 6peHA B Mupe — 3T0 Google (159 MApa AOAAa-
poB). B Poccuu TakoBBIM siBAsseTcst COepOaHK (12 MAPA AOAAE-
POB), Ha BTOPOM MeCTe PaCIIOAOKHUACS OpeHA «buaatin», mpu-
HapAe KAl KOMIIQHUY « BBIMIIEAKOM».

Bce 511 KOMIIaHNU PEaAN3YIOT HEBUAUMEIE YCAYTH. Kak Bu-
AUTE, X MOZKHO IIPOAABATE MHOT'O, AOPOT'O M1 YaCTO, ECAY 3HATh KaK.

YTto Takoe npoAaaXxun ycnyr

Vonac Puaaepcrpase B cBoeti Kuure « BusHec B cTrAe (DaHK»
nuuIeT: «B yCAOBUSIX AMKOM PEIHOYHOM 3KOHOMUKHY, TOCIIOACTBY-
IOIle! B HAIllU AHU, CTAHOBUTCS BCe TPYAHEe CAeAATh COOCTBEH-
HBIM OM3HeC HelIOXOKUM Ha Apyrue. Hapo HaunHaThL KOHKYpPUpPO-
BaTh Ha OCHOBE UyBCTB U (DAHTA3UM, OMOIIUU X BOOOPayKeHU...»

I'lo cyTn, mpoaaBer yCAyT IPOAAET OOellaHue, a IoKyIa-
TeAb IpruoOpeTaeT HapekAy. Ho mpexxae, gem cocTonTcsa cama
CAEAKQ, CIIEIIMAAUCT AOAJKEH IIPOAATE Ce0sI KaK 9KCIIEPTa, CBOO
KOMIIQHUIO, UCIIOAHUTEAEN YCAYT U CAEAATH 3TO IIPU IOMOIIUA
3MOIJMOHAABHBIX IIPOAATK.

Ecam nokynaTean TOBaPOB MBICALIT AOTHYECKHU 1 OOpalra-
IOT OOABIIIEe BHMMAaHUS Ha TakKue PaKTOPHI, Kak IfeHa U KaueCTBO,
TO MMOKYIIATEeAU YCAYT dallle IpuoOpeTaroT Ha aMoIugax. [ lcuxo-
AOT'H4 BEIXOAUT Ha IIePBBIY IIAGH.

Omo1nu, BooOpaskeHue U (paHTa3us IMPaBsIT OaA B TaKUX
cepax, Kak OpraHrU3alys IPa3AHUKOB, TYPU3M, TPEHUHTU U T. A,
Ho He 3a0bIBaliTe, YTO U IIPU IPOAAKE OAHKOBCKUX UAYU KAMHWH-
TOBBIX YCAYT MeHeA)KePy He0OX0AUMO 00PalllaThCs K BOOOpayke-
HUIO U 5MOIIUSAM KAUEHTA.
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Mpofaxu HeBUAMMOTrO

Hcxops n3 mepeuricAeHHOTO, IIPOAABEL, YCAYT AOAKEH MBIC-
AUTBH TBOPUYECKU U BECTU Ce0s1 COOTBETCTBYIOIIE: YMeTh paccKa-
3aTh KPACUBYIO UCTOPHUIO OO0 YCAYTaX U, KOHEUHO, OBITH XOPO-
IINM IICUXOAOTOM. HeKOTOpBIM cllenuarnucTaM 3TO KaKeTCA
CAOKHBIM UAM HEBO3MOKHBIM. Tak TOBOPSAT Te, KTO CUUTAET, YTO
IIPOA@BATh YCAYTH CAOKHEe, 4eM TOBapEhL. A 51 yBepeH, 4To IIPo-
A@’Ka YCAYT — MHTEPECHEUIINH, Pa3BUBAIOIIUN U ITO3UTUBHBIN
npoliecc.

[Tpopa>ky — OHM KaK HOTHL: B CAy4ae C ToOBapaMu UMeIOT-
Cs TOTOBBIE, U IIPOAABEL] UTPAET UX B OIIPEAEAEHHOM IIOPIAKE,
aIpu IpOAAsKe YCAYT HYKHO COCTaBASTH MEAOANTO, YTOOBI B UTO-
re CHOBA U CHOBA MOAYUYAACS OecTceAarep. B aToM niporniecce, 4To
WHTEepPeCHO, IOMOraeT CaM KAUEHT.

Mpopaxn ycnyr
VS MPOAaXu TOBapoB

B ueM pa3HHUIla MeXXAy YCAyTOM 1 ToBapoM? OO0 3TOM MO-
JKeT paccKasaThb AasKe IIKOABHUK. A BOT YeM OTAMYaeTCs IIPOAA-
JKa YCAYTH OT IPOAAKH ToBapa? K cosKareHUIo, 3TO He BCAKUU
CIIEIIMAAUCT 3HaeT.

A Hauanra 0OpaTUM BHUMaHUeE Ha CAeAyIolee.

v YCAYTY HEeAB3sI IIOTPOTATh, IOHIOXATh, TIOIIPOOOBATH
Ha BKyC. 1 BOOOIIle, pe3yAbTAT HEAB3S YBUAETH
IIPeXXAE, YeM KAUEHT BOCIIOAb3YeTCsI YCAYTOM.

v YCAyTY HEeAB3sI TPOU3BOAUTD, @ 3HAYUT, HET
HEOOXOAMMOCTHY HaAa>KMBATh TPOU3BOACTBO,
CTaBUTL Ha KOHBeUep.
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0 npopaxe ycnyr

v YCAyTY HEBO3MOIKHO XPaHUTh Ha CKAAAE, OHA He
MTOPTUTCS — He HY>KHO 3aHUMAaTbCS AOTUCTUKOM.

v YCAyTY HEeAB3ST BEICTABASITh HA BUTPUHY — He
HY>KHO IAQTUTh OOHYCHI TOPTOBBIM CETSIM.

v YCAyTH He UMEIOT ITOCTOSTHHOTO KaueCTBa,
1 Ka>KABIHM pa3 OAHA U Ta JKe YCAyTa YHUKaAAbHA.

v YCAYFa HeOoTAeAMaA OT MCTOYHHMKA 1 BCerAa
Tpe6yeT IIPUCYTCTBUS YEeAOBEKa.

v' U caMOe WHTepeCHOe OTAMYHE TPOAAJKU YCAYT
OT TPOAA’KH TOBAPOB: TTOCAE 3aKAIOUEHUS
KOHTPAKTa HeAb3s PaCCAaOUTHCS, CHOKOUHO
OTTPYy>Kasi ToBap KAeHTaM. [1pu mpoaaske yCAYT
3aKAI0OUEeHUE CAEAKH — 3TO TOABKO HauaA0
PaboOTHL.

Y unTaTeAss MOKeT BOSHUKHYTh 3aKOHOMEPHBIN BOIIPOC:
«EcTbAM CyIIleCcTBeHHBIE PA3AMYHNS B CAMOM IIPOLiecce IIPOAAXK ¢ »
BesycaoBHO. [Tpruem OHM HAaOAIOAQIOTCS Ha BCEX 3TAlax Mpo-
AQK: IIPU IIOUCKE KAMEHTOB M YCTAHOBACHUM KOHTAKTQ, B paboTe
C BO3Pa’KeHUsIMY, lIeperoBopax, BO BpeMs IIpe3eHTalluu U IIpU
3aKAIOUeHHM KOHTPAKTa.

OTAMYNA IPOAAIKH YCAYT OT IIPOAAKU TOBAPOB OYAYT pac-
KPBIBATHCA IIepep HaMU I10 XOAY BCel KHUTH. M caMoe raaBHOe,
MBI C BaMU 00CYAUM, KaK IPaBUABHO IIPOAABATH YCAYTIH. DTO
KAIOYeBas TeMaA.
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