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Peksiama COBepIIIEHHO He 00s13aHa BBITVIAETh KaK
peksama. Ecu BbI c/leiaeTe ee TIOXOXKel Ha OObIYHbIE
CTpaHMIbI U3IaHUSA, TO IPUBJIEYeTe IPUMEPHO

Ha 50% 6osibllle YMTaTe el. BaM MOKeT TToKa3aThCs,
YTO MyOJIIMKA OCYAUT 3TOT TPIOK, HO HUKAKUX
TIOATBEPKAEHUN STOMY HET.

/Zp8ud Ozunsu, ochosamens Ogilvy & Mather

HukTo He 3axoauT Ha BuzzFeed B mouckax pekiaMbl —
JIIOJY UZAYT 3a KOHTEHTOM. Eciu pekiaMa BBIIVIAZAUT KaK
KOHTEHT — 1 HaCTOJIbKO XOPOIIUH, YTO XOUEeTCA IPOUTHU
TI0 CCBLIKe, TOCMOTPETh U, BO3MOXKXHO, UM IOZAENUTHCS, —
3TO U eCThb OyAylllee MacCMeua.

Zncona ITepemmu, ocHosamens BuzzFeed
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Peksama yripsiTaHa B KOHTEHT, KaK KyCOYKH IITOKOJIaZia —
B niedeHbe. ToIbKO OHa GOJIbIIIe TTOX0KA Ha U3I0M, IOTOMY
YTO YEPTOB U3IOM HUKOMY He HyKeH.

Zocon Onueep, komMuk, akmep u mesiegedyuuil
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BBEJIEHWE

[NOYEMY PEKNTAMA
HE NOX0XA HA PEKNAMY

14 okTa6ps 2012 roga aBcrpuern Penvike baymraptHep npezanpu-
HsJI HEBO3MOXKHOE — COBEPIIWI IIPBDKOK M3 OTKPBITOTO KOCMOCa
Ha CBepX3BYKOBOMU ckopocTU. Ha 1asax y MWIZTMOHOB JIfofieii cTpa-
TOHABT (C YeM-TO BpoZie aKKYMY/IATOPA U3 CTAPBIX paHTACTUIECKUX
GUIBMOB 3a CIMHOM) IOKWHYJI KaIlCyly, TIapUBIIyI0 B KOCMUYe-
CKOM TeMHOTe, ¥ IPU3eMIWICA Ha 3a/IMTOE COIHIEM I10JI€ C BBICOTHI
39 kM. DTOT yCIeNTHbIH IPBIKOK Ha CKOpocTH 6osee 580 KM /4 cTan
TpuyM$OM HOBENUIITNX TEXHOJIOTWH U IPUMepPOM JIMYHOTO beccTpa-
IWA, a TAKXKE COBPEMEHHBIM aHAJIOrOM Iporynku Huma ApmcrpoHra
110 TOBepXHOCTHU JIyHBI. O6 3TOM COOBITHH 3arOBOPHI BECh MUD.

Ha nozaroToBKy IipoekTa yIuIU rozibl. Bsuin paspaboTaHbl He-
00XOZIIMbIe TEXHOJIOTUH, BBITIOJTHEHB! TECTOBBIE IPBDKKH U I10-
TpayeHbl MUWUIMOHBI 0J/UIapOB. MHOTIOYMCIeHHbIE TeJleKaHa bl
MIOJIyYWIN NIpUMVIAlIeHVe IPUHATD y4acTHe B IPOeKTe, U MHOTHE
OTKa3aJuch. VIX TPYZHO B 3TOM BUHUTH — 3aTest ObU1a onacHa. Tpe-
6oBasnch Oe3ynpedHble TIOrofHble yeaoBrA. CheMoYHas Ipymmna
JI0JDKHA ObUTAa HAXOAUTHCS B COCTOSTHUY IIOCTOSTHHOM F'OTOBHOCTH.
CyuecTBOBajIa HeMalas BepOATHOCTD 8 NPAMOM 3dupe IIoKa3aTh,
KaK 4esJoBeK pa3obbeTca HacMepTh. Ho Discovery pucKHys mpo-
BeCTHU TPAHCIAIMIO, U PEUTUHT Ilepefiauyl CTajl CaMbIM BBICOKUM
3a BCIO MCTOPHUIO KaHasa.

BBENEHME 9
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OTO HEBEPOATHO PUCKOBAHHOE MPEANIPUATHE HE OBLIO MUCCHEH
NASA wiu nepeioBbIM GU3NIECKUM SKCIIEPUMEHTOM. TaK BBITJIA-
ZleJT TIPOEKT Stratos, TOATOTOBIEHHBIN U orutadeHHbIN Red Bull,
[IPOU3BOAWTENIEM SHEPTeTUYECKUX HAITUTKOB, OIY/ISIPHBIX CPEU
TTOZIPOCTKOB, MOJIOZIEXKU U CTYAEHTOB, CAAIOIINUX ceccru. HamuTok
npogBuraioT 1oz ciaoranom «Red Bull okpreuisieT», u KoOMIaHUsA
CTPEMUTCA TIOKA3aTh, YTO HAXOJUTCS Ha TIEpeHEM Kpae TOMyJIsip-
HOM Ky/NbTyphI'. HacTOMbKO Ha epeiHeM Kpae, YTO e[UHCTBEHHBIM
MIPU3HAKOM PeKJIaMbI B 3TOM BH/IE0 ObUT HEHABA3YMBO MIOKA3aHHBIN
smorotut Red Bull, rapMOHUYHO BITUCAHHBIN B KOHTEHT, — OH OBLT
pa3MelleH Ha Karcyse, Ha ckadanape baymrapraepa, Ha ¢pyTboII-
Kax 3puUTeseli BHU3Y U T. . Kamepa He 3a/1epKUBaeTcs Ha JIOTOTHIIE,
U BCe BHUMAaHUeE 3pUTENEN COCPEAOTOYEHO Ha GaHTACTUIECKOM
CIIOPTHUBHOM /IOCTIKEHUH. B 0011eM, ec/ii He 3HATh, I/le UCKATh
9T MPU3HAKH, UX JIETKO MPOMTYCTUTh.

V1 HeBEPOATHO, YTO BCsA 3Ta paboTa, IEHbI' U TaXKe CMePTEJb-
HBIM PHCK OOEPHYIUCH U30IIPEHHON 1 6e3yIIpedHo Cc/AeIaHHOM
peKIaMori?.

YauBUTENbHBIE COOBITHS U 3aXBATHIBAIOIIVIE BU3yaIbHbIE 0OPA3kI,
KaK B CIy4ae C MPOeKTOM Stratos, XapaKTepHU3yIOT pPeKIaMHBIHI
dbeHOMEH 1101 Ha3BaHUEM «KOHTEHT-MapKEeTUHT», KOTOPHIN Celi-
yac HaGMpaeT MONMy/IIPHOCTb. DTOT SICHBIH Ha TePBbIH B3IV TEP-
MUH — Ha Jlejie KpaiiHe pacIIbIBYaToe Ha3BaHUeE JJIsi CPE/CTB,
MOOYKAAIONTUX TPATUTh BpEMs Ha MPOCMOTP WK YTeHHE KOH-
TeHTa, OIJITaYeHHOI'0 pekamoareneM. KOHTEHT MacKUPYIOT 10/
HOBOCTH (WJIH pasBiieKaTeJlbHbIE MAaTEPUAJIbI), U, €CIH 3TO y/Ja-
eTcsi 0COGEHHO XOPOIIIO, TTOIYYalOTCA TaKUe YCIelTHbIe TPIOKHU, KaK
MIPBIKOK U3 KocMoca ¢ Red Bull. OTa TeHaeHITUA cTaja HACTOJIbKO
pacrpocTpaHeHHOM, YTO, TI0 CJIOBaM CIIENNaNUCTOB, KOHTEHT-Map-
KETHUHT MOJKET B UTOTE OCTAThCsA €IUHCTBEHHOUN Pa3HOBUAHOCTHIO
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MapKeTHHTa. BeposATHO, BBl HUKOI/IA O HEM HE CJIBIIIAIH, U B 9TOM
BECh CMBICI.

OTOT MapKEeTUHTOBBIM WHCTPYMEHT IPU3BaH 33/l ICTBOBATh
moTpebuTeNel, He MO03PEBAIOIINX, YTO OHU yYaCTBYIOT B IPOMO-
axmusx. Kommanwst Red Bull 6iiecTsiiie cripaBuiach ¢ 3TOH 3agavei.
B oTpaciieBom xypHase Advertising Age OIyOJIUKOBAIH OT3bIB TOTI-
MeHeKepa, KOTOPHIM Ha3Basl Stratos OAHOU U3 JIYUIITHUX PEKIAMHbIX
kammanwuii XXI Beka: «Bcs TIpesiecTb B TOM, YTO 3TO 6bLT0 aBCOMOTHO
He [TOXOKe Ha IMOIBITKY YTO-TO IIPOZAATh»>.

Red Bull ucnosnb3yeT KOHTEHT-MapKETUHT — KaK TeEMepPbh
U TIOYTH BCE CIIEIUAJUCTHI 10 MApPKETUHTY MOTPEOUTETbCKUX
ToBapoB (0ko0s10 90%). [ToTOMy 4TO C ero mOMOIIbI0 MOXKHO II0-
JIyIUTB HY>XHBIH 3¢dekT. B omrcanHoM cirydae 37 MJIH 9es0BEK
IMOCMOTPETN KOPOTKUM posuk Ha YouTube, u elle 04eHb MHO-
rue yBujienu 6osee moApoOHble BEPCUU, TETECIOKETH Ha Pa3HbIX
SI3BIKAX, JOKYMEHTATbHBIM GribM Ha KaHase Discovery, HOBoCcTU
B CMU. B 11e;iom 6peH/ moy4dna GecIiaTHOe OCBellleHHe B aMe-
PUKAHCKUX MeJ1a, KOTOpOe WHave 000NUIOCh OBl B I€CATKYA MUJI-
JINOHOB ZoyapoB. [To czep:kaHHBIM OlleHKaM, /Ji OCTaJIbHOTO
MUPA TOJBKO 32 MePBbIe TPU JHS 3Ta CyMMa COCTaBMIa OBl 6 MIpZ
eBpo*. U MpBDKOK M3 KOCMOCA — TOJIBKO YacTh OOIIEr0 MapKeTHH-
TOBOTO IUIaHA KOMIIAaHUY, B KOTOPOM OTBEPTAIOT TPAAUIIMOHHYIO
peKJIaMy pajy CIIOHCOPCTBA COPEBHOBAHUM IO 3KCTPEMAaTbHBIM
BU/IaM CIIOPTA, PACKPYYMBAHUA MaJOU3BECTHBIX MY3BIKAHTOB
U pa3pabOTKU MepeZoBhIX TexHosoruii. O60 BCeM 3TOM paccKa-
3bIBalOT Ha KaHase Red Bull Ha YouTube, ubu posnviku B 2015 roxy
cobpaiu 6osee 1 MIpA TIPOCMOTPOB, a TAaK)Ke B IOKyMEHTaTbHBIX
¢dwibMax, JKypHajaX U pealdTH-cepuaax, BelimyckaeMbix Red Bull
Media House. Ho 1enb 37ech — He TOJIBKO MPUBJIEYb 3PUTEIEH,
HO Y MOBBICUTD npogaxu. U yeumua Red Bull o cozganuio xoH-
TeHTa MPeKpacHO OKyMawTcA. 3a IepBble MIeCTh MecAlleB Moce
NIpbDKKA BaymrapTHepa mpojiakyu KOMITAaHUW TTOAHSINCH Ha 7%,
YTO COCTaBWJIO 1,6 MJIpA J0/IIapOB®.
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DTO MaJIeHbKU IIar /i YeJIoBeKa... ¥ OTPOMHBIN CKavuOK IS
Red Bull.

NIE3OPUEHTALINA B KOHTEHTE

HecMoTps Ha BaAIATh C TUITHUM JIeT paboThl B MapKeTHHTE, TT0-
HavaJsy f ¥ cama He IOHsLIa, 9TO 3TOo OblIa pekyiaMHas akiusa. Kak
U OCTaJbHBIE, 1 TTOCMOTpeJIa TPAHCSIUIO TIPbDKKA U ake He TM0-
ZyMaJjia, 9YTO MHE XOTAT NPOJaTh SHEPreTUYeCKU HanmuToK. MHe
Ka3aJioch, UTO S CMOTPIO HOBOCTHOM MaTepual.

He ucIionb30oBaTh TPAAUIMOHHYIO PeKIaMy — IIpeporaTuBa
Red Bull. Ho eciii KOHTEHT JOCTOWH HAIET0 BHUMAHUS, TOYEMY
KOMITaHUSA He CBA3BIBAET C HUM CBOM O6peHz? OTBeT npocT: Red Bull
XOPOIIIO TIOHUMAET, YTO, €CJTH ObI MBI 3HAIN 00 yIaCTUH peKIaMozia-
TEJI B 9TOM COOBITHH, OOJBIMTUHCTBO HE CTANO OB CMOTPETD CIOXKET.
[Ty/7BTHI AUCTAHI[MOHHOTO YIIPABJIEHNUS, BUZIEOMarHuTOQOHEHI (a Te-
ephb ellle 1 baHHEpHAas CIeroTa™, ¥ IPOrpaMMbl, OJIOKUPYIOIIHe
pexnamy), ybeauin MapKeToJIOTOB, YTO TIOTPEOUTENN TIPEKPACHO
Hay4YWINCh U30eraTh pekjaMy. B 0OTBET Ha 9TO IIPUIILIOCh H300peCcTr
HOBBIE U Y/Iy4IlleHHbIe BAPUAHTH HESBHOTO MapKeTHHTa.

HemnpsiMoe Bo3zieficTBUE, IIUPOKO U3BECTHOE KaK CKPBITHIN Map-
KETUHT, TIPe/ICTaB/IAET COO0M «HCITOIb30BaHNE TAMHBIX MAPKETHUH-
TOBBIX IPHEMOB, KOT/Ia CBSI3b C KOMITaHHWEH, CO3/jaBIIleil WK CITOH-
CUPOBaBIIIENl KOMMEPUYECKOe COOOIIeHNe, He PACKPBIBAETCS WIH
He IEMOHCTPUPYeTCcsa»®. XOTS TaKre METO/IbI He HOBHI, B 3TIOXY CO-
I[UATBHBIX CETEN OHU JOCTUIIN HEOBIBAIBIX BEICOT U IIPAKTUKYIOTCS
C UCIIOJb30BaHuEM 6oJiee XUTPhIX pUeMOB. [10SBWIOCh U MHOTO
Ha3BaHUH, HAIIPUMED CKPBITBIA MapKETHHT, MAPKETHHT IO/, ITPU-
KPBITUEM, BHEIDEHHBII MapKETHHT, a cpeAiu 6ojiee HOBBIX —
KOHTEHT-MapKeTUHT, MapKETUHT CIYXOB, OpeH/-KypHaTUCTUKA

* BaHHepHAasA CJIENOTa — IICUXOJIOTUYecKasa ONTHYEeCcKasa WUTIo3us, 61aro-
Ziapsi KOTOPO# [O/Ib30BaTeb CaliTa He 3aMevaeT peKJIaMHble 010ku (6aHHEPEI)
Wiy 06BbEKTHI, OXOXKKe Ha HUX. — [Ipum. peo.

12 PEKNAMA MOQO MPUKPHITHEM
Kynutb kHUry Ha camrte kniga.biz.ua >>>



https://kniga.biz.ua/book/marketing/-1/7036/?utm_source=site&utm_medium=pdf&utm_content=7036

1 MHOTHe-MHOTHe pyrue. X0TA YeTKUX Ollpe/ie/IeHUH /I 5TOTo
ABJIEHNA II0OKa HEMHOTO, 11eJIb OYeBU/IHA: HAUTH C11ocob HeHaBsA3-
YMBO [T0OKA3aTh TOBAPHI WIHM YCJIYTH, YTOOBI JTIOAY He 3aMeTHIN
IIpU3bIBa UX KYIIUTh, a TAK)XXKe — U 9TO caMoe BaXXHOe — Hadaau
PEKOMEHZIOBATH 3TU BeIY APY3bIM, GOPMUPYA TAKUM 00pa3oM
MUP, B KOTOPOM MBI IIOCTOAHHO ITOKyIIaeM U IIpoJjaeM.

Kax aTo HU Ha30BU, B KOHEUHOM UTOI'€ PEKJIAMUCTBI MOT'YT
3aMacKHpOBaTh KOMMepYeCKoe COOOIIeH e BCETO JIUIIb OJHUM
13 IByX CIOCco060B: 1) cnpATaTh pekjaMy B CyllecTByIolleil cpezie
JUIS CO3/IaHNsA KOHTEeHTA WX 2) co37aTh MaTepuasl CaMUM U cJie-
JIaTh ero He IOX0XXMM Ha pekjiaMy. B mepBoM ciaydae nosydaeTrca
HaTUBHAaA peKjaMa, BO BTOPOM — KOHTeHT-MapKeTHHT.

HartuBHada peknaMa ZoKHA TapMOHUYHO BHIIVIAZETH Ha caiTe
WY B JIEHTE HOBOCTEH COLIMaIbHOU CEeTH, YTOOBI TOCETUTEIH LU
CMOTPETh KOHTEHT, CIIOHCHPOBAHHBINM PeKJIaMoiaTesleM, C TOH e
TOTOBHOCTBIO, C KAaKOH obpaljaroTces K He ITpoIIayeHHbIM MaTepura-
Jam. JIyuruii mpuMep 37ieck — BuzzFeed, momyisspHbIT KCTOYHUK
HOBOCTel ¥ MHPOpMAaLNHU B MHTepHETe. Bce, KTO MOIb30Bascs
STHM CalTOM WM IPWIOXKEHHEM, 3HAIOT, YTO IIPeZCTaBIIAIT CO-
601 cTaThu-cvicku. Hanpumep, «51 MbICIb, KOTOpas mocelana
BCeX JeBylIeK, OpeloIuX HOI'M» WIH «12 ypOKOB XU3HU, KOTOphIe
MBI YCBOWJIM Ha TTEPBOM KypCe», a TaKKe TeCThI Bpojie «KaKoil BbI
repoii B “Manmnet-11oy”?» BTopyto 13 IlepeurcieHHbIX cTaTell Bhl-
JiesisieT TOT GaKT, YTo ee CIIOHCUPOoBaJa ceTh cyliepMapkeTos Target,
KOTOpast X0TeJia 00paTUThCS K CTYZAeHTaM B IIpe/i/IBepUHU yIeOHOTO
roza. Kak 5To MOXXHO NOHATH? 10 KpolieyHOMY JIOTOTHUILY U Ha3Ba-
HUIO KOMITAHUH, PACIIONIOKEHHBIM Ha/Zi TeKCTOM. Ho HaTUBHAs peK-
JlaMa IIPUCYTCTBYeT He TolbKO Ha BuzzFeed. OHa ecTb B Facebook
u Twitter, u gaxke Ha catite The New York Times. Y 3TOM ra3eThl yKe
rnMeeTcss COOCTBEHHOE MapKETHHIOBOE IToZpa3s/iesieHre, 1 Hadalu
OHU CO CTaThH O JKeHIINHAaX-3aK/II0UeHHBIX, KOTOPYIO CIIOHCHPOBAJ
kaHau Netflix, Beimyckaromuii cepuai «OpaHXKeBBIH — XUT CE30Ha»
(Orange Is the New Black)’.
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C Ipyroil CTOPOHBI, KOHTEHT-MapKETHHT, 110 3aBepPEHUAM VH-
CTUTYTa KOHTEHT-MapKETHHTa, 00eCIIeunBAET «Il€HHBIN, aKTy-
aJbHBIN, Ha/IEXKHBIN KOHTEHT», KOTOPHII MPU3BaH MTOHPABUThCS
neneBoil ayauropun. Red Bull co3zjaeT KOHTEHT, Iepeaouii
UJIEI0 «dKCTPUMa». [IJIT 3TOT0 OH MCIOJIb3YET aJlbTePHATHUBHBIN
POK, 3aXBaThIBAIOIIME BUABI CIIOPTA Y HOBEUIINE TEXHOJOTUH,
IIpUBJIEKATEIbHbBIE [JIT CBOEl 1e/IeBOM ayAuTOPHUU — KodeHnHO-
3aBUCHUMBIX CTYZIEHTOB, KOTOPBbIE MEUTAIOT COBEPIITUTE YTO-HUOY/H
9KCTPeMaJIbHOE, HO, CKOPee BCEro, HUKOT/IA 3TOTo He czienatoT. CeThb
pecropaHoB Chipotle co3ziana TpeXMUHYTHOE BH/Ie0, BBUKHMAlolee
cJ1e3y, IOTIOJIHMIIA €0 CAUTOM C UT'POM I CKAYMBAHMS 1107 Ha3Ba-
HueM «y4deno» (The Scarecrow), 1 Bce 9TO — C I[€TbI0 pacCcKa3aTh
006 OTpHUIIATETHHBIX CBOMCTBAX IIPOMBIIUIEHHO TIepepabOTaHHBIX
npozaykToB. [Ipu atom Chipotle nipescTaeT kak 6osiee 310poBas
Y 5KOJIOTUYECKU YK CTas ajlbTepHaTUBa. A KoMmnaHusa Pennzoil cHsta
JIOKyMeHTAJbHBIN QUIBM I107 Ha3BaHUeM «Pa3pyras 6apbephi»
(Breaking Barriers) o ToM, KaK yCTaHaBJIUBAaIOT HOBbIE PEKOP/bI
cKopocTH. XOTsA 00 y9acTuu HePTAHOM KOMIAaHUKU MHOTO I'OBO-
PWIN B ClIelMaIN3UPOBaHHON mpecce, Pennzoil He dpurypupyet
Ha caiite National Geographic, opeHTUPOBaHHOM Ha TIOTPeOUTe-
JIed, ¥ He YIIOMHUHAJIach Ha KabeJbHOM KaHasle, KOT/Ia IIOKA3bIBaJIN
atoT duibM. Eile 60siee XUTPHIN X0 — CITOHCUPOBAHHBIE TBUTHI,
3alucH B Gyiorax ¥ BU/Zleo Ha Vine, I7ie HU pa3y He YIIOMHUHAETCS
CBA3b C KOpPIIOpaIuen.

Bcsi aTa pexyiaMa — a 3TO OHA U €CTh, U He BAYKHO, HA3bIBAIOT €€
HAaTUBHOU peKJIaMoU, KOHTeHT-MapKETUHTOM WIN KaK-TO ellle, —
pa3BJeKaeT ¥ OHOBPEMEHHO BBHIIAAUT NHGOPMATUBHOM. MBI TTPO-
BOZIMM B MHTepHeTe OeCcurc/ieHHBIE Yackl, YUTasi HOBOCTh 32 HO-
BOCTBIO ¥ TPOCMATPUBAs POJIMK 32 POJUKOM — U Pa3 3a pa3oM
ITOHUMAaeM, YTO He Y3HaIM HUYETO CTOAIIET0, HO HE MOXXKEM TIOHSTh
moueMmy. [IpyyrHa TaKOBa: MAPKETHHT He TPU3BaH 33/1eiCTBOBATh
Halll UHTEJUIEKT — OH CIIEI[UaJbHO OPraHU30BaH TaK, YTOOBI BhI-
3BIBATh OMOLUH. MBI XOTHM BOCXHILATHCSA, 3TUThCS U PAJIOBATHCH,
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Y TTO3TOMY C TOTOBHOCTBIO IIPOJIO/KAEM CMOTPETH WU YUTaTh. Ele
O/ZIMH POJIMK C KOTUKAaMU He TMOBPEAUT, 0COOEHHO eCTM OH TaKOH
MWIBIH, YTO M TIPOCTO HEJTb3A He TIOIETTUTHCA C APy3baMu. OHAKO
mpobyieMa B TOM, YTO, KaK B CJIydae ¢ KapTodeTbHBIMU YUIICAMH,
COBEPIIEHHO HEBO3MOKHO OI'PAHUYUTHCA OHUM-eJUHCTBEHHBIM
POJIKOM.

[Mosmp30BaTeNbCKYE MHTEPENCHI CTIENINATBHO PACCYUTAHBI HA TO,
YTOOBI YBJIEYH U HE OTITYCKATh. MBI KPYTJIBIMU CyTKaMU ITPUKJIEEHbI
K 9KpaHy, KOTOpPBII HOCUM B KapMaHe, Iep>KUM Ha CToJIe WU KJI1aZleM
Ha MPUKPOBATHYIO TYMOOYKY. MOGMIbHBIE YCTPOUCTBA — 3TO 3JIEK-
TPOHHBIE COCKU, CITEITMAJbHO pacCYUTAHHbIE HA GOPMHUPOBAHUE
3aBUCUMOCTH. OTIOBEIIEHMUS, XOTS TTOPOH U OBIBAIOT MOJIE3HBIMU,
BBI3BIBAIOT Y HAC B MO3TY BCITBIIIKY YZIOBOJIBCTBUSA, ¥ OT 3TOTO pa3-
BUBAaeTCs IIPUBSI3aHHOCTD K TEXHOJIOTUAM®, DTO HACTOIBKO 3bdek-
THUBHBIE TPUEMBI, YTO, TIO MHEHUIO OOJBITUHCTBA JIFOZIEl B BO3pacTe
OT BOCEMHA/ILIaTH /10 BOCBMU/IECATHU IIATH JIET, 0TKa3aThCsA OT COLIU-
aJIbHBIX CETel TSKesee, Y4eM OT KypeHUs, YIIOTPeOIEeHUS aTKOT oI,
TpaTHI JIEHET, CHa U cekca®. BOT ellle cTaTUCTUKA: MTOIb30BaTENN
Facebook HaxoasTcs Ha caiite 81 4ac B rofiy, opucHbIE COTPYAHUKHI
NIPOBEPAIOT 3JIEKTPOHHYIO 1TouTy 30—40 pas B 4ac, MBI IIEPEKJIO-
JaeMcsA MeX/y pa3HbIMU 2JIeKTPOHHBIMU ycTpolicTBamu 21 pas
Byac'. B 2014 rogry amepuKaHIIbl B cpeZiHeM 2 9aca 39 MUHYT B ZIeHb
TTOJIb30BAJIMCh KOMITbIOTEPAMH, 2 Yaca 43 MUHYTHI — IUTaHIIETAMH
u 24aca 14 MuHyT — cMapTdoHaMU He 1 FOJI0COBOH cBs3u. Becero
IIATH JIeT Ha3a/ 3TU IoKa3aTeJd COCTaBIAIN 3 Yaca 4 MUHYTHL, 21
u 40 MUHYT cooTBeTcTBeHHO'!. KOHeuHo, Takoe fiBjieHre MOXKHO
006BSCHUTH PAaCPOCTPaHEHUEM IITMPOKOTIONOCHOTO MHTEPHETA, YCO-
BepIIEHCTBOBAHNEM CMapT(HOHOB ¥ N300WIHEM COL[UATBHBIX CETEH,
BBI3BIBAIOIINX PUBbIKaHUe. Ho TOMBKO ero 66110 OB HEJOCTATOYHO,
YTOOBI MBI TaK IIPOYHO MPUKJIEWINUCH K atihpoHaM U camcyHTaM. Bce
JIeJI0 B TIPOAyMAHHOM peKJiaMe, CO3JaHHOM ¢ yIeTOM COOpaHHbIX
0 HaC JaHHBIX, KOTOPAasi CKPBIBAETCH MO/l MACKOH HEBUHHOM CTaThbU
WU POJINKA, CMEITHOTO /10 KOJIUK.
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3a/IeBaroIMi 3a )KUBOE KOHTEHT PaCIPOCTPAHAETCS B COIIU-
aJIbHBIX CETSX, ¥ IIPOU3BOAUTENN TPAJULIMOHHBIX HOBOCTEH BBI-
HY)K/IeHbl KOHKYPUPOBATh C HUM. VI HaXOAATCS OHU TPU 3TOM
B OY€Hb HEBBITOJHOM ITOJIOXKEHUU. PeKITaMHBIN KOHTEHT CO3/IaeTCs
C pacyeToM JIaTh BaM kejaemoe (coBeT, nHGOPMAIHIO, CKUI0Y-
HBIU KYTIOH, VJIBIOKY, BO3MOXXHOCTb OTBJIEYBLCSA), a MHPOPMAITU-
OHHBIE Me/[1a TIOCTABJIAIOT HeobxoauMoe (nHdpopMaiuio). YToOw
KOMITEHCHPOBATh 3TOT AucbanaHc, CTaThbU TeNeph JeNaioT MOX0-
JKMMU Ha peKyiaMy, IIpUBJeKas yuTaTeynel (1 pekiaMmogaTesei)
3aroJI0BKaMU-IPUMaHKaMu, KOTOPbIe OJIMH JKyPHaJIUCT Ha3Bas
«IIPOCTUTYTCKUMU». DTH MPUMaHKU (U, KaK UX ellle Ha3bIBaloT,
KJIMKOEUTHI) OMUCHIBAIOT CTAThU IPUMEPHO TaK: «BbI HE TIOBEPUTE,
YTO Ternepb OyzeT», «BOT MoueMy aBTOMOOIIH C aBTOIIMJIOTOM BXO-
[T B IOBCEAHEBHYIO XKU3Hb» WIU «Bce XoZsT B TyaseT, Ho 2,6 MIpZ
YeJIoBeK CIPABJAIOTCS C STUM IEPHMOBO». UTO ellle BaXkHee, MeZiua
Y peKJIaMO/aTe I BCTYIAIOT 3/IeCh B HANIPSDKEHHYTO 60PBOY, TOTOMY
YTO MPOU3BOJUTENN KOHTEHTA U eCMb PEKJIAMOZIaTeN!, a peKJIa-
MOZATEN U eCMb MTPOU3BOAUTENN KOHTEHTA, M BCE OHU CO3/Iaf0T
CIUIaB, KOTOPBIH, 0 UX MHEHUIO, BAC 3aIIETUT — TO €CTh 3aCTaBUT
MOTPATUTh HA HUX BPEMS.

YecTHO roBOPSI, H/ies1 3ar0JI0OBKa-IIPUMaHKH He HoBa. Hampumep,
JUTS BEIaTeIbHOTO TeJIEBUIEHU IelicTBOBajia MOJieNb Iepe/iay,
CO3/IaHHBIX 110 TIPUHIIUITY «HAUMEHbIIIEr0 00IIero 3HaMeHaTe s>,
BcriomHUMTE Takue MpOorpaMMmBl, Kak «X0JI0CTAK», «[010Cc» 1 MUpU-
aiel IPOYUX PEAIUTHU-IIIOY U HE TOJIBKO, I7le MaJOBaTO UCKYCCTBA
Y1 MHOT'O aJropuTMOB. HO B KOHEYHOM HUTOTE UX MHTEPECHO CMO-
TPETh, ¥ OHU TIPUBJIEKAIOT MHOTO 3pUTesieii. YeM 6oJIbIile ayAuTo-
pus, TeM OoJIblIIe JieHeT KaHaJ MTOJYIUT OT PEKJIAMEL, a 3TO BeJIET
K M300MIHIO PEATUTH-IIOY U POYero 6eCcCMbICIEHHOIO KOHTEHTA,
B TO BpeMs KaK HOBOCTH, JOKYMeHTaJIbHbIE U 0Opa3oBaTelbHbIE
MIPOrpaMMBbl TIOAAIOTCS OTPaHUYEHHBIMU Z03aMU. J[JIs le4yaTHBIX
CMU cOOTBETCTBYIOIINM IPUMepPOM OyzeT KypHas People vy Tab-
JIOW/IBI, KOTOPBIE Pa3MeIIAIOT Y Kacc B CyliepMapKeTax.
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OTmame, KOTOpOe MbI HaOJTI0ZIaeM B HATIIM THU, COCTOUT B TOM,
YTO F'OHKA PEKJIAMUCTOB U U3/IaTeJIed COCpeIoTOUYeHa Ha cO30aHULL
3ax8ambl8aioULe20 KOHMeHMA, 8 KOMOPOM He803MONCHO PACNO3HAMD
MapkemuHz08yt nodoniexy. dTo «peKiamMa oz IPUKPEITHEM», Ha-
MepeHHas MaCKUPOBKAa KOMMEPUYECKOH YaCTH MapKeTOJIOTOM WIN
u3gaTeseM, YTOObI MBI HE MOTJIU OIIPEZIETUTh CKPBITYIO IIPHUPOAY KOH-
TeHTa. [lepes Hamu pekiama? Vnu ctaTbsa? A MOXET, Y TO U IpyToe?
Taxyto HeoTIpeIeIEeHHOCTD 5 Ha3bIBAIO ZIe30pHEHTAIMEN B KOHTEHTE.

Jle3oprieHTanVsi BOZHUKAET, KOT/|a peKJIaMa He TI0X0Ka Ha PeK-
JlaMy ¥ COBEpPIIIEHHO HEBO3MOXKHO OT/IEIUTh HACTOSIINE HOBOCTU
OT HEOUEBUAHOT'O MAPKETUHIOBOTO X0a. Ec/tn aTa TeHAeHIINA BO-
IUIOTUTCS B TIOJTHOU Mepe, B MUPE HE OCTaHEeTCS HACTOSIIErO KOH-
TEHTa: BECh OH OKAKETCSA B TOW WV UHOM CTENIEHU PEKJIAMHBIM.
XoTs1 BpAZ JIU €10 JOUAET 10 TAKOU KPalHOCTHU: yKe ceiuac pek-
JlaMa He3aMeTHO CIMBAeTCs ¢ HEKOMMepPYECKUM KOHTEHTOM, Ha-
TIOJTHAS MeZIiacpe/ly Y OTTAJIKUBAst HACTOSIIE HOBOCTH BCe ZIaibIe
u fanbiie. Ha 3To ecTh TpocTas MpUIHHA: €CITH 1eIb — TTPUOBLIB,
HaCTOSIIUHN KOHTEHT JI0JIKEH YCTYITUTh KJIUKOeHTaM, TecTaM U 3a-
6GaBHBIM POJIMKAM C KOTUKaMu. Hac CTUMY/IUPYIOT TPATUTh BpeMs
VMEHHO Ha TaKWe BEIIY B HAZIEXK/IE, YTO MBI KYTIIIM TOBap.

Ho 3acTaBuUTh Hac MPOUTH 1O CChUIKE — IOJIOBUHA Zlefia. Pek-
JlaMo/laTev HaZIel0TCA, UTO, POYNTAB «CTaThI0» WU TIOCMOTPEB
BU/IEO, MBI ITOJETUMCS MU, ¥ KOHTEHT CTaHET BUPYCHBIM, TO €CTh
OyZeT paclpoCTPAHAThCS OT OJHOI'O MMOTPEOUTEIS K ApyroMy OJia-
roiapsi CBOel pa3BIeKaTeNbHOU IEHHOCTH. BUPYCHBIM MapKETHHT
KpaliHe BaXKeH, ITOTOMY YTO OH HCIIOJb3yeT COLIMATbHbBIE CETH,
YTOOBI MTPOJIaBaTh TOBAPhl. ITO Mbl TIPOABUTAEM OPEHI, Mbl TIO-
Oy>k/1aeM ZIpy3el U POACTBEHHUKOB IIOCMOTPETD BUZEO, KYIIUTh
TOBAp WIX JAaUKHYTh CTPAHMITY. A TOCKOJIbKY PEKOMEHAIUA TT0-
CTYTIAeT U3 IPOBEPEHHOTO U HA/IEXKHOT'O ICTOYHUKA, IPY3bsi U POJI-
CTBEHHUKHU C 6OJIbIIIEH BEPOSTHOCTBIO 0OPATAT HAa Hee BHUMAaHHUE.
Tak BRIVIAAUT capadaHHBIN MapKETHUHT, OCHOBA OCHOB B HOBOU
9KOCHCTEeME CKPHITON I[U$POBOH peknambl. CIEIUagrCThI JTI00AT
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capadaHHbIi MapKeTUHT, IIOTOMY YTO OH Bcerga ObUT U OCTaeTCs
caMbIM 3G GeKTUBHBIM METOJOM IIPOZAaK. Bosiee TOro, ecyiu Halla
11eJTh — CKPBITh PEKJIaMHBIN TIOChLT, capadaHHbIlf MaPKETHUHT BbI-
30BET MUHUMYM I10[03pEHUN. B KOHIIE KOHIIOB, €CJIU IPYT T'OBO-
PUT, UTO eMy MOHpaBWIcsA nociaeauuii «[lapk FOpckoro nepuoza»,
y Hac HeT OCHOBaHUM eMy He TIOBepUTh. K cokaleHHio, 3a0THO
MBI HaUMHAaeM BEpPUTh, UTO, HaKaIUIuBas Apy3eii B Facebook miu
yuTartesei B Twitter, MbI TTOSydaeM BO3MOXXHOCTD IETTUThCSA UHBOP-
Maryen ¢ 6JU3KMMU TI0 AyXy JrogbpMu. Ha camoM Ziesie Bce He Tak:
MBI CO3/IaeM ayIUTOPHUIO [ pekiaMozareseii. To ecTh HaIK OT-
HOIIIEHUS HUCIIOMb3YIOT, YTOOBI 06IETYUTh KOMMepUYECKHe omepa-
I[UM, WU, €CJIU BOCTIOJb30BAThCA MAPKETUHTOBBIM JKaprOHOM,
«MOHETHU3HPYIOT»'2.

OTnM4aTh «HACTOSIIIEE» OT MAPKETUHTOBBIX YIOBOK CTAJIO elle
CJIOXKHEE, TIOTOMY YTO MBI ITOJIb3yeMCsI TEMU Ke MHCTPYMEHTaMH,
C TIOMOIIIBIO KOTOPHBIX UX CO3ZatoT. MbI muieM B Twitter, BBICKa3bI-
BaeMcs B 6J10rax U laXke caMy yIIOMUHaeM Ha3BaHUsA KOMITaHUH.
[IprMepoOM MOKET MTOCTYKUTh XelTer #alexfromtarget. B Hoss6pe
2014 roza 1eBOYKA-ITOAPOCTOK 3allla B MECTHBIN Mara3uH Target
Y YBU/IeJIa CUMIIATUYHOTO IOHOIITY, KOTOPBIH CKJIabIBAJ TOKYTIKN
Ha kacce. OHa cpororpadupoBana Anekca (ero uMs ObLUIO HATIH-
caHo Ha belimke), omybiukoBasa doto B Twitter U cZiesiana Xeli-
ter #alexfromtarget. IToApOCTKN HaYaIu AeTUTbCA 3TUM (POTO,
1 MeHbllle YeM 3a cyTKu Astekc mpuobpen 300 000 MOAIHNCINKOB
¥ OKa3ajicsl TepoeM HOBOCTeH. ITo He 6bL1 PR-TpIOK: 06BIYHAS Je-
BYIIIKA HEYASTHHO YCTPOUJIAa MAPKETHHIOBYIO aKITUIO IS CyTlepMap-
KeTa 9KOHOMKJIacca. JIpyroii mpuMep: BOCbMUIETHUM DBaH peleH-
3UpyeT UT'PYIIKU U BUAEOUTPHl Ha KaHase EvanTube B popmare,
TIOZXOASAIIEM /IJIS BCeM ceMbH. DTOT KPOIIEeUHbBIN BeAyITUMN 3alllu-
GaeT 60JIbIlIe MUJUTMOHA ZI0JUIAPOB B 'O/l U COOMpaeT OOJIbIIIE TTPO-
CcMOTpPOB, ueM Katu [Teppu'®. Ho 9yTo MBI BUZUM Ha KaHasie DBaHa?
PekjiaMy TOBapoOB, KOTOPHIE OH OMUCHIBAET, PEKJIaMy CaMOro DBaHa
YTV HACTOSIIIHE OT3BIBBI MOTPebuTesNsA? TPyAHO CKa3aTh.
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Ha sToMm 3Tare, BO3MOKHO, BHI Y3Ke 33/laeTech BOIIPOCAMM: He 3a-
IUTAaTHJIA I KOMIIaHus Apple 3a cTaThio, KOTOPYIO BBI POYWIH Ce-
rozus yrpom? He 6bU1 v 3a6aBHBIHN TecT Ha BuzzFeed pexiaMotii?
A Ta 3ammmchk B Facebook — «HaTypanbHasg» WK oIiadeHHasA peK-
JlamoziaTesieM? B ciiyyae ¢ razeToil BTOpOM BapruaHT BO3MOJKEH,
c BuzzFeed — mouTu rapanTrpoBaH, a KoHTeHT B Facebook oka3br-
BaeTcsA peKJIaMoM Bce yallle U yallle, TOTOMY YTO 3Ta colMaIbHasd
CeThb IIOCTOSTHHO MeHfAeT aJIFOPUTM ITOBBIIIEHNS JOXOLHOCTH, 3a-
CTaBJIAA peKyamo/iaTes el IIaTUTh 3a KOHTeHT. V1 MHOTHe Havaiu
9TO MOZI03PEBaTh, 0COOEHHO TPUMEHUTENBHO K Facebook. Kpome
TOT'O, MBI CTaJIM JIy4Ille IOHNMAaTh, KAK MapKeTOJIOT'Y UCIOb3YIOT
cobpaHHbIe JaHHbIE, YTOOBI TPOABUTATh HAM pa3HbIe MPOAYKTHI.
M&1 3HaeM, YTO IO KpaifHell Mepe 9acTh OT3bIBOB B MHTEpHETE —
dbanbUIMBEIE WX OIUTAYeHHBIE!, a «ITOKOJIEHUE BYXTHICTYHBIX»
JIETKO TIPEIOCTABJISIET CBOU IIEPCOHATBHBIE JAHHBIE, €CJIU 32 3TO
MOXKHO TIOJIYYUTh CKUJKY WIH Y3HATh [TOC/IeHUM TPeH I U TaKUM
06pa3oM u36aBUTHCS OT «CTPaxXa YIIyCTUTh HEUTO BaXKHOE»!,

Hy a ecsiz BBI He 3HaeTe, CTOUT JI 32 3aIKCHIO B OJI0Te MapKe-
TOJIOT, TIOJTyYWJIa JIV 3Be3/]a, HAallMCABIIas TBUT O baib3ame s Ty0,
20000 mosnapos 3a 140 3HaKOB, 3aIUIaTUI JIM 3a CTAThIO ITOPTa
U151 OHJTAMH-TPaHC/IUH, ¥ 6BUI I IOKYMEHTAIBHBINA GMIBM Ha Ka-
Hase National Geographic cHAT Ha eHbI'M HEQTAHOU KOMIIAHUM ?
Ecyi 6BI BBI 3HAJIM, YTO 3TO PeKIaMa, TO, BEPOSTHO, IPOLLIN OBl
MHMMO TaK ke, KaK IIPOKPYYMBaeTe PeKaMy B 3allCAHHBIX TeJle-
Iepeziayax Wiu BEIOpaceiBaeTe peKJIaMHYIO IIOYTY B MyCOPHOE Be-
Apo. U eciivt GBI BB BCe JKe PENTMIN TOCMOTPETD 3TOT KOHTEHT, 3Has
0 HEM TpaB/y, TO OTHECIUCH ObI K HEMY 3HAYUTENIbHO KPUTHIHEE
WY IUHUYHee — a UMeHHO 3TOr'0 KOPIopaIuy He XOTAT.

'panuIia MeXy HEPEAB3ATHIM KOHTEHTOM U PEKJIaMOi Ha-
CTOJIBKO Pa3MbUIACh, YTO U3MEHWINCH TEPMUHBI, OIIMCHIBAIOIIHE
9TU ABNeHNA. [To MHEHUIO PeKJIaMUCTOB, OHU y)Ke He CHUMAIOT peK-
JIaMHBIe POJIMKH, a IPOU3BOJAT «PUIbMEL». B OT/eax MapKeTHHTa
TPYZAUTCS BCe OOJIbIIe OBIBIINX XKYPHAJTHUCTOB, KOTOPbIE HA3bIBAIOT
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MeCTO cBoeli paboThI He 6aHAIBHBEIM «OPHCOM», a «PeAaKIFel», 9TO
MIPOCTO BO3MYTHUTETBHO. Masio KOro 13 OIBIINX KYPHAIKCTOB, C KO-
TOPBIMHU 51 pa3roBaprBaja, CMyI[aeT 3Ta aHTa)XUPOBaHHast paboTa.
OHM yTBEPKAAIOT, YTO IUIOABI UX TPYZOB HU 3@ YTO HE HABPEAAT
noTpebuTessiM. K coxkameHuio, MUMEHHO 3TO U CO3/[aeT Ipobiemy.

COLLWAJIbHBIE CETW: «1PY3bfin N BPATU

Jle3oprieHTalMsA B KOHTEHTE YCYTyOIseTCA B COLMAIbHBIX CETSX,
I/le HaTUBHAA peKjaMa caMbIM HEIIPUHYK/IEHHBIM 06pa3oM BJTH-
BaeTcs B €CTECTBEHHOE cojieprkaHue. Ho HeZloCcTaTOYHO CO3/1aTh
yBJIeKaTeJbHbIM KOHTEHT — HEOOXOAMMO IOCTPOUTh OTHOIIEHUS
¢ moTpebuTeasiMu. PekIaMoJaTe Iy XOTAT MOAPYKUTHCA ¢ HaMH,
YTOOBI MBI [IOYYBCTBOBaIU ce0s1 Yy HUX B OJNTY WIH 3aXOTENH TI0-
JeTUTbC MHPOPMAIIUEH U OTILITOM C [PYTUMU. DTO MOKET BBITVISA-
JETh OYEHB ITPOCTO: MBI JIETUMCST HOBBIM IIPOMOPOJIMKOM K CEpHaTy
«OpamxeBBIi — XHUT ce30Ha» (Orange Is the New Black), maitkaem
CTpaHwuIly 6J1aTOTBOPUTENTBHOMN OpraHU3aIiny WK uiieM B Twitter
0 TOM, KaK HaM ITIOHPaBWIOCh 0OCIyXKHuBaHue B oTese Hilton.
YT1o6BI HAIAAUTh STH OTHOIIEHNS, KOMIIAHHUSA A0/DKHA 3aB/IaJETh
HaIllMM BHUMaHUEeM. DTO [ieIaeTcs Yepe3 collhaibHbIe CeTH (a co-
OGpaHHbIE IaHHBIE 00JIETYAIOT TTpotiecc). IMeHHO TaM KOMITaHUU
¥ TIOTpe6OUTENN MOTYT B3aUMO/IeHCTBOBATh HAMIPSAMYIO — MapKe-
TOJIOTH Ha3bIBAIOT 3TO MapKETHHIOM OTHOIIEeHHN. HalaxuBaTh
TaKHe OTHOIIEHUs Ba)KHO, BeZlb YeM 60JIbIlle BpeMeHU MBI TIPOBO-
M C ITPOJAYKTOM, TEM BHIIIIE BEPOSITHOCTD, YTO Mbl CTAHEM KJIH-
€HTaMU WY MOBTOPHBIMU KJIWEeHTaMU. PekyiaMoziaTenn Hadaau
yCTaHaBJIMBaTb IMYHBIE CBA3HU C TOTPEOUTENAMYU COBCEM HEZABHO.
OTHOIIEHNSI, B OT/IMYHE OT FPOMKHUX PEKJIAMHBIX IIPHU3BIBOB YTO-TO
KYIIUTD, TpeOYIOT BpeMeHH, a 1udPOBbIE TEXHOJIOTHH TTO3BOJISIOT
KOMITAaHUSIM B3aUMO/IEHiCTBOBATD C MMOTPEOUTESIMH TaK, KaK 3TO
OBIJIO HEBO3MOXKHO B 3TIOXY TPAAUITMOHHBIX MeIUaTEXHOIOTHM.
«ColajbHble CETU — He JJIA IPOJAAX, a AJis OOIIEHUSI», — ITOT
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